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1   Angela Costrini Hariche FASHION RISING Angela is a native of Savannah, Georgia and a resident of NYC after having lived for the last 15 years 
in Paris, France as well as Monrovia, Liberia. With her work in international development she has enjoyed exploring the earth, meeting it’s extraordi-
nary humans and being inspired by their creativity, spirit and resilience.   2   Brandy Kraft SUSTAINABLE ICELAND Brandy is a young creative living 
in Brooklyn with her husband and young son. In between frequent traveling and vanguard styling projects she writes about different facets of design 
and fashion for various magazines. She has a background of two art schools and a strong penchant for Swedish pastries.  3   Lauren Kearney BORN 
FREE writer of Born Free is a British writer and animal rights activist living in Bulgaria. She has written for a number of publications including One 
Green Planet, Earth Talk, Healthy Living Magazine, The Everett Herald, Girl Future and Moods Magazine.  4   Mateo Garcia MIDDLE OF THE ROAD 
Mateo a native of Puerto Rico has worked as a photographer for close to twenty years.  His work has been featured in a variety of international publi-
cations, throughout his career, Mateo has traveled and worked extensively around the world.  His clients trust his knowledge and experience as well as 
his sensibility to his subjects.  5   Nathaniel Diskint BLOOD FROM A STONE has researched and written on a wide array of subjects, including evo-
lutionary anthropology, political theory and entrepreneurship. He has studied sustainable development at the Energy Academy in Samsø, Denmark, 
and is presently involved in several sustainability projects in the United States. and is pursuing a Master's degree in Human Ecology at the College 
of the Atlantic. 6  Nathaniel Norwood  LAGUSTA’S + PERMACULTURE & BIOREGIONALISM Nat lives in New York City where he shoots for various 
commercial and editorial clients. A passionate traveler, he sees photography as an excellent vehicle for traveling and meeting fascinating people. 
 7  Pascal Demeester  THE HUNTRESS  The Belgian artist Pascal Demeester was born in Brussels and now lives in New York. Being multidisciplinary,  
he puts his creativity in service of the arts and fashion.   8  Jonah Baker CHRISSIE HYNDE a long-time community organizer, activist, and entre-
preneur, and publisher of his first novel: The Raven's Lullaby, coming out in 2016. His work explores two great challenges of our time, civil rights and 
global warming, by cross-cutting between 2012 and the 1890s.
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When I think of sustainabil-
ity I imagine that everything 
has a purpose but not in a 
strict utilitarian sense. I 
think of it as a flow of energy 

and objects that work in harmony, 
and help each other to thrive and 
survive. I feel that most of human-
ity has lost the ability to look past 
their immediate needs, and see the 
connections from one idea, thought, 
or habit to the next. Yes people are 
becoming more aware, slowly, but it 
takes reprograming, and adjusting 
to a new way of thinking.

In this issue I have found writ-
ers and educators that share this 
view, and are doing what they can 
to spread the words, thoughts and 
knowledge in their own way.

The ability to self observe is 
paramount in this conversation, it 
makes us slow down and hold space 
in our heart and mind to reconnect 
with our choices: A sign of self-re-
spect. Without this process of ob-
servation and reflection we are not 
using our inherent human abilities 
that sets us apart from the animal 
kingdom. This part of our brain is 
a gift and yet how often does it get 
used? Most do it with a measure of 
success. You may go to buy food at 
the market, but damn! You forgot 

W

the cotton carry bag that will save 
using a toxic plastic one. You go to 
shop for a dress, look at the label 
and you want to know where it was 
made, who made it, but don’t always 
ask all of these questions, that would 
otherwise spark a conversation with 
the sales girl who may want to know 
herself. But some do reflect on their 
choices and think deeply on them, 
and the more we do reflect on them, 
the more we reprogram. 

The ability to think deeply and 
consciously is lost on many levels. 
Yet we do it when we’re in love, we 
think about the other person, what 
would make them happy? How can 
we make this relationship fun? You 
want to know about their history, 
family, friends, so why can’t we do 
the same for everything else in life? 
Because we need love and passion 
as a catalyst: for what we buy, and 
what we bring home for our family, 
friends and pets. So then the ulti-
mate answer is we need to be in a 
constant state of love to become our 
better selves!! And why not, these 
pheromones are the elixir of life; the 
more they are activated the more we 
stay young, vital and essential. 

How to tap into that love energy 
on a daily basis is the universal ques-
tion that can be answered in many 
ways, but the one I know that is 
guaranteed to work is to start caring 
with open eyes and an open heart. 
How you open your heart becomes 
your own personal journey, a project 
that can sometimes be the hardest 
thing you will ever do. The benefit of 
this journey and living consciously, 
with an open heart is circular, for 
what we do and think about, when 
driven by love for all things, is mak-
ing us healthier, wiser, and can be 
the piece of the puzzle that might 
just save the planet.  

a LOVE LETTER
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JOINS
WILDAID

o one who watched Lupita Nyong’o’s 2014 Academy Award acceptance speech for her 
role in Steve McQueen’s 12 Years a Slave could fail to recognize that a unique cultural 
moment was taking place — that of a young woman’s ascendance from humble roots in 

Kenya to Hollywood stardom that she would no doubt use for the greater good. “When I look 
down at this golden statue,” Nyong’o said, her voice a beautiful quaver, “may it remind me and 
every little child, that no matter where you’re from, your dreams are valid.” 

Over a year later, Nyong’o indeed is a positive force for change in the world. On a recent 
homecoming tour of Kenya, she mentored local students and artists before embarking on a 
three-day journey through Amboseli National Park with conservation groups including Wil-
dAid, a US-based NGO that primarily works to end the illegal wildlife trade by reducing de-
mand for luxury products such as elephant ivory, rhino horn and shark fin. As a new global 
elephant ambassador for the group, Nyong’o is forcefully speaking out against the ivory trade, 
which has ignited a poaching epidemic that kills an estimated 33,000 elephants every year.

Amboseli is one of Africa’s wildlife crown jewels. For decades, researchers such as Dr. 
Cynthia Moss have studied dozens of matriarchal families and bulls that roam in and around 
the park, located in the shadow of Mt. Kilimanjaro to the south. “On this trip, my newfound 
knowledge has led me to understand the elephants’ intrinsic value to us all, both here in Kenya 
and around the world,” Nyong’o said at a June homecoming event in Nairobi. “I realized that 
when you know more, it compels you to do more.” 

During her Amboseli visit, Nyong’o filmed several public service announcements urging 
consumers never to buy ivory; thanks in part to WildAid’s nearly $200 million pro bono me-
dia partner network, these ads will be shown internationally, including in China and the US, 
the world’s two largest ivory markets. Some of these campaign messages will feature another 
stop on Nyong’o’s recent journey: The David Sheldrick Wildlife Trust’s Nairobi elephant or-
phanage, where she bottle-fed an eager young orphan. Nyong’o is in good company at WildAid, 
which counts Prince William, Jackie Chan, Yao Ming and David Beckham among its celebrity 
ambassadors. 

It’s difficult to view the elephant crisis from afar and wonder what one can do about it. But 
Nyong’o urges people around the world to fight complacency. Among the actions that anyone 
can take is a pledge to be “Ivory Free,” a joint campaign launched by WildAid, Save the Ele-
phants, African Wildlife Foundation and Animal Planet (visit IvoryFree.org for more informa-
tion). “It is time to ban sales of ivory worldwide and to consign the tragedy of the ivory trade 
to history,” Nyong’o said. “Please join me in putting your love for this beautiful, gentle animal 
into sustainable action.” 

N

GUARDIANS OF THE ELEPHANT

LUPITA
NYONG'O
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frican Elephants, for instance, consume over ninety-six species 
of plants and by doing so scatter seeds that nourish and rejuve-
nate the land around them. The dispersal of seed diversity and 

nutrients via elephant dung provides an ideal environment for the ger-
mination of sprouting seeds, offering an essential food source for other 
species. Baboons, vervet monkeys, banded mongooses and a variety of 
insect species will thrive on the nutrients of elephant dung.  

Now, with human populations rising in Africa, conventional agricul-
tural practices are wiping out the elephant’s habitat and creating a fa-
tal human-elephant conflict. Fearing them, humans will often shoot at  
elephants that come too close. Equally as threatening as habitat loss is  
ivory poaching. 

POACHING FOR IVORY An elephant is killed every fifteen minutes, statistics 
say. For a piece of ivory that sits on the mantelpiece, an innocent life is 
stolen. When the poachers dash in, with their AK47s, all they leave be-
hind is a mass of blood-stained grey bodies and bereft calves.

I spoke to Virginia McKenna OBE, British actress and founder of the 
Born Free Foundation, about the current global wildlife crisis. Famous 
for her role as Joy Adamson in the Oscar-winning film, Born Free, Mck-
enna has been an active wildlife campaigner for many decades. In 1984, 
she first started Zoo Check, later to become the Born Free Foundation, 
with her late husband, Bill Travers and eldest son, Will. Today, she is still 
fighting for the conservation of wildlife- delivering speeches at events, 
talking to schoolchildren, and supporting numerous charitable organi-
zations. 
Commenting on the decline of the elephant, she says: “If it goes on at this 
rate, it will be a complete disaster and we won’t have any elephants ex-
cept in captivity or in very small protected areas where they have a small 
chance of survival.” 

But elephants aren’t the only species on the brink of extinction. Rhi-
nos, tigers, lions, and a host of other species are victims to habitat loss 
and poaching, which is causing their population to decline. 

A

In Africa and Asia,  
E lephants are gardeners  

of the ecosystem. 
They disperse seeds 

over vast distances
-al lowing plants to grow 

in newplaces whi le 
providing an abundance

 of water for other 
plants and animals 

through the digging  
wel ls in dry r iver beds .

B0RN 
FREE

THE
IVORY  

WAR  
by Lauren

Kearney

GUARDIANS OF THE ELEPHANT
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“This need for ivory, this need for rhino horns, this 
need for body parts is increasing and not getting less,” 
says McKenna. “That is a huge part of the problem.” 

Often, the people who demand these body parts 
are not aware of the unethical methods used to obtain 
them or they don’t care.

PAINTING WITH BLOOD Ivory has been prized in Chinese 
culture for thousands of years, since before 100 BC. 
Some see it as a symbol of luck and status. Although it 
has been part of Asian culture for so long, it is devastat-
ing to witness this ancient symbol of power ruthlessly 
wipe out an entire species of animals.

“I do believe,” says Virginia McKenna, “that if 
people really understood what it means, what they’re 
doing to the animals, if they saw their suffering when 
they’re mutilated, or as they lay wounded, dying in ag-
ony- with their little orphan calves, trembling by their 
sides- that their humanity would come to the fore and 
that they’d say, of course we mustn’t do this anymore.”

Asian and African art is rich with motifs that mirror 
and celebrate the continents’ exotic jungles, forests, 
and majestic wildlife. In both places, elephants have 
been admired for their intelligence, 
wisdom, and strength.

“Until you change the belief or 
the attitude of the people who are de-
manding parts of animals, how will it 
end?” Says the actress. “Until you can 
persuade people that the little piece of 
carved ivory on the mantelpiece has 
brought about the death of a creature 
that feels pain and suffering, I don’t 
think you will change things.”

If someone were to go into schools, 
universities, and local governments in 
all countries where these items are val-
ued, people could learn and appreciate 
the value of the beating heart behind that ivory tusk. 
“We’ve got to go out there, to China, Vietnam, Thai-
land and talk to people who are going to work, earning 
money and coming home. The real people,” she says. “I 
don’t think anybody’s done that yet.”

DO ZOOLOGICAL PARKS HELP CONSERVATION? A few captive 
breeding and releasing projects have been cited over 
the years to demonstrate the success of zoo conserva-

tion. But the majority of animals who spend long pe-
riods of time in captivity, rarely get released back into 
the wild. 

Mckenna offers new insight into captive breeding 
and releasing: “If you are going to breed these animals 
in the hope of returning them to the wild, you’ve got to 
have some wild to put the animals back into, and the 
trouble these days, is the wild is diminishing at a rate 
beyond belief and these opportunities are going to get 
rarer and rarer. The needs of our own species are para-
mount to us, hence the conflict over land.”

A NEW PROJECT IN ETHIOPIA In April 2015, the Born Free 
foundation opened its first visitor and education cen-
ter at the Ensessakotteh wildlife rescue, conservation 
and education center in Ethiopia.   

“I’m really excited about it,” says Mckenna. “The 
information they will receive and the wonder they will 
feel when they realize what treasures their country 
holds, will open their eyes in so many ways.”

She hopes it will bring awareness to the plight of 
the Ethiopian wolf, the country’s most endangered 
species. Through habitat loss, shooting, and being in-

fected with rabies from domestic dogs, 
only 500 Ethiopian wolves remain in 
the high alpine mountains of Ethiopia. 

While Ethiopian wolves only eat 
small prey, like rodents, they don’t 
have as big as a role in the ecosystem in 
comparison to other wolves. Yet, they 
are still important to the environment. 
The Ethiopian wolf helps keep the 
mountain vegetation in balance by cre-
ating a cascade effect on the Afro-al-
pine vegetation and by replenishing 
the quality of the soil.

Many people, throughout the 
world, are committed to saving endan-

gered wildlife. Virginia McKenna is one of those peo-
ple. It doesn’t matter who you are or where you are, 
everybody can create change in the world. 

“If you don’t have hope, giving up is easy and there’s 
no way that we are going to give up. In fact, it makes 
you even more determined. The worse things become, 
the more you feel you must try to do something about 
them.”

»»YOU CAN HELP!
You can help animals  

for free by volunteering,  
signing petitions or   

joining the Born Free  
Foundation’s letter  
writing campaign.

If you have a little money  
to spare, you can help 

endangered species by 
adopting an animal or 

making a donation to the 
Born Free Foundation.

You can make a  
difference. You can be 

responsible for saving a 
species from extinction. 

“THIS NEED FOR IVORY,  
THIS NEED FOR  
RHINO HORNS,  

THIS NEED FOR  
BODY PARTS IS  

INCREASING AND 
 NOT GETTING LESS,”
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A new kind of chef has landed on the planet!  Beauty  & sk in  chefs,  as  they ca l l  themselves,  focus on 

extract ing nutr ients  f rom natures bounty  and reconstruct ing the i r  natura l  propert ies  so that  they may be syn-

thes ized with  your  body ’s  chemistry  for  a  beauty  reg imen that  works f rom both the ins ide out  and the outs ide in . 

The chefs  that  are  at  the top of  the i r  game are May L indstrom,  Car la  Oates,  and a  team of  three women,  Kr ist ín  Ýr 

Pétursdótt i r  Hrönn and Margrét  Magnúsdótt i r.  These experts  know beauty,  l i ve  beauty,  and are  a  perfect  ref lec-

t ion of  what  i t  means to  l ive  a  rad iant ,  hea l thy,  and v ibrant  l i festy le.
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MAY LINDSTROM

believe our skin has the ability to heal itself if 
we let it. It is our responsibility to provide abun-
dant nutrition and hydration and to be gentle in 

our care. By limiting our exposure to harsh chemicals 
and extreme treatments, we open up to more gentler 
methods. I build each of my products on the same 
philosophy and ingredients that have been treasured 
and shared by women all over the world since the be-
ginning of time. I trust in the Earth’s bounty and the 
wisdom of those who came before me. I am on a quest 
to reveal radiant skin while igniting recognition of our 
individual beauty. 

I have always been fascinated by the idea of ritual- 
setting daily reminders to take time out and indulge in 
one self. I am very much a romantic and I believe that 
the greatest love story begins with oneself and over-
flows from there. Each of my formulas are developed to 
feel so incredibly special that they would undoubtedly 
become a catalyst for unlocking decadent bathing rit-
uals and creating the time and space for that personal 
connection each of us deserves.

My most treasured tip is to be authentically you- 
with a conscious commitment to recognize, embrace, 
and celebrate your own individual radiance. You are 
truly special, exactly as you are. For glowing skin… eat 
the rainbow, move your body and fill your life with peo-
ple who make you laugh and love deeper. Your beauty 
resonates from the inside out.’

I

The May Lindstrom Skin col lection is handcrafted 

using only the f inest blend of exotic and nutrient-r ich 

ingredients that are sourced and harvested in a 

mindful  and sustainable manner. 

“
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ased in Sydney’s Bondi Beach, Carla has been 
researching, writing and teaching about the 
benefits of organic beauty and health for the 

last fifteen years. She is founder of The Beauty Chef, a 
collection of nutrient dense fermented powders, elix-
irs, and skin care that work to optimize digestion and 
feed the skin, body, and soul. 

Carla has been fermenting food for years and no-
ticed the myriad of skin benefits after consuming fer-
mented foods like kimchi, sauerkraut, and kefir. “Eat-
ing these foods helps to clarify and rejuvenate the skin 
from the inside so that it may glow on the outside.” 
When applied to topical skincare, the process of fer-
mentation increases the bioavailability of ingredients 
so that they can be absorbed into the deeper layers 
of the skin. You receive the benefits of super charged 
ingredients while using a completely natural bio-sys-
tem- keeping in tune with the bio-
rhythms of our bodies and nature. 
The Beauty Chef ’s unique Flora 
Culture process is backed by twenty 
years of research.

This process also produces 
good bacteria, which is vital for a 
healthy gut. Carla says, “I am a big 
believer that beautiful skin starts 
on the inside. It’s where your hor-
mones are metabolized and 70% 
of your immune system lives. The 
gut is where nutrients are manu-
factured and toxins are eliminated. 
For good health, the gut requires 
a proliferation of good bacte-
ria, which can be found in abun-
dant supply in fermented foods. 
The skin, hair, and nails are the last places to get  
nutrients that tend to go to more important organs 
first. Therefore the skin is the first place where gut 
imbalances or signs of unbalanced nutrition manifest. 
Beneficial bacteria in the gut are key to good health 
and skin.”

KRISTÍN ÝR 
PÉTURSDÓTTIR, 
HRÖNN MARGRÉT 
MAGNÚSDÓTTIR

nkra was founded in 2013 around the idea 
of a truly different approach to premium 
skincare. Located in Reykjavík Iceland,  

Ankra utilizes pure ingredients originated from the 
ocean surrounding Iceland, not only for topical use but 
also internal, for better results.

Ankra products are the only products on the mar-
ket containing high levels of three essential ingredi-
ents for skin rejuvenation and regeneration. These are 
marine-derived enzymes, hyaluronic acid (HA), and 
marine-derived collagen. Trypsin and HA produced 
in our body fulfill important functions in skin regen-
eration, whereas collagen is the major natural protein 
that keeps skin smooth and buoyant. As skin matures, 
it produces these ingredients less efficiently and thus 
loses it’s firmness and tone. Signs of aging, such as 
wrinkles and fine lines, start to appear. These products 
replenish trypsin, HA, and collagen in the skin, which 
reduce fine lines and wrinkles and lead to improved 
skin regeneration and smoothness.

As a developer and manufacturer of natural prod-
ucts made from the richness of the sea, we have a great 
responsibility to ensure that our natural resources are 
sustainable. Ankra puts fundamental emphasis on pro-
fessional integrity and maintains it through every as-
pect of our business.

Ankra’s goal is to increase the value of icelandic sea-
food and we develop and market high quality natural 
products from the sea’s natural resources that are often 
thrown away such as skin from Icelandic fish. We know 
our impact on the environment, and constantly try to 
increase positive impact and minimize the negative.

CARLA OATES
“The role of the infinitely small in nature is infinitely great”
Louis Pasteur.

A

B
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he very concept of fashion depends on change. A 
steady cycle of trends has fueled a global business 
of buying, wearing, tiring of, and procuring new 
clothing for centuries. In the beginning of fashion 
as we know it, a fad originated in the aristocratic 
strata of royals and their ilk. It then traveled over 
vast seas via word of mouth, illustrated print pub-
lications, or even carefully attired fashion dolls for 
adults. It took time for every aspect of fashion to unfold. The 

communication of an idea took time, the harvesting of materials took 
time, the making of fabric took time, and the sewing of a garment took 
time—it all moved at a patient pace. 

Mechanization changed all of that. First there were machines to 
take over manual labor, and then computers to quicken the machines. 
Today’s fashion system moves faster than any hand-sewing seamstress 
could have dreamed. The trend cycle spins so frantically that there 
are casualties—human and environmental. The clothing industry is 
a massive drain on natural resources and an astonishing producer of 
waste. This is not news, but with the grim realities of climate change 
feeling less like worse case scenarios for future generations and more 
like current concerns, the issue is heating up. A current UK risk as-
sessment of climate change draws paral-
lels between the threat of global warm-
ing and that of nuclear war. If tides are  
to stem, the clothing industry will need to 
amend its ways.

The good news is that it is possible 
for the fashion industry to change for the 
greater good, and quickly; it has been done 
before.  With its back against the wall, the 
fashion system has pumped its brakes 
during times of war, slowing production 
and conserving resources. When World War 
I broke out it hobbled Paris, the heart of the 

fashion business. The War required a redirection of raw mate-
rials, labor, and wealth over the course of an arduous four years. 

A change in wartime lifestyle, as well as a limited avail-
ability of materials led to a different approach to design. Gar-
ments simplified over the span of The Great War. As women of 
all classes were mobilized into supportive action, their cloth-
ing had to serve multiple functions. An unforeseen practicali-
ty in design became necessary. Ensembles that could go from 

volunteer charity work to more formal social calls were favored, outmod-
ing the long-standing tradition of wearing a number of activity-specific 
garments throughout the day. The lack of leisurely motorcars in cities like 
London and Paris meant women of means were walking more, and comfort 
was generally more important than the capricious whims of fashion. This 
is not to say that practical overtook pretty, but there was a clear shift in 
what was desirable.

At the apex of WWI, the silhouette streamlined. Industry-established 
yardage limits on in-demand fabrics like wool led to carefully plotted 
designs, patterned with conservation in mind. In its February 1918 issue 
Vogue encouraged its readers dressing on a war budget to invest in smart, 
durable clothing that could be worn multiple ways. It recommended  
smaller businesses—tailors, dressmakers, milliners, and cob-

blers—that were thriftier hidden tal-
ents in big cities. The magazine even rec-
ommended having previous seasons’ 
garments re-made to fit current styles. The  
war turned Vogue, the biggest pub-
lication in luxry fashion, into an  
advocate for shopping smarter and locally, and 
even for recycling.

World War II took the example of conser-
vation in the fashion industry during WWI 
to a more formal, widespread level. The gov-
ernments in both America and Europe set up 
ration systems for clothing and fabrics. Man-
ufacturers were held to limits of fabric per 
garment, and shoppers were allotted a certain 
number of coupons to use towards the pur-
chase of garments. Rationing was a vast and 

T

FASHION’S 
AUSTERE 

PAST
WRITER 

ANNA 
YANOFSKY

Vogue, cover,  
May 15, 1918. 
Illustration by 
Helen Dryden
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extreme measure meant both to allow the war efforts to 
meet their full needs on the front, and to prevent cloth-
ing shortages at home. Production was supervised for 
quality and quantity with the goal of producing less more 
efficiently. The system wasn’t perfect, but it was an impres-
sive, largely effective way to meet an unprecedented threat 
to the stability of the clothing industry.

Beyond changing production and consumption meth-
ods in the clothing industry, both WWI and WWII led to 
see changes in fashion and culture that played out over 
the subsequent years. To be certain, no one of sound 
mind would ever welcome the horrors of war to induce 
cultural development. However, there are historical ex-
amples of designers and modes that flourished under 
the restrictions. During WWI women were performing 
tasks that had been reserved for men, working long days 
in pants, coveralls, and uniforms that allowed for an 
ease of movement that few women had experienced. The  
increase in range of motion made an impression. The 
short beaded dresses that adorned the backs of dance-ob-
sessed women in the early and mid-1920s were the 
freest garments women of high fashion had yet been  
encouraged to wear. Designers like Lady “Lucile” Duff Gordon, Gabrielle 
Chanel, and Jeanne Lanvin created limitations.  

Today there are designers who are similarly challenging themselves 
to stay within parameters of limitations, albeit they are self-imposed. 
Inspired by a desire to work sustainably, a handful of fashion makers are 
following the principles of the smart pattern cutting of the Zero-waste 
movement. They are making dents in counterbalancing the excesses of 
the clothing industry, but they are just dents. More fashion designers 
and conscientious consumers should be inspired by the examples of 
austerity in fashion’s past. Change for the better is possible—quick, ef-
fective change can and has happened. Let’s just hope we don’t need the 
active atmosphere of utter destruction to do what it takes. Austerity can 
be beautiful. Limitations can be freeing. Designing less, with less, can 
free the fashion industry so much more than we may think.

Vogue, cover,  
June 1, 1918.  

Illustration by  
Georges LePape.
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be MINE The more you let me by myself  the more I  fal l  in love with you. 

Lip: Bite Beauty cream lipstick, Tannin. Eyes: Josie Maran black eyeliner + RMS un-cover up Face: Marie Veronique, 
Everyday Coverage. Earrings: K/ller Collection, Merging Quill Sterling.
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Eyes: RMS eye shadow, Magnetic + Mineral Fusion lengthening mascara. Face: Kaejer Weis, Paper Thin. Earrings: K/
ller Collection, Tri Hoop Sterling,
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Eyes: Faerie Minerals eye shadow, Free Spirit + Josie Maran eye shadow, Bali + LashEM mascara fiber lash extension, 
Black. Cheeks: Jane Iredale, In Touch Highlighter.
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Lips: Mineral Fusion lipstick, Mystery + Kari Gran Lip Whip, Naughty. Face: Kaejer Weis, Paper Thin. Nails: K/ller 
Collection, brass ghost peak nail shields. Bracelet: K/ller Collection, Double Quill Crossed Cuff Brass. Shirts: Over-
sized men’s shirts, stylists own. Stylist: Sabine Feuilloley, Hair and make up: Mara Schiavetti. Models: Mary and Ami.
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fter spending her junior year at Wesleyan Uni-
versity in Madrid and graduating with honors 
as a Spanish and English double major, she 
embraced make up full time. Suzy finessed the 
technique and developed her distinctive style 

while assisting top make up artists Dick Page, Lisa But-
ler and Chris Colbeck. Today she is a sought after ce-
lebrity make up artists with eminent clients through-
out the world of fashion, music, film and television. 

AGB: Can you tell us how you got started as a make 
up artist? SG: I went to a liberal arts university where 
I was an English and Spanish literature double ma-
jor. They didn’t really know what to do with me when 
career resource day rolled around and I said ‘I want 
to be a makeup artist.’ But I always knew. It wasn’t a 
direct path to where I am today- is it ever? I got start-
ed as a volunteer makeup artist at Dress for Success, a 
non-profit organization where I got to play with Bob-
bi Brown makeup on a myriad of skin tones and meet 
some pretty incredible women. I think I was the first 
who held that position there thanks to a clever volun-
teer coordinator, now my good friend Catherine, who 
watched me obsessing over the makeup and encour-
aged me to apply it on the clients. That led to a meet-
ing with Bobbi herself and a stint at a Madison Avenue 
salon. But I really got started in fashion when I met my 
mentor, Chris Colbeck, after cold-calling his agency 
and assisting him for several years on shoots. Chris was 
very generous with his knowledge and time. I also as-
sisted Dick Page, Lisa Butler, Val Garland and several 
other industry luminaries on shoots and at shows. 

AGB: What part of the industry do you like the 
most? SG: My favorite part of my job is getting to work 
with my hands every day and collaborate with creative 
and interesting people from all around the world.

AGB: When did you begin to get interested in 
healthier make up choices? SG: I have always been 
curious about more sustainable, non-toxic, green al-
ternative beauty products, but I began to become more 
interested in really doing my research 
about healthier makeup choices when I 
was pregnant with my son, Harvey, now 
2 ½ years old. The more I read the more 
I learned that many of these companies 
had such beautiful stories and real-
ly care about giving back to the world 
around them. I am not 100% green but 
I don’t feel guilty about it. I say do your 
best and bless the test. I limit my fam-
ily’s and now my clients’ exposure to 
potential toxins wherever I am able to 
find products that do the job without 
the synthetics. And there are so many 
amazing options out there now-a-days 
that I find the process of  “greening” my 
kit very exciting!

AGB: What would you advise a 
young make up artist starting out in 
the fashion business?  SG: I would say 
to the aspiring makeup artist: do your 
research. Not just online. Read books. ALCONE Cos-
metics is a great resource. Learn about different areas 
of the profession and find out how to amass as much 
experience as possible. Call agencies and ask to assist 
their artists. Test. Get as much experience in touching 
faces as you can. Always listen more than you speak. 
Soak it all up. And don’t take rejection personally. Try 
and learn from it if you can and keep on plugging away 
until you encounter the people who get you- personally 
and professionally. Stick with them.

SUZY 
GERSTEIN
Suzy Gerste in  is  a  nat ive New Yorker  and a  v i r tuoso art ist  of  the transformat ive  
powers of  make up.  Suzy started in  the f ine arts,  but  i t  was pa int ing faces that  
best  harnessed her  sk i l l  and passion. 

A

Make up 
Kjaer Weis  foundations, blushes and eyeshadows 

(the whole l ine is stunning).

Vapour Organics  cream cheek colors,  

cream eyeshadows and  siren l ipsticks. 

RMS beauty  l ip2cheek and l ip glosses. 

Burt’s Bees  l ip crayons-Sedona Sands  

is the perfect nude pink. 

Beauty Counter  concealer pens.

Skin care
Zoe Organics  Mama’s Ritual essential oil  rollerball . 

May Lindstrom  The Clean Dirt and The Blue Cocoon  

(both work and smell l ike heaven on earth).  

Jenette Be Clean  - a detoxifying and  

aromatheraputic balancing oil for skin.

Lina Hanson Global  face and body oils 

(and her baby oil for sensitive skin types and my son).

Some of Suzy's favorite products...



Purchase with purpose at AccompanyUs.com
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This season offers some 

cool beauty products,  from  

companies that want you  

to glow with radiant vital i ty.  

These hol istic products wi l l  

nourish and help heal skin,  

hair  and spir it  for the coming  

chi l ly season.

beauty
PHOTOGRAPHER RICH COUGHRAN

Opposite page from top left:

NORA BLOOM |  Hibiscus Face Serum: A nutrient-rich blend of organic hibiscus, aloe, 
shea butter, and green tea deeply hydrates sensitive skin and calms inflammation. 
It’s matte finish and creamy texture acts as an excellent make-up primer. $44
FIG + YARROW  |   Complexion Water: A precious blend of yarrow, immortelle, and 
rockrose repairs damaged skin. This complexion water tones, balances, and hy-
drates the skin while organic floral distillates and pure essential oils cleans and 
refresh’s for age-defying results. $34

ANKRA/FEEL ICELAND  |   Age Rewind Collagen & Enzyme Facial Serum: Active ma-
rine enzymes, derived from pristine Icelandic waters, lift and brighten the skin’s 
texture while hydrolyzed collagen rebuilds elasticity and improves texture. $90
THE NAME IS PRODUCT  |   Hair Wax: Wild crafted from organic ingredients, this 
pomade is a high performance multitasker. Shea butter detangles frizzy locks 
while Aloe Vera replenishes and strengthens from root to tip. Uplifting tanger-

ine oil adds a refreshing kick of aromatherapy to any hair routine. $20
MOSS  |   Shanti Aromatherapy Treatment Oil: Apply this relaxing mix of essential 
oils for peace of mind. Beautifying lavender is sweet and earthy while frankin-
cense calms and rejuvenates the skin and senses. $38
THE BEAUTY CHEF  |   Beauty Fix Balm: Young fermented coconut heals damaged 
skin and smooth’s fine lines and wrinkles while providing anti-bacterial and 
protective properties. Vitamin C and rosehip oil helps reduce the effects of sun 

damage and restores balance to the skin’s lipid levels. $25.95
TRUE MORINGA  |   Lavender Facial Oil: The anti-aging and moisturizing properties 
of cold-pressed Moringa oil with the skin- soothing effects of Lavender reduces 
redness, damage, dry skin, and signs of aging. $26
BROOKLYN BEACH  |   Winter Hair Spray: A close cousin of their Beach Hair Spray, 
the Sea salt, Neroli water and Jojoba oil winter spray will give you the same volu-
minous, cool, sexy hair during those cold wintery months, with a warm & fuzzy 

aroma blend of essential oil.  $24 
LAUREL  |   California Body Oil: A radiant blend of raspberry seed, avocado, and 
rose oil calm and refresh the skin’s texture. A sensual aromatic blend reconnects 
the senses to the natural healing properties of organic plants and the energizing 
California sunshine. $80
JIVA APOHA  |   Mukti Body Oil: Mukti simply means freedom in Sanskrit. Sandal-
wood and Indian Champa symbolize new beginnings and fertile imaginations. 

This breezy mix of pure essential oils and the luxurious and warming sensation of 
sesame oil will add a glow to a wintery complexion. $45 
FAR BOTANICALS  |  Coco Mint Shampoo Mask: Sulfate-free coco and mint infused 
shampoo cleanses and conditions without striping the hair from its natural oils. 
Warming coco and revitalizing mint work together to create lush, silky hair. $25
GROWN ALCHEMIST  |   Wheatgerm, Ginkgo, & Cranberry Deep Cleansing Masque: 

Detox the skin’s pores with this creamy clay masque infused with nutrient dense 
ginkgo berry and illuminating cranberry. For visibly refreshed and smooth skin, 
apply generously and enjoy this unique formula day and night. $39



WHITE WITCH
DESIGN MATERIALS:  
Glass & Cork
FUNCTION: Nourishing Face 
mask- Kelp is the best source of 
hyaluronic acid, which is essen-
tial to keeping the skin strong, 
firm and preventing wrinkles 
and others signs of ageing.

PHILOSOPHY: ‘We make all our 
products using wild flowers, 
plants, honey, oats and seaweed 
from the unspoiled coast of Ire-
land, with its sprawling mead-
ows beside the Atlantic ocean. 
We go to great lengths to avoid 
the use of plastic in our packag-
ing, as we believe nature should 
not have to pay the price for 
our pursuit of beauty. Our 
product purity and safety relies 
on remaining BPA free, avoiding 
contamination of its organic 
element until the end’.

FUNCTIONAL
DESIGN
PHOTOGRAPHER RICH COUGHRAN
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VLTA
D E S I G N  M AT E R I A L S :  Recycled 
metal of stainless steel & gold.
F U N CT I O N :  Handmade Crystal 
Vial cuff bracelet- the vial is 
the perfect hidden chamber 
that preserves the quality of 
your essential oil or other  
aromatic fragrance that diffuses 
when wearing and can be  
topically applied.
P H I L O S O P H Y:  ‘These artifacts 
were created to remind us that 
we, and our environment are 
equipped with the necessary 
tools to sustain a healthy 
existence.  All metals used are 
recycled and all semiprecious 
stones are ethically sourced.  
VLTA is designed through a 
minimalistic approach, the root 
of sustainability. We strive to be 
a zero waste company. Proudly 
handmade in the U.S.A.’ 
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FLOR | Red Rocks Night Sky Area 
carpet made with renewable and 
recycled materials. FLOR is a 
unique carpet company that allows 
you to design the perfect rug via 
small squares to be put together like 
a floor puzzle. $903 flor.com
 
AVANDI Step Stool  | Made in 
Brooklyn from sustainably harvested 
maple and rubber, this step stool is 
perfect for those kitchen counter 
climbers who need an extra boost. 
Just place rubber edge onto any 
countertop a climb with ease toward 
those hard to reach cabinets. $370 
avandistudio.com

Small Trade Co. + Commune Shibori 
Blanket | Tesuji Shibori is a special 
Japanese method used to tightly 
bind textile together on a diagonal 
plane. Durable and warm, this blanket 
is made from wool and hemp and 
elegantly styled in a timeless Japanese 
aesthetic. $1100 communedesign.com

Commune Flooring | Made from  
salvaged wood and inspired by Nordic 
textile patterns and warm earth tones, 
parquet floors are given a modern twist. 
Modulated for many variations of color 
and texture. communedesign.com

Wolfrum Honeycomb Tray | Add a fun 
burst of color to your dining experience 
with this honeycomb mosaic of bright, 
earthy hues made from sustainable Baltic 
birch. Perfect for serving cool cocktails. 
$68  wolfrum.com

BDJ Craftworks | Snow vase in white 
oak Stacked oak stained with white and 
then lacquered for a fresh yet dreamy 
look. Perfect for a simple arrangement 
of white lilies or cherry blossom branch-
es. $85 bdjcraftworks.com

Surname Scout Counter Stool | Made 
in NY from hardwood oak, this counter 
stool is modern and clean with brass and 
copper details. $290 surnamegoods.com



JAYDAN MOORE Silver-plated Platters Made from  re-
purposed metals, this platter is demure and decorative all 
at once. The artist offers these designs, created by means 
of deconstructing and reassembling, as inspiration for 
discovering a sense of rebirth in all objects and memories.  
jaydanmoore.com

DAVID CLARKE These unusual sculptures in antique sil-
ver are fun and functional. British designer, David Clarke, 
manipulates old silver tea pots with lead- which eats the 
silver away making room for a fresh new perspective on 
traditional pewter wear. misterclarke. wordpress.com

CODY HOYT  Heavy Vessel Brooklyn-based artist, Cody 
Hoyt, creates designs that are geometrically clean yet 
lavish in earth tones in ceramic and marble. These vessels 
are one of a kind, hand-made pieces designed to add a pop 
of pattern and print in any room.  codyhoyt.tumblr.com
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FACEi

t
Style is an external portrait 
of individuality- unleashed 
in a palate of hues, textures, 
and silhouettes; it can be 
as dramatic or serene as a 
facial expression with all the 
power and sensuality of body 
language itself. Deepening 
this sense of individuality 
within the scope of fashion 
we are featuring a few de-
signers who have their heads 
in the clouds- hand painted 
faces on faux-leather moto 
jackets and picasso-esque 
pouts on crisp organic  
cotton skirts are sure to let 
your unique style shine.

PHOTOGRAPHER MATEO GARCIA
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BROOKLYN BEACH
4.25 X 11” AD
EMILY HARRISON
917.482.0894

7.31.2015

*PLEASE PRINT HAIRLINE BORDER

Opposite page | Heart sweater: Dept. Of Culture. This page from top | 
On the surface skirt: Kowtow. Handpainted vegan jacket: Light Headed 
[Heavy] Intention by Fauxgerty. Primo tunic: Delfina Balda.
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don’t want to create a fashion line in Ghana. I want to create a sustainable fash-
ion industry for Africa!” says Abrima Erwiah co-founder of Studio One Eighty 

Nine in Accra, Ghana. Abrima and I participated in a workshop in Accra in July 
discussing the Sustainable Development Goals (SDGs) for Ghana– a new set of 
goals designed to provide focus around development through time bound tar-
gets. The 8 Millennium Development Goals are set to expire at the end of 2015 

and the SDGs will take their place. The fashion industry is linked to almost every 
new goal and all three of the major global negotiations this year via its ability to build 
community, create jobs and protect the environment.

But, has there been progress to this point? Well, while we cannot say that all of the 
MDGs have been met, there have been some very notable successes, which according 
to UNDP include the fact since 1990, the number of people living in extreme poverty 
has declined by more than half falling from 1.9 billion to 836 million and the mortali-
ty rate of children under-five was cut by more than half since 1990. However, there is 
still a lot of work to do to improve lives around the world and the SDGs are meant to 
focus that work for the next 15 years.

What now? Now, there is completing the unfinished business of the MDGs and 
tackling the new challenges that the world is facing. The MDGs were set before it was 
widely recognized that climate change would be a defining issue of our time. Also, 
while much of the developing world is coming out of poverty and some developed 
countries are experiencing recessions and austerity, inequality is now becoming 
more acute and causing many more people to be left out. Further, it is now recog-
nized that all countries in the world should be accountable for their development. 
Clearly, better policies and programs are needed in the US and UK as well as Gha-
na and Indonesia to ensure that everyone enjoys the opportunities that sustainable 
development can provide. Finally, the MDGs were also set at the United Nations by 
a few men in a room without the consider-
ation that business, philanthropy, national 
governments and most importantly citizens 
would be essential in meeting these goals. 
The formulation of the SDGs was done by 
wide consultation with citizens, philan-
thropy and civil society organizations. 

This year, there are three global ne-
gotiations, which are designed to eradi-
cate poverty, improve lives and protect 
the environment. Everywhere.  First, in 
September 2015 in New York the SDGs 
will be announced which will have time 
bound targets and ways to track progress for the next 15 years. These goals include 
wiping out global poverty, providing modern infrastructure, reducing maternal and 
child mortality and ensuring that everyone gets a solid education and opportunities 
for good jobs among others. Second, in July 2015 in Ethiopia, governments, private 
sector and philanthropy convened to decide how to fund these new goals with the rec-
ognition that governments alone cannot afford to pay for all of it. This time around, 
it is going to take government, UN, innovative philanthropy and sustainable business 
as well as smart choices by citizens to meet the challenges ahead. The United Nations 
General Assembly endorsed the new global action agenda for financing sustainable 
development and Secretary-General Ban Ki-moon welcomed the move as a major 
step that firmly puts the world “on the path to a more prosperous, just and sustainable 
world for this and future generations”. However, the follow-up of this endorsement 
with concrete action plans by and with all sectors will be important going forward.  
Finally, the summit on climate change will happen in Paris in December 2015, which 
will convene global decis ion makers on how to handle and mitigate the effects of  
climate change. The conference is to deliver a new universal climate change agree-
ment which will be aimed at putting the world firmly on track to a low-carbon, sus-
tainable future that keeps a global temperature rise under 2 degrees C. 

There are also smaller gatherings happening around the world designed to get 
closer to the issues at hand in a local context. In Accra, the SDG workshop in which 
Abrima and I participated was organized by UNDP, Foundation Center and Rocke-
feller Philanthropy Advisors and supported by the Ford, MasterCard and Conrad 
N. Hilton Foundations.  The participants addressed some of the issues in Ghana 
around the upcoming SDGs.  There were around 100 people representing the govern-
ment, UN agencies, local and international foundations as well as non-profits. Main 
discussions were around the fact that Ghana is among the world’s fastest growing 
countries and is now classified as a “lower middle income” country according to the 
World Bank. It is establishing itself as a leader in West African markets because of its  

BY WRITER ANGELA COSTRINI HARICHE

I“ 

FASHION
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tability and natural resources. However, there 
are challenges in the country such as a growing 
youth population, which has left unemployment 

at an all time high. Further, according to water.
org, 7 million people in rural areas lack water, 2.5 
million people in urban areas lack water and 22.2 
million have no sanitation services.    

A main outcome of this day long affair discuss-
ing jobs, education and WASH (water, sanitation and health) 
was that there are great organizations doing good work, and the 
best way to scale this work is to ensure that all of the sectors are 
bringing their “value add” to the work. Philanthropy is good at 
innovation, known for taking risks and executing project level 
work while the government, UN and business can take the suc-
cesses all the way to impact. Otherwise, there are a lot of won-
derful initiatives that may help only a few and only for a while. 
The money runs out if the organizations are working alone or ha-
ven’t considered sustainability from the outset. As 
a solution to this issue, the partners of this work-
shop, led by the UNDP office in Ghana launched a 
structure where local initiatives can be coordinat-
ed and scaled. The Partnership is also launching 
SDGfunders.org in September 2015 where organi-
zations can discover who else is working in their 
field and country, track financing of initiatives and 
connect with the SDG community. 

Abrima is tackling many of Ghana’s challeng-
es head on via Studio One Eighty Nine. The com-
pany and it’s foundation “Fashion Rising” were 
founded by Abrima and actress and activist Rosa-
rio Dawson to provide a platform to help promote 
and curate African and African-inspired content 
through an ecommerce site and an artisan-pro-
duced fashion collection. They focus on empow-
erment, creating jobs and supporting education 
and skills training. The first collection launched 
on February 14th 2013 in honor of One Billion Ris-
ing which is mobilizing people worldwide to end 
violence against women. They are also in partner-
ship with the UN Ethical Fashion Initiative which 
according to their website: “manufactures cov-
eted responsible fashion goods & improves the 
lives of artisans. Partners embark on a creative 
journey, producing with artisans and re-discov-
ering the stories and humanity in fashion. In this 
process, brands contribute to changing the face of 
an industry: producing responsible fashion goods 
is a positive step to bringing honesty to a business 
too often associated with poor labour conditions 
and unfair wages.”

Abrima and I had lunch the day after the 
workshop at a hip spot, Accra and talked for hours about Gha-
na, fashion, her label and the inequalities that she is trying to 
tackle through creativity and fashion. The vision is to build 
not only a luxury brand in and from Ghana but also to build 
a sustainable fashion industry in Africa. As such, they try to 
keep as much of the operation as local as possible. For example, 
they source most of their fabrics from local cotton farms, in-
digo farms and work with local batik artisans. Abrima took me 
to their workshop where I met a few of the other key staff. An 
impressive bunch, Abrima had a decade long career in fashion 
marketing with Bottega Veneta before embarking Studio One 
Eighty Nine. Her cousin, Kofi, is a Ghanaian IT master who also 
works at the label developing their online presence.  Their pro-
duction manager, Anna-Clare Lukoma is from Uganda (she was 
born in Kenya) but has lived and worked in fashion in Japan, 
Kenya, Botswana, Uganda and the US.  There are about 10 em-
ployees based in Accra (including interns and volunteers), 10-

15 international consultants providing training and other advice, 
25 in the countryside of Ghana making the artisanal products such 
as batiks, goldsmithing, basket weaving, beadwork, tailoring, and 
more. Further, the factory is in Ghana and is a part of the United 
Nations Ethical Fashion Initiative, which manufactures responsi-
ble fashion goods to improve the lives of artisans, where there are 
about 20 people employed.

By the time this article goes to print, they will have moved 
from their lovely bungalow complete with flowers, kittens and a 
few sewing machines to a full compound which will double their 
light and space. The vision for this compound is a Center of Excel-
lence. This Center will provide an ecosystem for success, which 
will provide training for anyone who would like to learn the fash-
ion trade and give them internationally competitive skills for 
the fashion industry. This provides jobs in an area where jobs for 
youth are scarce and skills don't match the market. 

Abrima believes that what matters is that “people have a place” 
to go to create something they can be proud of and 
thinks this is a key ingredient for sustainable de-
velopment.  She would like to see well trained and 
internationally competitive fashion artisans using 
local techniques and fabrics. She sees this as key in 
creating ensuring the credibility of African luxury 
artists. However, there are a few barriers to suc-
cess at this point. The first is that some of Abrima’s 
students or interns can’t afford school fees. Studio 
One Eighty Nine covers the fees. The second is that 
there is a perception by the more well to do in Gha-
na that New York, Paris and Milan fashion is “bet-
ter”. From what I saw and tried on, if Abrima gets 
her way, Accra will be added to that list!  It should 
be mentioned that she also places great emphasis 
on the well-being of her staff. For the new Center of 
Excellence, she has plans for healthy lunches, fresh 
juices and third floor open air library for reading 
and chilling out while contemplating the African 
sky. What could be better?!

All of this is not without its risks. When I asked 
Abrima what keeps her up at night she said that she 
is worried about letting people down. The risks are 
high and the vision is very ambitious and import-
ant. Abrima’s immediate next steps are to help to 
mitigate these risks. She will be moving into the 
new production facility, creating the Center of Ex-
cellence, networking more with the government, 
UN and multinationals, and utilizing IT tech and 
her cousin Kofi’s skills to build an online commu-
nity around the luxury brand. 

As a fashion lover, what you wear really does 
matter. If citizens are living responsibly, there is 
nothing more powerful than that. In linking fash-

ion and Studio One Eighty Nine to the massive SDG global agen-
da, it is about using fashion (and creativity) as an agent of social 
change. Abrima and Rosario created the company because they 
have seen so many people in developing countries able to lift 
themselves out of adverse situations and build sustainable livings 
for themselves and their families/communities through craft, ar-
tisanry, fashion, beauty, art and music. 

The MDGs didn’t have much citizen buy-in but the SDGs seem 
to have quite a lot of momentum now. One way to support sus-
tainable development is to support organizations and non-profits 
which are working to empower local communities in a sustainable 
way.  Studio One Eighty Nine is available at Open Ceremony in 
New York City and Los Angeles as well as on their website. I tried 
on just about everything in the shop (fun!), left with some very 
beautiful things and felt good about it too.

Citations available upon request.
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MIDDLE OF THE ROAD
IS TRYING TO FIND ME
WELL I ’M STANDING  
IN THE MIDDLE OF LIFE
WITH MY PAINS BEHIND ME

BUT, I  GOT A SMILE
FOR EVERYONE I MEET
AS LONG AS YOU DON’T 
TRY DRAGGING MY BAY
OR DROPPING THE BOMB 
ON MY STREET

PHOTOGRAPHER 

DEAN CHALKLEY
WRITER 

JONAH BAKER
ASSOCIATE WRITER 

GAILIT SEIFAN

ROCK 
LEGEND, 

VEGAN,  
ACTIVISIT

 —The Pretenders, 
 from the album  

Learning to Crawl
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Just a pop song? Hardly. Chrissie Hynde’s anthe-
mic song from 1983 can be compared alongside the 
best work of her male counterparts of that era: Neil 
Young, David Bowie, and David Lynch- who share 
her activist and spiritual proclivities of the 1970s 

and early 1980s. Each musician responded to the essence of the era in a 
way supremely their own. Each bridged worlds and genres and defined 
certain aspects of art, style, and performance for their generation. Each 
was inspired by a relentless commitment to who they are, shaping reality 
by their example, and their passion for making the world a wilder place. 

Perhaps we notice this less with Chrissie Hynde because of the deft-
ness with which she created something at once revolutionary and under-
stated. Or does history simply underrate our female superstars? She and 
a few others paved the way for women artists to present themselves on 
their own terms (a situation at least a little improved now.) If anyone has 
managed to miss the epic work that she created, her new autobiography 
promises to be an odyssey through changing eras of music and a life led 
with ethics and authenticity intact.

The 1980s… others were falling under corporate 
pressure in the music business.  In her own decep-
tively simple fashion, Chrissie- as a female guitar 
hero and self-styled maverick- never formed her 
persona based on a focus group or some corporate 
hack’s idea of mining a teen rebellion. She has kept 
a slow-burn through it all and kept her charisma and 
trademark sneer through decades of contribution to 
animal rights, environmental justice, music, style, 
and as a role model for women, and all of us desiring 
to rock it out.

Chrissie Hynde’s life and music have always 
grown out of a deep connection with the present 
moment, in both the political and in the spiritual 
sense. Her music has rocked with the pulse of life, from the deeply per-
sonal to the global. Her unique sensibilities were born attending seminal 
live shows of the late 60s, matured alongside Kent State on the day of the 
student massacre, and came to fruition in London at the exact moment 
of the birth of punk in the early 1970s. She sang and strummed through 
her band members’ tragic dance with addiction, the birth of her daughters, 
and failed marriages while her voice remained powerful through it all.

Chrissie was determined to be in a band from a young age but it was for 
the sheer joy, the expression of her being- not for fame, wealth, or some 
other external measure of success. Her innate comfort with herself, her 
wit and badass attitude made her popular with the stars of the sixties and 
the yet-to-be stars of the punk generation: Sid Vicious (whom she almost 
married “so she could get a green card,”) Mick Jones of the Clash, mem-
bers of the Damned, and the list goes on. She’s quoted in the The Guardian 
as saying, “As far as success goes, I’ve never really got too excited about 
losing or winning. I don’t have whatever the gene is you need for that.”  

Her lyrics from the very beginning reflect this non-attached, ground-
ed connection to reality. Witness the simple emotional truth of Kid from 
the Pretenders’ first album: “Kid gracious kid / Your eyes are blue but you 
won’t cry / I know angry tears are too dear / You won’t let them go.” No 
wonder that this was a hit and still strikes a chord with so many. She speaks 
the unvarnished truth with power and every aspect of her being matches 
that- her style, her voice, her band’s straight-ahead compositions.

While Chrissie rocked it out in her band, The Pretenders, she brought 
that same authenticity to expressing her moral views in whatever capac-
ity she could around vegetarianism and animal rights alongside her jour-
ney with fame- from radio interviews to PETA protests, using concerts as 
fundraisers, and to opening the only vegetarian restaurant in her home-
town of Akron, Ohio. Chrissie’s view? If it’s not necessary to kill a living 
thing- why kill something? And in many ways what she has more con-

sistently and subtly expressed is the simple call to think for ourselves 
without deferring to our collective fairy tale. Throughout her career 
she never lost sight of her own views and truth. She remained guided by 
her fierce and brave inner knowing of her journey with fame through a 
thousand twisted turns in the music industry.

With her new memoir about to hit bookshelves, real and virtual ev-
erywhere, that seminal song, Middle of the Road, has been with us for 
four decades. Through it and other hits, she kept the flame of the 60s 
and early 70s grassroots rebellion alive by embedding it into fashion-
able and accessible music which, only upon reflection, reveals itself in 
layers. She has said that the phrase “Middle of the Road”, invokes a Tao-
ist perspective on life, an eastern mystical path that celebrates feeling 
the pulse of what is and going with it and being in the stream of life in 
the best possible way.

Or take another hit Brass in Pocket. I remember watching her video 
Brass in Pocket as a teenager during the first years of MTV. Her over-
whelming charisma and power to attract still remain intact even as I 
watch it now; but a deeper layer is revealed in hindsight: the way she 
was weaving the destructive element of punk music into a rich tapestry 
in the end celebrates life at the same time it trashes what is false and 
hypocritical. 

If you don’t know about Chrissie Hynde or it has been a while since 
you dove into her music, know that she is still belting out songs with the 
same power and emotional rawness unparalleled among her contem-
poraries. At a recent concert in Williamsburg, Brooklyn how is it that 
there were less than a hundred in attendance, when her friends like 
Neil Young (whose music is not what it used to be) are still playing to 
large audiences everywhere? As the New Yorker pointed out a year ago 
in an article about Ms. Hynde: “Neil Young (who plays guitar on her new 
song “Down the Wrong Way”) is able to look as if he were squatting in 

a yurt in a community garden and still be considered on the basis of his 
work.” Is that because we judge older female artists by their looks? Not 
that she would ever seem to care or complain. Another article in The 
Guardian, I never found life in music harder because I’m a woman, is 
illustrative of this.

We at A Green Beauty hope that Chrissy’s new autobiography, “Pre-
cious: My Life as a Pretender” will get her the kind of ongoing attention 
that an artist of her calibre merits and gives you a chance to meet her 
for the first time or in a deeper way get to know her and the world she 
has stood on with such power and grace. Just as she flips what it means 
to be in the middle of the road, inviting us to join her within the radical 
atmosphere of being an embodied activist, she has transcended the life 
as a Pretender. If you knew you wanted to make the world a better place, 
and perhaps even considered yourself on a spiritual path of some sort, 
or were venturing into the dangerous waters of becoming a rock and 
roll star, what would you call your band as a mantra and reminder never 
to be too self-important? Chrissie Hynde nailed it by christening her 
band “The Pretenders.” Perfect for the age of a punk-informed rebellion 
against the era of prog-rock, Vietnam, Watergate, and a million other 
lies and pretensions. Still perfect today.
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PHOTOGRAPHER MATEO GARCIA

Opposite page | One button 
blazer in navy: Bhoomki.  
Vintage t-shirt: Quality 
Mending. Freya legging: Skin. 
Black patent pleather pumps: 
Vintage.Black/silver zipper 
bracelet: Kate Cusack.
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Opposite page | Vintage cowboy shirt: Quality Mending. Black denim jeans: Re/Done. Stella ankle boots: Bhava. This page | Red 
jacket from The Primary Collection: Faux Gerty. T Shirt: Groceries Apparel. High Wasted Skinny in Vintage Porcelain: DST LD. 
Knife crop in black: Groceries. Apparel. Stella ankle boots: Bhava. Long peak mountain Hoop earring: Blair Lauren Brown. Stacked 
Mount Shasta rings: Blair Lauren Brown.
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This page | Aurora  
Sweater: Delfina Balda.  
Round coat: H. Fredriksson. 
Denim vintage jeans: Re/
Done. Barb Wire bangles:  
Fortune & Frame. Black pat-
ent pleather pumps: Vintage.

Opposite page | Burgundy  
Future-Tweed Blazer: Brave 
Gentleman by Joshua  
Katcher. Natasha silk shirt: 
Nicole Bennett. High Waisted 
Skinny Jeans Black Power-
stretch: DST LD. Tie: Mangl’D 
by Brett Berg. Stella ankle  
boots: Bhava.
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This page | The Hawaiian Short: Re/Done. Hand Dyed Block Tank: Piece X Piece. James Jacket in Waxed Canvas: Vaute Couture. 
Beetle garnet clutch: C MPL T UNKN WN. Drench in Matte Black boots: Dr. Martens. Fishnet stocking: American Apparel.
Opposite page | T-shirt: Vaute Couture. Kate Jacket: H. Fredriksson. Minx ‘s Black Thigh Hi Leggings: Rogue. Metamorphosis 
ring: Blair Lauren Brown. Black patent pleather pumps: Vintage.  Stylist: Sabine Feuilloley, Stylist assistant: Stephanie Victoria 
Scheidt, Hair: Mara Schiavetti, Make up: Andie Markoe-Byrne, Model: Izzy.
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n May 19th, 2015 the Dow Jones Industrial Average hit an all-time high. Simultaneously, 0.1% of 
the population controls 22% of the nation’s wealth.  Our purported prosperity in wealth does not 
trickle down, and it has not yielded happiness; almost 70% of the United States population takes 
one prescription drug and antidepressants are the second most common medication.

The U.S. Department of Defense asserts that climate change may have severe national security consequenc-
es. “The loss of glaciers will strain water supplies in several areas of our hemisphere… Destruction and devasta-
tion from hurricanes can sow the seeds for instability. Droughts and crop failures can leave millions of people 
without any lifeline, and trigger waves of mass migration.” The ravages of climate change and its acute injustices 
– strife, sickness and war – could be mitigated or alleviated over time, aided by appropriate governmental, eco-
nomic and grassroots efforts. But time is of the essence. Within the next century, it has been predicted that there 
will be no snowfall in California. Of course, there may not be a California.

First and foremost, there is the profound potentially irreparable impact of climate change, but no less im-
portant, are the societal sequeala: the psychological disorders required to harmonize unprecedented levels of 
ennui and hypocrisy that plagues the “first world.” After all, how many of us, painfully aware of the economic 
and social problems created around the globe by cell phone production, would willing forfeit such a convenient 
device? Certain radical fringes, such as primitivists (back-to-the-cave advocates), call for the total dismember-
ing of capitalist civilization. It is true, as the “cave” proponents suggest, that despite diminishing supplies of 
potable water, America continues to use 1.5 trillion gallons of water per year to clear human waste. But how 
many Americans would give up the convenience afforded by modern flush toilets and instead install composting 
toilets? While the answer may not be to do away with flush toilets, we most certainly need to address the water 
scarcity issue, along with the increasing scarcity of all other resources. At present, the United States consumes 
the resource equivalent of four times what is sustainably available on the Earth.

Each year, U.S. universities and colleges award approximately two million bachelors degrees, one million 
master’s degrees and over one hundred and fifty thousand doctorates. Proportionally, there are more educated 
people now than ever before. Despite these advances in education, the rapidly accelerating degradation of the 
environment continues without apparent solution. But these advances in education, although to be encouraged, 
have themselves added to the complexity of our world and made the pressing environmental challenges of our 
time all the more complex. The historian Alex Butterworth writes that in 19th century Europe, “Scientific genius 
and terrorism were disquieting bedfellows.” Notwithstanding the unfair connotations of the word “terrorist,” 
our collective failure to react to information now readily available originates in a self-fulfilling and complex 
prophecy: complacency yields complicity. There are so many capable people with abundant resources compared 

BLOOD 
FROM 
A 
STONE

O
WRITER NATHANIEL DISKINT
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with previous generations that bore more revolution-
ary fruit, but still, today there is scarce political resolve 
(one need only point to the lack of unionization and formal civics 
education). At first glance, the source appears Orwellian. Today’s middle 
and lower classes are saddled with debt and all classes are socially isolated through both 
employment and civil design. Society at large is also inundated with creature comforts and near-infinite sources 
of entertainment and distraction. Systemically, these dystopian anesthetics work in concert with a variety of 
decision-making paradoxes. 

Watching the sunset from a mountaintop, it is easy to imagine the sun orbiting the earth. Similarly, techno-
logical advancement was once heralded as making the world small. It did not. Technology only made the world 
feel small while making it bigger. Claims of interconnectivity and empathy are mere platitudes utilized as post-
hoc rationalizations. Capitalism has driven technology to nose bloodying heights and from up here, the world 
looks enormous. The first aspect that stands out is the sheer volume of moving parts – seven billion people bro-
ken into 195 nation-states and a few dozen transient or non-nations, multi-national interest groups all the way 
down to the New York City hotdog vendor at the corner of 6th Avenue and Waverly Place. Amazingly, the hotdog 
is entirely domestic. The hotdogs come from Michigan, the finished cart is sold by a company in Florida but the 
iron ore comes from Minnesota and the steel is made in western Pennsylvania. The vendor’s umbrella can be wo-
ven and dyed in Taiwan, assembled in Canada, with optional logos being added by the Embee Sunshade Company 
in Brooklyn. It is like the machinations of a watch with thousands of redundancies, fail-safes, and work-arounds.
In this complex patchwork, specialization enables effective economies of scale. Production methods, distri-
bution channels and places for consumption have become dissociated and the distance between each 
continues to grow. Although various networks – political, financial, social (hegemonic, if you will) 
– exist, these stretch enormous distances and suffer proportional losses. Entities are largely 
isolated and are inculcated with capitalist norms, rendering the world a forbidding place. 
The dismal state of affairs is not to say humanity is beyond repair. Rather, identifying 
the individual issues draws attention to their systemic nature, which in turn creates an 
opportunity to design effective solutions.

Many activists encourage conscientious individuals to make conscientious de-
cisions. These same activists observe that no snowflake believes itself responsible 
for the avalanche, and they claim change lies in snowflakes taking ownership of 
the avalanche. But it is the avalanche, not the snowflake that is destructive. In 
this vein, existing frameworks limit personal lifestyle decisions. For example, 
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one might choose to shop at the local organic grocers instead of the con-
ventional grocery, and one might even bicycle to save gas, but the paved 
roadway and the materials the bike is made of are beyond the scope of 
individual choice. Even if one chose to not wear leather shoes for the en-
vironmental effects, the commercial rubber and other synthetic mate-
rials are made at such scale to likely prove an equal environmental haz-
ard as a leather tannery. Individuals are streamlined toward efficiency. 
Logical reasoning enables humans to make effective cost-benefit deci-
sions. In the commercial landscape though, individual and collective 
interests are seldom aligned. This is “the tragedy of the commons;” the 
individual retains profits but shares costs with the collective. 

The “commons” is typically exemplified by a scenario of farmers and 
a certain acreage of grass. If each farmer has five cows over fifty acres, 
and assuming each cow needs two acres, then five farmers can utilize 
these commons. If all of the five farmers know each oth-
er, their kids school together and a few of the farmers are 
siblings or cousins, then this is apt to work out.  But what 
if the farmers have never met and operate remotely via 
a robotic cattle-raising system? Each farmer knows that 
the unsustainable drawdown of resources threatens his 
livelihood. The commons is also not a guaranteed re-
source and will wax and wane more or less unpredictably, 
but each farmer’s individual overhead will remain con-
stant. Market dynamics like this introduce an iteration of 
the prisoner’s dilemma where each farmer is motivated 
to secure his personal assets at the expense of the others. 
If some farmers offer products in the market at a lower 
cost, these farmers will become more competitive. It fol-
lows that the others will go out of business. In order to 
lower costs, the farmers either have to over-graze their 
cattle to increase productivity or increase herd size. Both 
options require taking more than one’s fair share of the 
commons. Without third-party regulation, it is up to the 
farmers to self-police. If the market is educated - com-
prises locals who know each farmer, are familiar with the 
commons, etc. – the market can also regulate the farmers 
and condemn violations. 

The problem is further compounded when it is not 
just five farmers and fifty acres but, in the United States 
alone, over three hundred million people spread across four million 
square miles. The more bystanders to an event, the less likely any one of 
those bystanders is to intervene; education and awareness might actu-
ally reduce individual motivation.

The issues we face today are enormously complex. Climate change is 
not only the product of automobiles, nor factory farming, nor plastics, 
and our psychological ailments are also not attributable to any specific 
cause. Issues demanding redress are a dime a dozen, yet, the probabil-
ity of intervention is also inversely correlated to the number of issues 
at hand. In the tragedy of the commons, a theoretical third party can 
heavily regulate the commons and allot the resources sustainably (e.g. 
government regulation). In this way, tragedy can be averted. We do not 
have such a third party. Our population of three hundred million is bro-
ken down into many hierarchies, each with its own leadership, and each 
hierarchy represents a different set of interests. A series of obedience 
experiments in the 1970s proved people’s willingness to obey author-
ity figures even when those orders conflicted with their personal con-
science – an authority could prevent individuals from pursuing self-in-
terest at the expense of the commons. There is no universal authority 
in the modern world. Our leadership is amorphous and those leaders 
we do recognize disagree as to what actions are appropriate and even 
what ends are desired. Absent direction from on high or support from 

peers, it is not surprising the common person does not take affirmative 
action to help.

 Revolution does not trickle down and it does not come from individ-
uals. People succumb, for better or worse, to what is normative. Motivat-
ing meaningful collective action is nearly impossible in our paranoid and 
competitive landscape, but there are solutions. One can only see what is 
within one’s line of sight and the very action of seeing and evaluating what 
one sees affects observed. The exploitive institutions that followed the 
industrial revolution are part of a network of domination, not a univer-
sal paradigm. A citizen of the British Empire could only know the world 
through the colonialist lens. The Empire’s tendrils reached across the 
globe. Information, goods and people flowed along these routes but the se-
lection process introduced a critical sample bias – that which returned to 
England was not a fair sample of the world at large. A world-view formed 

from such a myopic perspective would neglect what fell beyond the colo-
nial network. That the commons presents a tragedy, not a blessing, is it-
self a consequence of decrepit communities and corrupted value systems. 
Change-making is possible as demonstrated by the number of alternatives 
that presently coexist – while wall street investors don ties in the morning, 
there are homesteaders upstate cultivating vegetables. Remedial chang-
es such as land reform, community development and economic measures 
such as repealing petroleum and agricultural subsidies can be envisioned. 
However, a fair treatment of such measures is beyond the scope of this ar-
ticle. 

Unsustainable choices are expensive and ultimately turn out to be 
much less convenient than sustainable alternatives, but only when the 
costs and the profits stay local. Otherwise the costs go out of sight out and 
out of mind and only the profit is known. Costs flow down from the priv-
ileged few at the top of the social hierarchy – the biggest consumers - to 
those at the bottom. Eliminating such hierarchical distribution begins 
with eliminating the convenience paradox. 

Enabling change means to recognize the various paradoxes and social 
conditions that have prevented change so far and eliminating barriers to 
would-be activists. People do not need a reason to care. What they need is 
a framework that does not hide the costs of our decisions.

Citations available upon request.
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from field to flask

Artisan spirits from 
Organic grains.

Myer  Farm Vodka,  Ginger  Vodka,  B lueber ry  Orange Vodka,  
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ndrew Faust is one of the premier permaculture teach-
ers and designers in North America, with over two decades of 
experience in the field. Faust creates homes and communities 
rooted in a sense of the sacred in the eastern Appalachian biore-
gions. He is turning on hundreds of New Yorkers to the beauty of applying permaculture design to a wide range of landscapes and 
projects. Demonstrating in classes how to practice permaculture in the midst of America’s largest city, Faust integrates his lifelong 
wisdom of “reading” the northeast corridor through permaculture perspectives for clients and students.

TWO ELEGANT  
DESIGN MODELS 
THAT SHOW US  
HOW TO HEAL  
OURSELVES 
WHILE WE HEAL 
THE LAND. 

PERMACULTURE & BIOREGIONALISM:

A

BY 
ANDREW 
FAUST
PERMACULTURE 
DESIGNER 
AND EDUCATOR
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he solutions to our economic and environmental 
problems aren't complex or out of reach. Quite the con-
trary! Our food, fuel and fiber needs can be met in syn-
ergistic ways that strengthen community economies 
reconnecting people with their beauty and biology.

Permaculture is a design science that looks to na-
ture for our example of good design.In Permaculture 
we look to redesigning the hub of civilization, hot water 
on top and enough abundance locally for specializa-
tion within our societies.The foundation of the modern 
culture we live in is on agriculture and the creation or 
more yields in less space with selective breeding of an-
imals and plants to accentuate desireable benefits for 
human diets.

We ask is it ethical to participate in an economy 
based on extraction exploitation contamination lega-
cies stretching far past our life times?

Permaculture recognizes that everything is inter-
connected and each little movement of ours effects 
everyone and everything on this unique planet we live 
on.We have the humility to ask do we know how the 
earth it self works and how to be responsible caretak-
ers of the life matrix? Are we nurturing future gen-
erations by our positive healing behavior or are we 
debilitating them by our economic activities. We are 
reconnecting ecology and economy to create truly deep 
green solutions to a petro-chemically dominated mate-
rials and energy infrastructure of the industrial model 
of growth.

In permaculture we use systems thinking and our 
understanding of ecological complexity works to go 
way beyond sustainable. Simultaneously by creating 
real local food security with beyond organic foods 
growing full diet year round foodsheds.

Permaculture integrates the action of restoring 
local ecologies and biodiversity with the work of in-
creasing regional self reliance.Retrofitting the indus-
trial long distance transportation and transmission of 
goods and services to be more regionally based with 
surpluses to distribute globally.Decreasing local reli-
ance on dirty industries by design a mosaic of low tech 
renewable energy grids throughout the world.

The U.N. and the FAO agree that the most produc-
tive way to grow food for people is with small scale 
diversified ecologically complex farming ,not industri-
al,GMO dominated, chemical mono cultures!

In fact wild ecologies still provide more of the 
worlds 7 billion people with good protein then all land 
based agriculture combined!

To be able to keep doing so all we need to do is 
change our harvesting behavior to be non-industrial 
and to be small scale and the worlds oceans will recov-
er and yield vast quantities of vital foods and materials.

Fish supply the greatest percentage of the world's pro-
tein consumed by humans.

1. Most of the world's major fisheries are being fished at 
levels above their maximum sustainable yield; some 
regions are severely overfished.

2. The Grand Banks, the pride of New England fishing 
for centuries, are closed due to overfishing .

3. Eighty per cent of all pollution in seas and oceans 
comes from land-based activities.

More than 3.5 billion people depend on the ocean for 
their primary source of food. In 20 years, this number 
could double to 7 billion.

1. Global by-catch—unintended destruction caused by 
the use of non-selective fishing gear, such as trawl 
nets, longlines and gillnets—amounts to 20 million 
tons a year.

2. The annual global by-catch mortality of small 
whales, dolphins and porpoises alone is estimated to 
be more than 300,000 individuals.

This is about changing our behavior and conscious-
ness as much as it is about farming, building, retooling 
waste systems, and energy grids.Come study with us in 
NYC this fall , the only Permaculture Design course for 
learning this new way of thinking and seeing the world.

By cooperating regionally and designing ecological-
ly we create and insure healthy and secure economies, 
landscapes and communities that benefit and enrich 
for generations to come! For more; www.permacul-
turenewyork.com

T
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The Faral lon Is lands in the Pacif ic Ocean are often cal led “Cal ifornia’s Galapagos” and are 

home to one of the world’s largest colonies of nesting seabirds.  Felzmann looks at what 

the birds bring here from afar:  swal lowed objects they carry in their  stomachs halfway 

around the world.  Felzmann’s new book Gul l  Juju presents an archive of both visual  and 

l inguist ic f indings,  in the process grappl ing with questions of transience, sustainabi l i ty, 

and the coexistence of human and animal .

LUKAS  FELZMANN
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L ukas Felzmann, an artist and educator and a native of Zürich, Switzerland, moved to San Francisco in 1981. 
His work and installations contain sculptural aspects but at the base of all his projects is photography. 
Current themes include our relationship to the landscape, and how we internalize and attempt to control 

the natural, which is the theme of one of his books, Waters in Between. Further themes are investigations into the 
workings of systems, how there might be control without hierarchy - Swarm, and the degradation of the environ-
ment through plastic and other materials - Gull Juju. Lukas Felzmann’s work has been exhibited internationally 
and four monographs have been published on it. He teaches photography at Stanford University in California.

Two Ravens: Gelatin silver print, 24x36inches, 2004. No words needed.
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In the Sacramento Valley: 5x7 inch contact print,  2004. 

While working on Swarm the book, I often found no birds to photograph and found myself in the middle of the 
vast Central Valley of California. A place of major importance to the entire US food production, but at the same 
time a forgotten in-between place. Its vast horizons were a welcome refuge from the vertical madness of the city 
for me. Slowly the place revealed itself to me. Time slowed down, growing time. I looked at the production of 
food, the movement of water and humans, the control of nature. Flooding which created the valley and accumu-
lated its rich soil is now seen as a disaster. I photographed this place incessantly with a 5x7 view camera, color 
and black and white film, and made one book of it so far. I collaborated with the writer John Berger on its texts 
and concepts, its called Waters in Between, an archive of a marsh. (Waters in Between, Lars Müller Publishers 2009)
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Couch: Silver gelatin print. 50x70 inches, 1995. 

The couch represents my understanding of photography as a sculptural medium. I had previously worked a lot 
with installation and sculpture and although this object was found and not moved, the image is very constructed, 
photographically, using what the medium does to space. It also represents my continual confusion about how 
we as humans can inhabit this earth, use it, live it, reproduce it, but at the same time having lost a connection 
to nature. Making a book, as I understand it is like making a song. I think of my books as the most important  
objects I produce as an artist. This image is from the first one of five published books so far: Landfall. (Lars 
Müller Publishers 2004)



57

India: Gelatin silver print, 20x24 inches, 1999.

Hiking in the Himalayas I came across a holy man connecting with his holy Cow.



I spent a decade roaming the northern Sacramento Valley looking for flock movements. The book Swarm is a 
work from this archive. I am interested in control without hierarchy. I am interested in a language we intuitively 
understand but cannot decode. (Swarm, Lars Müller Publishers, 2011)
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N EW  YO R K  C I T Y  B A S E D  D E S I G N E R ,  M I M I  P R O B E R , is a conscious cou-
turier. Her eponymous label, Mimi NY, adds a twist to the 
conventional realm of couture by using reclaimed antique 
fabrics. Unlike pret-a-porter, couture is designed specif-
ically for a particular client- drawing from the individu-
al’s precise measurements to create a one-of-a-kind piece 
that defies the everyday. 1800’s netted lace, reminiscent of  
corals and textures found in the ocean, create a sultry,  
feminine silhouette. With soft accents of glass beading, 
tulle and dyed flower petals these exquisitely elegant dress-
es are for the romantic at heart.
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PHOTOGRAPHER NIKO MARGAROS



61



62



63

Beauty | Eyes: 
RMS eye polish: 
Imagine + Faerie 
Organic: Teepee 
eye shadow.  
Lips: Mineral 
Fusion: Nude
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Beauty | Face 
RMS: Uncoverup. 
Eye-Ko: Mascara 
+ Mineral Fusion: 
Stunning +  
Color Science:  
Enchanted Earth
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Beauty | Eyes, 
Mineral Fusion: 
Sultry + Kjaer 
Weis: Blue Wonder
Cheeks: Kjaer 
Weis: Lovely
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AGB: Mimi what do you call your designs? Do you regard 
them as couture? MIMI: I refer to my creation process as 
sustainable couture – each piece is individually handcrafted 
with hand-sewn couture methods & embroidery techniques. 
Further, the materials used for the collection pieces are sole-
ly sourced from antique textiles [aside from silk tulle, which 
is used as a base and separate under layer for the gowns]. 

The recovered antique textiles that are used in each sus-
tainable couture collection piece range in date from the 18th 
century up to the early 20th century. These materials were 
mainly handmade from artisans and makers of their pre-
vious era, or are fragments of antique materials that have 
been deconstructed or deteriorated from their original in-
tended form (such as steel beads, which are reclaimed from 
old beaded bags beyond repair, or the jet beads which are 
salvaged from 19th century mourning pieces and reused to 
create intricate shapes and hand applied beading embellish-
ment). These materials not only have an individual intrinsic 
value – but also share a unique history and story; it is my goal 
to preserve these elements and carry it into a new and mod-
ern light that will continue to be cherished for our current 
and future generations. 

Continued from the sustainable standpoint of the collec-
tion, the antique textiles used are typically small fragments 
that are individually hand-draped to create the design. This 
enables the result of the finished garment to be construct-
ed using zero-waste techniques. Additionally, any color 
achieved that was not original to the antique material itself 
is organically dyed using natural elements through a bundle 
dye method that provides a stunning use of soft and painter-
ly color within the design. 

The overall design vision of the collection is artistically 
modern with a softly sculptural silhouette incorporating 
deeply detailed and intricate forms. Complimenting this vi-
sion, I have also recently introduced a sustainable fine jew-
elry collection called ‘Metamorphosed Art’, in which antique 
sterling silver originating from the same time period as the 
materials used within the garments (which have also been 
deteriorated from its original intended form) is developed 
organically into a modern sculptural form.    

AGB: How did you get started?  MIMI: Fine art and the 
creative process from many different perspectives and me-
diums have always been a core part of my ethos and being. 

I began creating sustainable couture while studying for 
my BFA at The Fashion Institute of Technology in New York 
– I’ve always had a passion for history and preserving the 
stories of our past as we progress into the future  (I studied 
with a History of Art Minor), and discovered the unique sto-
ry and beauty of these forgotten antique materials. For our 
senior thesis, I began exploring this philosophy further and 
created the first sustainable couture collection pieces, which 

received great industry support, press recognition, and won 
the highly regarded Critic’s Choice award. 

As a result, I decided to continue down this path, feeling 
strongly that now was the best time for this sustainable vi-
sion to make an impact, and is a much needed perspective in 
the continued progress of the fashion industry.

AGB: What’s the process of your garment making? 
MIMI: The creation process is a non-traditional approach 
that has a strong connection to the fine art realm. The pro-
cess begins with the discovery of the antique textiles, as they 
are the materials that tell the true story. Sometimes there 
will be a sketch of the anticipated silhouette, but since I 
work directly with the antique textiles that are available, I 
typically like to begin directly on the form. 

Through this signature draping technique, I am able to 
individually evaluate and apply the antique textiles and their 
placement – much like creating a sculptural composition.

Each piece is essentially one of a kind due to the antique 
nature of the materials – however silhouettes can be repeat-
ed and similar materials utilized to create multiple pieces 
from the collection.

After the design is developed the couture sewing and em-
broidery process begins; hand sewing is vital to the design’s 
development, allowing for a closeness and control of the ar-
tistic medium and the ability to incorporate finely detailed 
embroidery techniques into the garment.

Each collection is based upon a continuous story and phi-
losophy of the found antique materials, an experimental pro-
cess utilizing these rare materials with new techniques. The 
collection is not differentiated by seasons, providing a visual 
experience to the artistic evolution of the collection itself. A 
transformative nature with an approach similar to the pres-
ervation of a fine art piece, allowing each piece to remain at 
the forefront, where its story continues to be embraced. 

AGB: How is this less commercial way of designing more 
satisfying for you?  This is definitely a different approach 
than traditionally found from a more “mass market” fashion 
industry perspective, as our aesthetic philosophy is sustain-
ably luxury based. Through this philosophy you establish a 
deep connection to the creation of the garment; it is a labor 
of love. This vision is to create pieces that are approached 
from an artistic point of view, that are not only beautiful, but 
ethical and sustainable – the utilization of antique materials 
allows for a sustainable approach with a meaningful abili-
ty to preserve the story and the artists who came before by 
bringing them to light in a new and uniquely modern form.

Stylist: Sabine Feuilloley, Hair: Mara Schiavetti, Make up: Andie 
Markoe-Byrne, Model: Darby @ Marilyn-NY, Dress & Jewelry by 
Mimi NY, Location: Dune Studio NYC.
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MARINA MARCOLIN  WORKS AS AN ILLUSTRATOR AND PROFESSIONAL PAINTER FOR NATIONAL AND INTERNATIONAL  
PUBL ISHERS AND ART GALLERIES.  SHE L IVES AND WORKS IN  ITALY,  BETWEEN A LAKE AND THE WOODS.

 ‘My inspiration comes from nature, observing every-day life, which becomes magic only the moment you can slow 
down. Wonder and astonishment appear when we move closer to things, watching them so we can see their innermost 
self : a landscape, a detail, people... all those things that at a first glance could seem ordinary and dull, become unique, full 
of stories to tell, if you just go beyond the mere surface, the unusual always stands right in front of you.’ 

MARINA 
MARCOLIN
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PRIMAL SHELTERS
Written by Hélène Fresnel
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wild child lives in every one of us. Artist Pascal Demeester 
combs through Europe and the United States to help us 
rediscover the forest through spectacular photographs, 
drawings and sculptures. Archaic constructs of shel-
ters, striking angles framed through interwoven trees, 
drawings setting a woodland scene - original works by 
this artist aren’t only an homage to nature’s precious 

and uncertain resources, they are an experience, a proposi-
tion to every one. Let’s embark on a search for the wild child 
-let’s reconnect with the wild child within, that we once were 
or could have been! Crouched on a forest’s edge, observe the 
world through branches, visualise what our refuge could look 
like. The power of Demeester’s work is anchored in this implic-
it invitation and presents itself as an adventure of aesthetics, 
symbolism, originality and mystery, and all connect to the per-
sonal and universal.

The artist Pascal Demeester was born in Brussels and now 
lives in New York. Being multidisciplinary, he puts his cre-
ativity in service of the arts and fashion. Under the tutelage of 
his uncle, sculptor Marcel Arnould (1928-1974), and his aunt, 
painter Renée Demeester (1927-), Demeester developed his 
artistic talents. He took courses at the prestigious School of 
Graphic Research (ERG) in Brussels, received a national pho-
tography prize and had his exhibit “Deluge’s Bodies” shown at 
the photo gallery Contretype. He has since remained dedicated 
to his craft, never ceasing to create and innovate. But where 
does this powerful attraction to the forest stem from?

It stems from his childhood and a revelation. When cura-
tor Christian Toussaint observed “Vanishing Point”, a black 
and white photography series, he put forward one question: 
“Isn't this from the point of view of the wild child you were?” 
This observation was a trigger moment for the artist who spent 
his reclusive childhood in the solitude of the countryside- 
“crouched deep into my refuge to escape from family turmoil, 
I observed the world.” This was a shared experience with film-
maker François Truffaut whose childhood was defined by play-
ing hooky. In Tuffaut’s film L’Enfant sauvage, he tells the story 
of Victor from Aveyron [French town] where a child was found 
in a forest. This story resonated with Demeester’s past and 
prompted him to reflect on how we integrate into the world. 
This reflection is carried by the power of imagery. The majes-
tic photos of Pascal Demeester then make us feel the gaze of 
one who feels isolated. The framed vegetation keeps the world 
at a distance, illustrating windows with varying thickness but 
remaining very somber. Through these 'windows', one some-
times sees the trunks of black trees which evokes prison bars and 
blocks the view. These symbols are ever questioning.

To bring his works to life, Pascal Demeester doesn’t hesi-
tate to use his body. Whether it’s windy or snowy, he crafts his 
shelter, leaf by leaf with expert fingers. He treks for miles on 
foot in search of inspiration. He never alters the vantage points 
that the forest naturally offers. This respect for nature is par-
ticularly critical at a time of rampant deforestation. Yes, Man 
can in fact live harmoniously in his environment. The artist 
embodies this concept. Furthermore, by using deadwood as 
raw material, he ennobles it, making it an ally.

In this sense, Pascal Demeester isn’t just an artist, he be-
comes an artist-artisan hybrid, heir to the Greek philosophy of 
‘techne’, which values art as a technical construction, not just 
inspiration. Wood was also the privileged tool of early Nether-
landish painters, also known as ‘Flemish Primitives’ like Jan 
Van Eyck, Pieter Brueghel the Elder and Pieter Pourbus - all 
legendary role models for the artist. The stakes of his work 
play with the experimental as well as the aesthetic. It surprises 
the viewer with its radicalism and richness. Deeply. 

“I would love to destroy photography.” It is with these 
provocative terms that Pascal Demeester articulates his mo-
tivation…as a photographer. What’s to understand? That 
photography can shed its documentary quality-it no longer 
needs to highlight a point of view but rather to bring to life 
the presence of the observer, a wildly innocent presence. The 

A
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artist flips preconceived notions; the 
frame is no longer an accessory but, in 
fact, the essence. In other words, the 
forest becomes the core object of the 
image which then becomes the object 
of our experience. The presence of the 
observer becomes tangible and we are 
able to identify with him. For instance, 
let’s look at photo 76a from the Van-
ishing Point series. Three-fourths of 
the space is taken up by branches that 
form the frame and prominently fea-
tures darkness. The angle view of the 
cow seems secondary, incongruous. 
This photograph seems revealing to me 

of the work’s extraordinary power. The animal looks at us square in the 
eye. It is not we who are doing the observing but rather we who are being 
observed. So, the viewer is caught by surprise in his forested hiding spot 
and the hiding spot, the refuge, this mysterious frame becomes the heart 
of the artistic experience. Photography itself then becomes forgotten - we 
do not see what it shows, we see as it sees and we share in the experience. 
e are then each free to extend that connection. This experience resembles 

an original adventure that deeply and continuously ques-
tions us. As such, the forest of Pascal Demeester shelters the 
‘infans’ that we once were, the child before speech, before 

civilization. Psychoanalyst Jean-Bertrand Pontalis defines 
[infans] as “one who taps into all ranges of sensations, images, 

confused yet mysterious perceptions...one that has not been 
dominated by language.” The photographs makes us feel that 

child which understands the world as an animal and views a domesticated 
exterior as irreconcilably distant and foreign. The mist and blur reaffirm 
this situation, shrouding the forest clearing with a dream-like veil that 
transforms a horse into a ghostly apparition. The choice of using black 
and white also plays a role in that it facilitates a journey into memory. 
Tarkovski, through his filmography, suggests that memories don’t always 
retain colors. In this regard, Demeester’s work seems to tie in with the 
Russian filmmaker in that it allows us to relive original memories. The 
hole-shaped framing even manages to place us, as observers, in a womb-
like state, lodged in the deepest nooks of our forest mother. The pointed 
exterior doesn’t appear any less than a “concerning oddity.” What is fa-
miliar becomes a sudden cause of anxiety - to paraphrase a Freudian ex-
pression. The obscurity around the framed foliage and strangeness from 
different vantage points creates an impasse. This complexity enriches the 
artistic proposition. 

So, is the forest our last refuge? Each work celebrates it as a shelter, 
but it is a paradoxical shelter, one that is mysterious, never claimed, and 
always under construction. In a hypermodern world, nature seems to 
have become an eternal pursuit. Different plastic materials are a testa-
ment to the relentless pursuit of natural shelters: inks, crayons and char-
coal drawings, structures made of melted wax, bronze, stone. The artist 
is prolific and his muse is eternal. He is currently creating a monumental 
shelter in a center of urbanity “to allow city-dwellers to recharge.” One of 
his photography works can be seen in Paris, at the heart of the sumptuous 
Hôtel Talleyrand, where the Marshall Plan was signed and where a Jones 
Day law firm office is located. For those of us confronted by city pressures, 
Pascal Demeester proposes a sensory return to nature, simplicity and fi-
nally, to ourselves. A roaming international exhibit is underway of which 
the first round will take place in Paris later this year.

W
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Previous page |  Classic travel hoodie: by ARJUNA. AG. Top in black chiffon: Big ben by Collina Strada. Scarf: Sonam in black by Myak. Everett double zip 
bootie in black: ARDEN WOHL X CDC, Cri-de-Coeur.com. Necklace: Arise statement by Mikuti. Bracelet: Vortex to the Heart by Elizabeth Grignon. 
This page |  Cardigan by JOSI FAYE. Pants by KORDAL. Belt by MICHELLE LEON. Collar: Jaguar priestess by ELIZABETH GRIGNON. Ring: Succulent 
by LQ Adornements. Ring: Brick by Melissa Joy Manning. Ring: Double open back by Melissa Joy Manning. Opposite page |  Sweater: Hand felted extra 
fine merino wool by SOH. Crown: Headband worn upside down by Hortensia Handmade.
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This page |  White dress: by TSANG. Slipper: Black Moroccan by Collina Strada. Ear piece: Neith by A Peace Treaty. Ring: Brick by Melissa Joy Manning. Ring: 
Double open back by Melissa Joy Manning. Metal Flower in hand:  Bud by LQ ADORNMENTS. Opposite page | Rainier top in black by Collina Strada. Kimono 
by Walleska Ecochicc.  Skirt (made to order): Black chiffon pleated by Teslin. Belt: Black harness #608 by SOH. Llamo hood by Myak. Cuff: Dreamcatcher by  
Elizabeth Grignon. Ring: Pod by LQ ADORNMENTS.
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This page | Black neoprene dress by Organic by John Patrick. Long sleeves kimono by Walleska Ecochicc. Dress: Curved turtleneck by Sayaka Davis. 
Arm warmers: Dorjie by MYAK.  Grey scarf: Wood by Hortensia Handmade. Bag: Tryst by Collina Strada. Bootie: Everett double zip in black by Arden 
Wohl X CDC.
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This page |  Sweater: Hand felted extra fine merino wool by SOH. Dress by Morgan Carper. Scarf: White chain by Hortensia Handmade. Necklace: Lemba 
pendant by A Peace Treaty. Necklace: Solid brass 15” Talon by MIKUTI. Boots: Model’s own.  Opposite  page |  Dress (made to order): Ikat panel by Teslin. Car-
digan (made to order): Rep Rib by Teslin. Headband by ARJUNA. Mitten by ARJUNA.AG. Necklace: The Great Divide by MIKUTI. Cuff as Ring: Crescent 
Moon by ELIZABETH GRIGNON. Stylist: Sabine Feuilloley, Stylist assistant: Nawel Namous, Hair & make up: Mara Schiavetti, Model: Lena Melcher. 
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n a recent trip to Reykjavík, Iceland I went 
in search of sustainable fashion. I wanted 
to see what this isolated island nation was 
harvesting from its land, and what innova-
tive designs it was producing for itself. The 

northernmost capital city, I quickly learned, had much 
more to offer me.  

Laugavegur: which means wash road, because it 
used to lead to the hot springs where the women would 
take their laundry to wash- is perhaps the most import-
ant shopping street to note. It meanders through the 
heart of Reykjavík and is dotted with a mix of shops, 
cafes and of course, a few obligatory souvenir shops. 
You’ll find some of Iceland’s most cutting edge fashion 
designs along with strong coffee and sugary sweets to 
recharge you when you’re feeling shopping-weary. You 
can also buy a stuffed puffin on a keychain or a T-shirt 
with a volcano on it if that’s you’re thing. Overall, the 
vibe is lively, vibrant, and friendly.

The first stop on my journey led me to a shop on 
Laugavegur named GLORIA. Owner and designer, Jet 
Korine and I had a lovely chat at a cafe where we talked 
about sustainable living and ethical consumerism on all 
levels. “It’s a circle,” she explained to me while making 
the shape in the air with her hands, “and we are just now 
coming back around to the way our grandfathers lived.”

The philosophy of Gloria is that people should pur-
chase quality apparel with thoughtful intent and fore-
sight. “At Gloria, we believe that people consume too 
much and we really try to help them to buy less. We 
help our customers put together a wardrobe with key, 
combinable pieces that will last,” says Korine. Gloria 
is not an inexpensive shop by any means but that too 
is part of their philosophy. Jet really wants people to 
look at the wardrobe pieces as investments and as gar-
ments they will have for years to come. The shop offers 
alterations and upgrades to older styles (done in their 
in-house workshop), which is another concept that 
harks back to our forebears. “In our grandfather’s day, 
he would have one suit for his whole life and take that 
suit in and out and change it according to his need,” 
Korine says. It’s with this quality-focused mindset that 
the shop confidently forges on in direct opposition to 
today’s big chain, “throwaway fashion” trend.
J E T KORINE is the house line, which makes up 30% 
of the store inventory.  It is made from organic mate-
rials such as Icelandic wool, linen and raw silk and all 
sewn downstairs in the designer’s studio. If visiting, be 
on the lookout for the “Life Coat” which is the design-
er’s signature piece. 

by Brandy Kraft

SUSTAINABLE FASHI0N IN

ICELAND
0
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ust off the corner of Laugavegur I wandered into KRONKRON which is a fun 
and quirky label run by its equally eclectic owners Hugrún and Magni. The 
shop carries several different lines of men’s and women’s wear along with 
their own “Kron” brand designs. What immediately stood out to me were their 
shoes. They are full of unexpected color and texture combinations and many 

are embellished with crystals, frills and bows. However scary that may sound to our 
minimalist readers, trust me, it works. And there are so many different styles that 
you’re bound to find one you love. 

Part of what makes this label special is the sustainability of their production. The 
couple works with a dozen artisan families in the mountain region of Spain where the 
tradition of shoemaking is strong. “One of the men who works for us is 70 years old 
but he still works because it’s his passion,” Hugrún told me happily. The duo travel 
to Alicante, Spain several times a year to aide with and monitor production of their 
shoe line. What’s even more fun is that their designs have forged a new and otherwise 
non-existent network between the artisans there. “It’s very common that five or six 
different families will pass around and work on the same shoe before it’s complet-
ed because each artisan specializes in a different detail,” Hugrun told me. Once you 
know how much effort goes into each shoe, they’re even harder not to love.

As I continued my search through downtown Reykjavík a bright little red building 
off Frakkastígur caught my eye. Situated in a very monochromatic urban landscape 
of white and grey buildings, N25 Design store drew me in like a moth to a flame. The 
shop is owned and run by three young designers who are all about sustainability. Sig-
ga Dís and Lína (who are sisters) work out of the shop producing beautiful handmade 
jewelry designs for their line, VALA. The stones they use are personally sourced from 
the Icelandic countryside. They frequently brave the freezing water of Reynisfjara, 
with strong currents and riptides, at low tide when they can easily pick the beads. 
Otherwise known as the black pebble beach, they handpick sea polished beads of ba-
salt, a dark colored, fine grained, indigenous rock that will later be transformed into 
necklaces, rings, earrings and bracelets. 
Other shops worth a visit are Farmers & Friends and Kiosk. Farmers & Friends brand- 
Farmers Market focuses on sustainability in terms of materials, production and fi-
nance. It’s not all local to Iceland but their designs represent a true “Icelandic” style 
and their heart is definitely in the right place. Kiosk is a shop that features solely Ice-
landic designs and it’s probably the best place to find young, up-and-coming designers 
new to the market. Hilda Gunnarsdóttir, Milla Snorrason, is one such label that I dis-
covered there. Her abstract, hand-knitted sweaters made from locally sourced wool 
are gems I was absolutely thrilled to find. 

All in all, I found that ethical consumerism is on the forefront of the design land-
scape in Iceland. Designers there have a strong loyalty to craftsmanship and a solid 
connection to their land. Thanks to the country’s mindful innovators, sustainable 
shopping is an active and enjoyable reality and the island stays fresh with new ideas 
in production and creative use of materials. My next trip is already on the books! 

J
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Icelandic landscape. Photo by Saga Sid.
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Salbjörg Rita Jónsdóttir  studied Media Art and Design 
at the Bauhaus University in Weimar, Germany. She 
resides in Reykjavík, Iceland with her family were she 
works as a graphic designer and a photographer.

Photography pulls me in compulsively. I’m driven 
by a force, which I have to fight constantly because 
what I want to capture is extremely fragile. It seems 
the more words I search for to describe the experience, 
the more vague the concept gets.

I photograph the subject with passion but at the 
same time the camera gives me an external viewpoint, 
creates a distance, which allows me to be calculating 
like a hunter as I wait for the right moment. It’s not 
an attempt to remember the catch forever. My mem-
ory changes as I change, and as I change I collect new 
memories from a photograph.

Eternity seems nonlinear, it feels all embracing, it 
cannot be captured but it can be felt by different people 
at different times looking at different photographs.

Photography to me, is about sharing that quiet 
knowing, a treasure hunt for collective experiences.
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Previous  page |  Dress: Titania Inglis. Shawl: Vintage. Necklace and bracelet: Vala Honnun. This page |  Sweater: 
Study-ny Undies: Daisy & Elizabeth. Bloomers: Pip Squeak Chapeau. Jewelry: Kria.
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Opposite  page |  Sweater: Farmers Market. Pants: Schuylark. Bra: Daisy & Elizabeth. Hat: Stylist’s own vintage 
Jewelry: Kria. This page |  Coat: Titania Inglis. Bustier: Malin Landeaus Vintage. Earrings: Bertil Reuterstig.
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Opposite page |  Sweater: Farmers Market. Coat: Titania Inglis Pants: Study-ny. Boots: Nina Z. Jewelry: Kria.  
Stylist: Brandy Kraft. Stylist Assistant: Stephanie Foley. Hair and make up: Mara Schiavetti.
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ow long have you been in business? I started making chocolates under the name Lagusta’s Lus-
cious in 2003. For nine years I ran a meal delivery service, where I cooked high-quality vegan 
meals using local produce and whole foods that were delivered to clients in NYC every week. It 
was wonderful and I loved interacting with local farmers to get produce, but in time I developed 
more of an interest in the small line of chocolates that I was making on the side. I'm a tidy and 

precise person, and making chocolates is an activity that very much rewards tidiness and precision. I was think-
ing more and more about chocolates, and in 2010 I decided to shut down the meal delivery and focus on sweets 
full-time. In 2011 my partner and I bought the building the chocolate shop is in currently and started to slowly 
renovate it so we could open a shop instead of just shipping the chocolates. The shop opened in June, 2011. 

Do you have partners, or are you doing this by yourself ? I have lots of great help, primarily from Jacob Fein-
berg and Kate Larson. Jacob helps me a lot with technical aspects of the business. He has a great business sense 
and a great palate, so he’s a good taste tester. I’m never growth-minded. I started the business so I didn’t have 
to engage with the capitalist world because I find it so problematic. It’s so helpful to have someone in my life 
gently nudging me to see what we could accomplish if we bought bigger machines, printed up more packaging, 
and generally expanded a bit more. My impulse is to just keep my head down and roll truffles all day and night, 
and it’s good to be reminded that I can look at the bigger picture without being a sellout. Jacob is the big-picture 
guy. Meanwhile, Kate manages the day-to-day shop. She keeps everything running smoothly and that invaluable 
person every good organization needs who never forgets what needs to be done. She manages people, lists, and 
emails effortlessly while also being a kickass chocolatier and recipe developer. We have two other amazing man-
agers, Alexis and Brenna, and a crew of women (we’ve had workers of all genders, but these days we have a tight 
crew of women) who work so hard in the shop and care for it so deeply that I’m always in awe. 

VEGAN 
CHOC0LATES  ZagustasZagustas
H

PHOTOGRAPHER NATHANIEL NORWOOD
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hat’s your background, i.e.. Studies, trade school etc. I 
have a degree in English and Women’s Studies from the 
University of Rochester, and after that I went to culinary 
school in New York City. I went to a natural foods school 
that didn’t focus on chocolate or pastry (and was absolute-

ly against the use of sugar), so I basically learned chocolate work on my own. 
Why New Paltz? Jacob and I moved here from the NYC area in 2004. 

He tours with indie bands as a sound engineer, so he could live anywhere. 
I wanted to live in a town with good organic farms that could supply my 
meal delivery service and chocolates. We couldn’t afford to live as close to 
NYC as we wanted, so we kept moving north and looking at towns. Some-
one at the Union Square greenmarket in Manhattan mentioned to me that 
New Paltz was a cool liberal town—the mayor was in the Green Party, was 
our age, and was marrying gay couples just for kicks. We went to visit and 
found out there were great organic farms right in town. We bought our 
house a month later. 

Do you have a secret to your recipes that you feel you have found that 
makes them unique, because your vegan caramels are out of this world. 
You don’t have to share btw ;) Thanks so much! Well, we developed our 
caramels recipe over months and really, years. The only real secret is that 
we use coconut oil and coconut milk in place of butter and cream. They’re 
both fattier than butter and cream, which I like because people always 
think of vegan desserts as so pure and hippyish and virtuous—I like mak-
ing rich, decadent (ahem, luscious) desserts that are just as indulgent as 
non-vegan ones. 

Also, we don’t use corn syrup. You need to use some sort of syrup when 
making caramels, and it’s really hard to find organic non-high fructose 
corn syrup. We don’t use any gross ingredients like genetically modified, 
ultra-processed corn syrup, so one day I gave up and just started making 
syrup from our regular, organic cane sugar. Now we make our cane syrup 
in 5 gallon buckets because we use so much of it. It’s not as sweet as corn 
syrup, and it has a better flavor. It keeps the flavor profile of our caramels 
and toffees really clean and allows whatever flavor we add to shine more. 

Not being interested in the bigger picture so much do you have a vi-
sion or dream of what you’d like to accomplish with your company, or are 
you content to keep you head down and make chocolates? Well, I think it’s 
a balance. I miss making chocolates as much as I used to, because now I do 
so much administrative stuff. On the other hand it’s a real joy to see wom-
en who have never before worked with chocolate or sugar professionally 
making dozens of varieties of chocolates from scratch, and at such a high 
level. In the future I just want to continue to grow the business in a slow, 
sustainable way in order to provide the best possible product and to pro-
vide good jobs for our workers—I’d love to give them health care benefits 
and paid vacation and other quality of life perks you never see in all but the 
most top-tier food businesses. To find a way to do that without raising our 
prices is tricky, but we’re working on the wholesale side of our business, 
and each year we see a little more growth than the year before, which is 
nice, especially since we don’t do advertising. Basically, I just want to keep 
on keeping on!

W
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reeson is the founder of Healing Seekers, 
a non-profit organization and education-
al platform that brings remote areas of 
the world into the classroom via capti-
vating videography of expeditions. The 

videos work together with school curricula, providing 
an in-depth look into such subjects as biology, geogra-
phy, and social studies. The footage is a window into 
the traditions of far-away cultures- shining a light 
on the interconnectedness between people and the 
natural world. Amy writes, “The organization brings 
greater awareness to indigenous cultures and every 
life form encouraging the preservation of the environ-
ment and its people with a particular interest in health 
and healing.” Healing Seekers envisions each unique 
educational experience to have many dimensions and 
a wealth of essential information with a hands-on, be-
yond the classroom approach. “The results of these ex-
plorations are fascinating stories of life and amazing 
discoveries into how medical treatments and thera-
pies arise from the most surprising places.” 

ACHACHAIRU

G

Amy Greeson could be described as a 
female Indiana Jones. Her adventures span 
far and wide around the globe looking for 
hidden treasures. Except that her treasures 
are not archaeological in nature but are 
nature itself. 

Written byJamie Troy
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Greeson is also CEO of Natural Discoveries, a com-
pany that works directly with indigenous people to 
collect and research natural compounds with healing 
properties. She travels with her team to countries such 
as Madagascar, Costa Rica, and Belize to study plant-
based medicine. Born into a family of pharmacists, 
Greeson discovered a love for travel during her stud-
ies, and became drawn to the healing powers of nature 
while conducting research alongside these indigenous 
tribes. The radiant hues and intoxicating flora of re-
mote, pristine areas around the world proved to be far 

more potent than the lab-created 
commercial treatments that she 
had known. 

This passion for purity led Gree-
son on yet another adventure to 
create Seek Beauty, a revolution-
ary skin care line with results that 
mirror the radiance of plant-life 
through topical application of ex-
tracts that are found in each for-
mula. The fruits and plants from 
ancient orchards found in the Am-
azon Rainforest are where Greeson 
harvests the ingredients for her 

Seek Beauty products- all of which are completely free 
of contaminants such as pesticides. The ingredients are 
dried and crushed into powders before they are shipped 
back to the U.S. to be tested and formulated. The star 
ingredient of her skin care line is the Achachairu fruit. 
This orange Amazonian fruit is deliciously bitter-sweet 
and high in vitamin c and b vitamins, all of which are key 
for cell rejuvenation. In fact the amount of Vitamin C 
found in the Achachairu fruit is 23mg with blueberries 
having 14.4mg. The Amazonian fruit is 
also high in alpha carotene, containing 
24mg and beta carotene with 153mg. 

The Achachairu fruit looks like a 
hybrid of a mango and an orange and 
grows on small dense trees. It con-
tains many age-defying antioxidants 
and skin recharging vitamins. For the 
people who live among these orchards, 
Achachairu is a staple in their diet, they 
are known to eat up to ten fruits a day. 
They also mix it with other plants and 
fruits to use directly on the skin to diminish fine lines 
and dark spots.

Greeson sees nature as an oasis of precious re-
sources and knowledge. Why work with chemicals 
when the earth’s plants and minerals synthesize with 
the body most efficiently? Her results-based skin care 
collection is rooted in the classic idea that life supports 
life; what is nourishing is in itself alive and vital. 

“IN FACT THE  
AMOUNT OF VITAMIN 
C FOUND IN THE 
ACHACHAIRU FRUIT 
IS 23MG WITH  
BLUEBERRIES  
HAVING 14.4MG.“



REGARDLESS OF WHAT YOU THINK of Greece’s debt crisis, we can prob-
ably all agree that it’s the little people who are suffering the most. Show sol-
idarity by packing your bags and sprinkling the local economy with a bit of 
tourist cash. Sala Patterson dishes on an island waiting just for you.

My husband, son and I are sitting in a restaurant overlooking a gorgeous 
bay on Alonissos, our favorite island in the world. A woman comes in, drag-
ging luggage and shouting at the young bearded waiter: “I am leaving today 

and come to say good bye and to thank you for everything.” He runs behind 
the bar and comes back with a CD. “Some local music for you to remember 
Alonissos.” She drops her bags and says, “You are so wonderful, this place is 
so wonderful. I will never forget your kindness, the magic of this island. I’ll 
be back next year.” I look around at the other bar patrons and everyone has 
that knowing half smile on their faces. We are all in on the secret. We know 
exactly what she is experiencing.  

For the past five years, my husband, son and I have taken a series of 
planes, buses and ferry boats to make our annual pilgrimage to Alonissos, 

a peaceful and green island in Greece’s Northern Sporades. A long thin 
streak of land in the middle of the transparent sea, the island has a rugged, 
unpretentious natural beauty that enchants. No one goes just once. 

Alonissos is so out of the way and relatively unknown that everyone 
has a story about how they got there the first time. Ours started five years 
ago. My husband discovered the island in his search for the perfect school 
to attend for a diploma in classical homeopathy. His research led him to 

George Vithoulkas. Now in his 80s, Vithoulkas is cred-
ited with reviving the first and oldest form of homeopa-
thy, which considers the totality of a patient’s symptoms 
—physical, emotional, mental – and assigns a remedy to 
cure a specific patient of a specific illness. (You and I may 
both suffer from asthma, for example, but we will almost 
certainly be given two different remedies to cure it.)

In 1995, Vithoulkas opened the International Acad-
emy for Classical Homeopathy on Alonissos and every 
summer homeopaths from all over the world flock to his 
classroom to drink in his wisdom and watch him resolve 
difficult cases in real time. In 2010, my husband joined the 
migration.

What first strikes you about Alonissos is the force and exquisiteness 
of nature. The near deafening buzz of cicadas; perfectly sculpted white 
pebble beaches; rocky cliffs, dense pine forests, lush olive groves and 
fruit orchards; turquoise waters. It is the perfect backdrop against which 
to contemplate healing of the human body. The island’s pace, people and 
topography, disarm you completely, letting you sink into your deepest, 
truest self. In fact that true self is the place where homeopaths take their 
patients in order to get at the heart of what ails them. It is a long, gentle 
process; a consultation can easily take two hours.

M

ALONISSOS

GREECE by Sala Patterson
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Our time in Alonissos is based in that bay, Votsi. It is the second town up 
the eastern coast from the main port of Patitiri and home to the Academy. 
My husband leaves for school early each morning. Hours later, my son and 
I ease into the day over a long breakfast of fresh fruit. Then we slap on the 
sunscreen and head to the beach. 

The east coast is home to practically all of Alonissos’ beaches, each with 
its own distinct landscape and energy, but all stunning. Votsi and Rousoum 
are the smallest beaches favored by locals because they are within walking 
distance of the more residential areas of the island. My son and I like both 
because there are always local children to play with; after five years, he has 
become an adopted member of several families.

The farther you go up the coast, the more dramatic the landscape and 
the less populated the beaches. Our favorites are Kokinokastro, so named 
for its red cliffs, is a long curved bay that faces a massive rock that used to 
be connected to mainland before the earthquake of 1965 ripped it off; Lefto 
Gialos, flanked by trees that seem to tumble into the sea; Agios Dimitrios, 
which opens up into the endless Mediterranean and feels like the edge of 
the earth; and Chrisi Millia, the only sandy beach on the island. Each morn-
ing we chose a destination, depending on our mood. 

Many people prefer to discover the 12-mile-long island on foot. Well-
marked walking trails cut through from the main port of Patitiri up into 
hills that lead to Chora, the old village at the highest point of the island, 
and down the length of the island to its dozen beaches. Wherever you go, 
however you choose to get there, you will never feel crowded out, drowned 
out or stressed out. Maybe only the calm come to Alonissos or maybe it’s 
that Alonissos puts the calm in everyone who comes. Either way, you will 
have all the peace you need to recharge.

GETTING THERE The fastest route from the 
United States is to fly into Athens and 
transfer to an Olympic Airways flight to 
Skiathos, the closest large island to Alo-
nissos. From there you can catch a fer-
ry to Alonissos (there are fast and slow 
boats) with Hellenic Seaways.

WHERE TO SLEEP In Votsi, family-run Pen-
sion Oniro and Pension Dimitris offer 
unrivalled views of the port from studio 
apartments equipped with kitchenettes.  

WHERE TO EAT You really can’t go wrong on 
Alonissos, the fish is always fresh, the pri-
mary ingredients are always local and the 
service is always genuine. In Rousoum, 
Nikos and Johanna run an excellent tav-
erna on the boardwalk right above the 
beach. Order the eggplant salad, grilled 
calamari and zucchini balls.

WHERE TO FIND HOMEOPATHIC REMEDIES There are 
two pharmacies in Patitiri. The one at the 
top of the hill, just before the turn off for 
Rousoum has the vastest selection and 
prepares its own remedies, guaranteeing 
their integrity.

WHERE TO SHOP  You’d be wise to stop into Lu-
laki, a home furnishings store in Patitiri 
with everything from naturally dyed cot-
ton bed covers to leather house slippers. 
Just down the block is Indigo, which 
has a thoughtful selection of women’s 
clothing inspired by Greek style. Think 
floor-length skirts, gladiator sandals and 
high-waisted harem pants.

Photo above: The road to Lefto Gialos.
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“Haiti is one of the most beautiful tropical islands on earth,” says Julie Colombino, 

founder of Deux Mains and REBUILD globally. “It is the only place in the world where you 

can walk through a forest of pine trees high in the mountains and the next day find 

yourself on a crystal blue beach resort. The waterfalls are to die for and the people are 

like no other. It’s an incredible place’.

HAITI
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aiti is one of the most beautiful tropical islands on earth,” says Ju-
lie Colombino, founder of Deux Mains and REBUILD globally. “It 
is the only place in the world where you can walk through a forest 

of pine trees high in the mountains and the next day find yourself on a 
crystal blue beach resort. The waterfalls are to die for and the people are 
like no other. It’s an incredible place’.

“On the other hand, there is mass poverty and logistical travel is-
sues.  Doing anything here without speaking the language or having a 
trusted guide and driver is very difficult. You must be prepared to spend 
money like you would on any other vacation and have patience because 
there are only select areas of the country available for tourists to visit.

“As far as safety goes, with the upcoming election and the continuing 
conflict between Haiti and the Dominican Republic, I would not advise 
travelers to visit in September, October or November. Other than that, it is 
as safe as any other place in my opinion, if you are a wise traveler.”

Nineteen degrees north of the equator, you will find a small workshop 
where artisan owners turn local leathers and discarded tires into sandals 
and shoes, appropriately named Deux Mains (deu-meh) designs. Inspired 
by its French translation, craftsmen use their own "two hands" to sculpt 
sidewalls into soles with a pride that comes from not only making some-
thing valuable for others, but also making a meaningful life for themselves.

AGB: Hi Julie, what’s the story behind Deux Mains? JC: Deux Mains 
was created to solve the problem in Haiti of rebuilding after the earth-
quake and to work towards ending poverty. I did not set out to create Deux 
Mains, rather, it was developed to meet this need. I went to Haiti ten days 
after the earthquake, in 2010, as a disaster relief worker, to help with the 
recovery efforts. While I was there working on aid distribution, logistics, 
and rebuilding, the women there were continually asking me for a job. It 
was these women, who survived the earthquake, that were the inspiration 
behind Deux Mains. Haiti’s socio-economic state has become the ground 
for our business model. We are currently working towards becoming a 
part of the global market.

AGB: Can you tell us a bit about your background and how you start-
ed on this path? JC: I starting collecting canned food for soldiers and the 
homeless when I was six years old. Even as a little girl, the inequality that 
people faced tortured me.  I think I was just born with a deep passion to 
help people and end human suffering. I received my Masters  degree in 
Nonprofit Management from the University of Central Florida (UCF) 
and my Bachelor of Arts in Building Communities through the Arts from 
Florida International University (FIU) in an attempt to learn as much as I 
could about how to help people who live in vulnerable communities.

I was a professional dancer and aerial artist for most of my adult life. 
I love these art forms because of their therapeutic and healing qualities. 
When I was working on my undergraduate degree in Miami, I also taught 
modern dance and creative art therapy to incarcerated women at a maxi-
mum-security prison. When I moved to Central Florida- initially to dance 
in a professional company and perform as an aerial silks artist for Cirque 
USA- I also found myself volunteering at the Coalition for the Homeless 
and for the Jobs Partnership of Florida, as an advocate for homeless peo-
ple. To meet my personal desire to assist in global development, I served as 
President of the United Nations Association of Greater Orlando focusing 
on global solutions to end poverty at the local level. 

H
“
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This  page | Jumper by Faherty. Bikini top by Vitamin A at bloomingdales. Sunglasses: 312W by Iwood at Eco Habitude. Ring: Maasai pillow in wood by From the Road.  
Deux Mains sandals: Bel Nanm. Next  page | Deux Mains sandals: Bel Nanm.
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n 2005, I made my first trip to South Africa where I volunteered and 
taught creative art therapy at St. Anne’s Home, a center that cares for 
rape survivors and HIV positive children. In 2007, I returned to Af-
rica, this time to Malawi, where I worked with orphans and destitute 
children. In 2008 I joined the Heart of Florida United Way, where I re-

mained until 2010. I resigned to move to Haiti and start REBUILD globally.
AGB: What does your everyday life look like? JC: I spent four years 

living in Haiti after the earthquake. Now I work full time in our U.S. office 
in Orlando, FL. I travel to Haiti every few months to work with my Haiti 
leadership team on ways to improve partnerships, design better sandals, 
and develop our impact programs. We are working day and night so that 
Deux Mains can break into the mainstream marketplace and become a 
fashion brand that is desired globally. When we reach this goal, we will 
have found a sustainable way to offer more employment to less fortunate 
people around the world while changing the way business is conducted 
and take families out of poverty one job at a time. 

  AGB: How are some of the ways you’ve seen a significant impact 
made by your company? JC: I can sum that up in one word: pride. The im-
pact of social business is revolutionary in so many ways, as it responds to 
an innate desire in all human beings to work together to increase people’s 

I
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Previous  page | Dress: Cornelia by Amourt Vert. Yellow scarf: From the Road. Deux Mains sandals: Bel Nanm. Opposite  page | Bikini top: 
Basta Surf at Shop Bop. Hoodie: Alessia by Anaak at Warm NY. Distressed shorts: Made Gold at Lexie. Necklace: Natural stone Mala by Tail 
Feather at Eco Habitude. Deux Mains sandals: Yvette.  This page | Crochet dress by Leafy at Eco Habitude. Bangles: Talon by Mikuti. Deux 
Mains sandals: Yvette.
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quality of life. Rather than devaluing someone who is in a vulnerable posi-
tion by offering a charitable solution that is not sustainable, our company, 
and other like-minded companies, offer people the opportunity to earn a 
dignified living wage by producing an undeniably beautiful product that 
is in demand in the global marketplace. They are creating something of 
value and in return making a meaningful life for themselves. The unique 
and most important impact we believe to have made is by establishing a 
business model that empowers the very people who work in that business 
to be decision makers and shareholders in the business. Deux Mains san-
dals are not only a solution to poverty but they are also making the world a 
safer place to breath as each pair of sandals prevents approximately 10 kg 
CO2 from being emitted to Earth’s atmosphere.

AGB: Can you please share one of your favorite/important stories 
from your many experiences in Haiti? JC: My Country Director, Sarah 
Sandsted wrote this recently and I think it sums up my feelings pretty well: 
Jean Robert Pluviose started working at REBUILD globally in 2011. As the 
structure of the workshop was becoming more developed, we created the 
Deux Mains brand and a new level of professionalism and productivity 
was required.  Managers were needed to oversee human resources within 
the business as well as production and design. Jean Robert, a quiet yet res-
olute member of the staff, originally assigned to cutting tires, was the ideal 
candidate for a manager, as he possessed a keen attention to detail, and an 
unspoken demand of respect from the other artisan staff.
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Promoting from within was a huge mark of success for our social entre-
preneurial ecosystem. It confirmed that the goal of capacity-building and 
business training was succeeding, and Jean Robert transitioned into his 
new role seamlessly.

Jean Robert’s patience, steadfast leadership, and undying commitment 
to the success of the company, were just a few of the reasons why he was of-
fered the opportunity to invest in the business as a shareholder. He gladly 
accepted this opportunity, and for the last 6 months has served as an advi-
sor for the board of directors and a 6% financial shareholder.

Recently, Jean Robert sat next to Philanthropist and World-Renowned 
Fashion Designer, Kenneth Cole, as he sketched three designs in the Deux 
Mains workshop for Jean Robert to present to the staff for the” Love-Haiti 
Sandal” collaboration with Kenneth Cole’s Fashion Company. As Kenneth 
Cole left the workshop, Jean Robert smiled and told our Country Director, 
“I need some water. I think my blood pressure is too high. That was the 
greatest experience of my life.”

  Jean Robert re-enrolled in English courses after a three year hiatus. 
When asked why, he replied, “I decided I needed to make time in my sched-
ule to learn English. I am a shareholder in this company and it is important 
that I know the international language of business and commerce. Next 
time Kenneth Cole comes to visit us, I would like to talk to him directly, 
without the support of an interpreter. I am waiting for that day to come.”

We are all so proud of Jean Robert’s commitment to this business and
his own professional development. From cutting tires, to managing the 
staff, to owning part of the business, and designing with Kenneth Cole,
Jean Robert is a true mark of success.
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This page | Skirt: Ebisu pleat by Anaak at Number 808. Tank: Shoba swing by Anaak at Shop Bird. Necklace: Layered bar brass by Soko at Lexie. Bangles: Banana bark by 
Mikuti. Deux Mains sandals: Yvette. Stylist: Sabine Feuilloley. Model: Heidi Lindgren.
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LESS WASTE,  
PESTICIDES AND 
TOXIC CHEMICALS  
IN OUR WATER  
SUPPLY EQUAL:  
LESS POLLUTION, 
HEALTHIER SOIL,  
WATER AND A   
GREENER MORE  
VIBRANT PLANET. 

G R OW  L E AVZ S  is an acronym  
for the sustainable practice’s  
companies implement in their  
efforts at social responsibility.  
This guide is intended to help 
readers identify the designer’s 
commitment to a sustainable  
work environment. 

GROW 
LEAVZS
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