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Front cover:  Photographer: Martin Betz, Stylist: Sabine Feuilloley, Make up & Hair: Mara Schiavetti, 
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Thank you to the generous pledgers on our Kickstarter campaign. It was such a heart-warming experience;  
to have you all donate your hard earned money to our socially conscious cause. Wishing you all the best in your own endeavors. 

With gratitude Mara Schiavetti

Anita Browne, Laura Buck, Marissa Feinberg, Shamini Dhana, Michelle Cherian, Inga Eiriksdottir, Tania Reinert, Debbie Leavitt, Nicole Cormier, Danielle Nogueira,  
Jessica Huang, Elizabeth Bannon, Natalia Tisdale, Greta Eagan, Asia Suler, Ivy Thompson, Samantha Sample, Lisa Chow, Keely Jackson, Ralee Bankston, Ying Hu,  

JP Witham, Paul Cruz, Pallavi Mantha, Anna Otterheim, Leah Levin, Michelle Howell Miller, Michelle Peglau, Blessing Marie, Jessica Lafleur, Amy DuFault, Alden Wicker,  
The Wonder Seed, Doug Johnston, Uye Surana, Katie Mcgregor, Uma Klein, Sarita Coren, Janaki Hansma, Pamela McDonough, Brian L. Gallo, Andie Marco-Byrne,  

Brandy Faling, Alice@feralchild, Alexandra D’archangle, Mikkel Hansen, Kiritin Beyer, Carol Shaw-Sutton, Rose Alexander, Natalie Frigo, Malina Fagan, Laurie Rhodes,  
Claudia Andreatta, Walter Obal, Judy Moy, Rick Wedepohl, Ann, Stephanie Deline, Forrest Curren, Janeiro Bofill, Cristina Breslin, Niko Margaros, Martin Betz, Susan Easton,  

Danielle St. Laurent, Nerida Lennon, Simone St. Laurent, Christine Sausto, Dinah Coops, Michelle Helene Cohen, Hope Misterek.



3

6BEAUTY

18

22 STYLE

101FOODIE

66FASHION

120
TRAVEL

108ART

32 FASHION

46GIVING BACK

28HISTORY

CASA

24 ARTICLES + INTERVIEWS

CO
NT

EN
TS



4

1 | Anna Yanofsky is a fashion historian 
with an MA in Fashion and Textile Studies 
from FIT. She works as a research assistant 
in one of America’s most esteemed fashion 
collections. She also writes about fash-
ion exhibitions for the website Exhibiting 
Fashion. 

2 | Brian Sassmann is a fashion and ad-
vertising photographer based in New York 
City.  Between shooting for his regular cli-
ents, Brian has dedicated himself to shoot-
ing for NGOs and companies that focus on 
rebuilding economic freedoms in some of 
the worlds most war torn and devastatingly 
impoverished corners of the world.  

3 |  Martin Betz is a native of Berlin Germa-
ny, currently living in Brooklyn NYC. Betz’s 
mastery of lighting and composition gives 
him an ability to take any subject and inject 
an illuminating and tender quality. His confi-
dence with his art makes him incredibly ver-
satile and sort after.  

4 | Martyn Thompson is an expat of Syd-
ney, Australia living in NYC. His early fash-
ion influencers were glam rock of the sev-
enties and the dynamic youth movements 
exploding in the early eighties.  As a keen 
advocate of change and experiment, Mar-
tyn’s work today has evolved to include vid-
eo,  mixed-media print work and 3-D fabri-
cation called Martyn Thompson Studio.

5 | Niko Margaros is a California trans-
plant to NYC. His exponentially growing 
career is no surprise to his colleges. Marga-
ros’s images emanate a sensual, romantic, 
modern quality that melts the heart. His 
background in film adds to the sensibility 
and timelessness of each of his projects.

6 | Jason Lasswell a California native 
moved to New York city to pursue his pho-
tographic career. Jason’s laid back, easy 
going approach and inherent instincts have 
earned him a fast growing career that’s sure 
to be one to watch.

CO
NT

RIB
UT

OR
S 

1

2

3

4

5

6



5

With a world in turmoil and under threat from acts of terror, and climate 
change, it’s sometimes incredulous to grasp the reality of it all.  Living our lives 
in a way that counteracts all the negativity that surrounds us, as in harmony, 
love and acceptance, we can shift the balance, titling it in favor of peace and 
benevolence. 

We hope that our work can serve to inform and entertain you, for that is our 
ultimate goal. In this issue we met some extraordinary makers and companies 
that are crossing continents to bring industry and trade to war torn and 
underdeveloped countries. Our fashion and beauty editorials highlight 
emerging and accomplished sustainable designers that hold their principles on 
their sleeve, and make every effort to bring about a shift of consciousness and 
an appeal for change. 

With Love & Gratitude,
Mara Schiavetti

for  Catherina Saico
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SWEET SENSATION
photographer & artist Martyn Thompson 
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the sun hums down  
through the 
cotton flowers  
of her dress into the bell of her heart ... 

8
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Previous spread | Eyes: Pacifica- 
Enlighten Eye Brightening  
Shadow Palette + RMS Beauty 
imagine + RMS Beauty royal. 
Cheek: Kjaer Weis cream blush 
Lovely + Kjaer Weis Highlighter, 
Lips: Kari Gran- Pomegranate.

This page | Eyeshadow:  
Colorescience Sheer Moss + 
Modern Minerals, Muse eye 
shimmer, Foundation: MVO 
Everyday Coverage.



Eyes: Pacifica from Enlighten  
Eye Brightening Shadow Palette + 
Modern Minerals Leo eye sim-
mer. Eyes: RMS Beauty cream 
eye polish. Seduce Cheeks Kjaer 
Weis cream blush. Joyful Lip: 
Osmia Honey Lip  Repair. Hair: 
John Masters Shine On + Aveda 
Brilliant medium hold

10
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and buzzes in the honey there and  
couches and kisses,



lazy-loving and boozed, 

-Dylan Thomas

in her red-berried breast.

12
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Lip+Cheek: Kjaer Weis cream 
blush Romance + Bite Beauty 
Sucre Eyes, Jane Iredale Toast
Nails, ButterLondon Right As 
Rain, Hair: John Masters Shine 
On + Aveda Brilliant medium hold 
Make up: Mara Cifronti, hair 
Mara Schiavetti, retouching Evan 
Strang, Model, Ping.

in her red-berried breast.
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Makeup artist Katey Denno’s intrinsic artistic skills and 
gentle sensibility have established her as a burgeoning 
talent in the industry. Her nurturing, positive, and engag-
ing personality has made her a favorite of photographers, 
supermodels, and celebrities.

Preceding her career in fashion, Katey spent nearly a 
decade as a social worker. Her dedication to improve 
the lives of those with whom she worked, coupled with a 
commitment to all actions benefiting her community and 
the world at large, remains a focal point in her work today. 
Katey’s holistic respect for the earth and the individual is 
apparent as she strives to be as chemical free as possible. 
Additionally, she remains committed to reducing her car-
bon footprint and supports local, sustainable and organic 
product lines.
In 2012 she launched a holistic beauty blog, sharing with 
her readers the very best of the green beauty indus-
try-www.thebeautyofitis.com she quickly gained a loyal 
following that continues to grow daily.

Katey’s work has appeared in Vogue, V Magazine, ELLE 
and DuJour. Her celebrity clients include January Jones, 
Julianne Moore, Amanda Seyfried, Christy Turlington 
and Susan Sarandon.

AGB: From social worker to make up 
artist, how did that happen, was it a 
career goal?

KD: Yes, I put myself through grad-
uate school, with the intention of 
living my life as a social worker, just 
like my dad had done for his entire 
career. 
I started my career working in a shel-
ter for abused women and children 
fleeing their living situations. I had 
felt an intense mixture of heartbreak 
and empowerment working with 
these women. I did everything from 
sitting in the hospital with them as 
they got a broken bone set in a cast, to 
holding their hand and encouraging 
them to tell their story to the lawyer 
I helped them secure, and sitting be-
side them in court as they faced their 
abuser. One thing that always struck 
me was that no matter the situation 
with which most of these women 
were faced with; they would still wake 
up in the morning and put on some 
sort of makeup, or at the very least, 
follow a skincare regime. 

Years later when I started working 
with male-to-female transgendered 
clients who were living their lives, at 
least in part, as women, I was over-
whelmed by how transformative the 
makeup they wore could be for them. 
It wasn’t just their exteriors that 
were transformed when they shaded 
their cheekbones and chests, and 
applied the perfect lip liner, but their 
confidence and inner beauty really 
shone through.

AGB: Did you have support while 
going through your transition? 

KD: I’d moved to NYC from Wash-
ington DC and taken a job as a social 
worker in a clinic serving men, wom-
en, and children living with HIV and 
AIDS in the Bronx. I loved working 
there and especially loved working 
with the large population of male-
to-female transgendered clients.  It 
was these clients who were the most 
supportive of my decision to leave the 
world of social work for something we 
all imagined was far more glamorous 
and exciting - the world of fashion 
and makeup artistry.

AGB: What was your  
breakthrough moment?

KD: It was really all about being at 
the right place at the right time. One 
night at a dinner party, I met a wom-
an who was working as a makeup art-
ist assistant to a very famous makeup 
artist. I’d never thought about make-
up artistry, for myself as a career, or 
in general.  I didn’t grow up drooling 
over VOGUE, researching makeup 
application techniques. It wasn’t 
until this dinner party, and my late 
twenties, that I’d even considered the 
idea. She suggested I take the day off 
from work and accompany her on a 
job. She told me I’d likely make $300 
for the day of assisting, and that she 
would show me the ropes. I couldn’t 
believe I could make $300 for one 
day of work, with no experience, and 
doing something I imagined would be 
so much fun. 

KATIE 
DENNO
FROM  
SOCIAL 
WORKER  
TO  
MAKE UP 
FOR  THE 
STARS



HANA Organic  Sk incare
PO Box 10091 Bainbr idge Is land,  WA 98110

206.395.9760

www.hanaorganicskincare.com

HANDCRAFTED WITH 
ONLY GOOD INTENTIONS

Non-GMO verified.
Handmade on Bainbridge Island, Washington  

using certified organic and  
Demeter® Biodynamic® ingredients. 

Our commitment is to provide pure,  
simple products for your radiant 

 health and well-being.

Everything happened so quickly from that point on. I 
started intensely researching photographers, makeup 
artists, and magazines whose work I liked. I spent hours 
in the magazine shops in NYC, with a spreadsheet I’d 
created, taking notes.  I went from agency to agency, 
unannounced, introducing myself, asking to assist their 
top artists. I slowly began building up my makeup kit, 
with the little money I had, and the left over products 
donated to me by the artists I began assisting. Timing 
being everything, I happened to meet a woman who had 
just been hired by one of the top agencies in the world to 
start a division that represented brand new makeup, hair, 
and wardrobe stylists. She quickly took me on, despite my 
having no experience and no portfolio. I know now that 
this path is highly unusual, and that most artists struggle 
through years of assisting and lots of rejection by the 
various agencies. I’ll be forever grateful to everyone who 
made this path so seamless for me, particularly to my first 
agent, for taking a real leap of faith and helping to make 
my career what it is today.

AGB: What causes are you most passionate about  
right now?

KD: I’ll always be seriously passionate about helping 
women and children lead their best lives possible. 
I’ll always be seriously passionate about wanting to heal 
our planet.

As a vegetarian for nearly 25 years, I’m passionate about 
animal rights, although I’ve never felt the need to impose 
my eating practices on others.

AGB: What do you do to keep centered? 

KD: I’ve been easily knocked off center as long as I can 
remember. I used to be pretty hard on myself for it, but 
have recently come to accept it, and employ the tools I’ve 
gathered throughout the years to bring me back to it. I 
turn to meditation, yoga and laughter with friends and 
family, a lot of alone time, long hikes in the hills, singing, 
and cooking for myself. And of course loved ones to bring 
me back to that inner peace I crave. 

AGB: Do you miss being a social worker? 

KD: Yes, very much.

From left to right:

EltaMD, SPF 46m,  
UV Clear is fragrance-free, 

oil-free, paraben-free, 
sensitivity-free and non-

comedogenic.

Suntegrity, SPF 30
UV Chemical-Free. Tinted 

Sunscreen. Treats,  
hydrates, protects, primes 

and covers the skin.

Super Goop, SPF 30 & 50
Broad spectrum sun  

protection for face & body  
in an oil-free, non-comedo-

genic lotion.

Marie Veronique, SPF 30
Key ingredients: Non-nano 

zinc oxide, Red raspberry 
seed oil, Green tea/white  

tea infusion.

Katey’s favorite  
Spring Summer   

SPF selections



 Bloom & radiate with honey, 
roses & gemstones. If you want to feel spoilt, take this 
collection of  beauties home with you, you deserve it!

BEAUTY CABINET
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Opposite page from left to right:

BOARD AND BATTEN | Begin Again Grains 
And Honey Facial Set: Use the gentle foaming 
grains of Begin Again as a daily cleanser. 
The combination of organic quinoa and fruit 
enzymes will leave your skin radiant. For 
hydrating facial masque, mix 1 tsp. of powder 
with 2 tsp. Free Range Honey infused with 
Chamomile and Lavender. $54

PURELY PERFECT | Cleansing Cream:  This 
detergent and toxic free hair cream acts as a 
hair cleanser. Aloe Vera, a blend of essential 
oils along with Jojoba, Sunflower oils do the 
work that detergents normally do to gently 
emulsify impurities. $40

EARTH TU FACE | Skin Stick: This all-pur-
pose skin salve for face, lips & body. Provides 
protective hydration packaged in a 100%  
compostable tube. Zero plastic. Geranium 
prevents & fades scarring. Vetiver promotes 
cellular healing. Pure Beeswax heals and  
protects skin. $34

PAI | Camelia & Rose Cleanser: Suitable for all 
sensitive skin types, the Pai Hydrating Cleans-
er is detergent and alcohol-free. Bursting with 
Omega 3 & Vitamins A, B & E, it replenishes 
the skin’s moisture barrier, leaving your skin 
incredibly soft and supple. $50

NOURISH | Golden Glow Body Shimmer:
Light reflecting particles even skin tone,  
giving a smooth lustrous appearance and a  
naturally healthy sun-kissed glow. Golden  
resins of frankincense and myrrh, combined 
with a nutrient rich phyto-active marine 
extract, tone the skin, firming and boosting 
suppleness. £25 UK

GEMSTONE ORGANICS | Rose Otto Gem 
Hydrosol with Quattz Crystals: Moisturing 
and toning,  with the sweet aroma of organic 
rose petals and the reviving power of quatz 
crystals. $18/2oz

SHIVA ROSE | Rose Face Serum: This hand 
blended all natural, rich oil replenishes and 
nourishes the skin with organic oils that 
include Jojoba, Rose Hip, Kukui,  Argan, 
Camelina Sea Buckthorn, Rose and Vitamin E.  
Helping to reduce inflammation and open the 
heart chakra. $85

OSMIA | Honey and Myrrh lip repair: Organic, 
manuka honey and myrrh extract lip treat-
ment. This glossy balm is extremely healing  
and nourishing, it can be used on any dry 
spots on the body. Contains Lanolin. $22

WWW.ABOYNAMEDSUE.CO

Cool Clothes with a Conscience

For an eco, social, local wardrobe:

A BOY NAMED SUE

@aboynamedsueshop
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AREAWARE
Sophisticated in its rustic 

simplicity; a magnetized bottle 
opener that you will find 

indispensable. One magnet catches 
the bottle cap; the other allows 

the bottle opener to be kept on the 
fridge for organization and storage. 

@AREAWARE | $12

WASARA
Offering the best in Japanese design. 

This collection is made from 100% tree-
free renewable materials (sugar cane 

fiber, bamboo, and reed pulp). Wasara’s 
disposable tableware can elevate your 

event or picnic to a whole new level  
@BRANCH

STADLER FORM
The bamboo frame is made of ecologi-

cally sustainable production. Otto helps 
with a gentle breeze or generates a gale! 
Thanks to the adjustable industrial fan, 
the air circulation can be varied. Otto is 
a straightforward chap with height-ad-

justable feet. @HORNE | $199

LOVE ADORNED
bundle of five + leather wrap: 
Known as “Holy Wood,” this  

incense is harvested from the  
decaying branches of the Palo  

Santo tree in Ecuador. Burn the 
end and spread the smoke to 

cleanse a space, cure a hangover  
or ward off mosquitos. 

@LOVEADORNED | $15

COYUCHI
In Turkey, where bathing has been 
raised to an art, Khadi is the tradi-
tional choice for toweling. These 
traditional, lightweight Turkish 

bath towels have a high/low weave 
for excellent absorption. Woven 

from yarn dyed organic cotton and 
edged in hand-knotted fringe. Cot-

ton is 100% organic, and sourced 
and woven in Turkey.  

@ COYUCHI | $50

UTILITY & UTOPIA
The India Stacking Vessels are 

hand made from spun brass and 
copper, turned wood and blown 

glass. When this vessel separates 
into three sections, they are in 

themselves all vessels. 
@WARM NY  

Rock salt lights are both decorative 
and have a health purpose. 

Prepared by the natural Himalayan 
salt crystals, salt lights serve as 

a great source in keeping the 
environment healthy and fresh. 
They work as an air purifier by 

creating negative ions in the air, 
helping fight depression and 

reducing stress. @AMAZON | $14

CA
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Studio Eric Klarenbeek is 
exploring ways of  3D-print-
ing living organisms, such as 
mycelium, the threadlike net-
work of fungi, in combination 
with local raw materials to 
create products with a  
negative carbon footprint. 
‘We are the first in the world 
to 3D-print living mycelium, 
using this infinite natural 
source of organisms as living 
glue for binding organic 
waste. Once it’s full-grown 
and dried, it turns into a 
structural, stable and renew-
able material. Combined with 
3D-printing it gives us  
tremendous design freedom’, 
says Eric Klarenbeek.

OR PERHAPS  
YOU’D LIKE TO  
GROW YOUR OWN 
FUNTITURE? 

CA
SA

19
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Studio Eric Klarenbeek, situated in Zaandam in the Netherlands, specializes in unusual 
projects. Together with Maartje Dros, Eric Klarenbeek forms a design duo concen-
trating on public space and technology. Their aim is to challenge and explore the use 
of space by connecting history, crafts and new technologies in archetypical objects 
to invite and evoke new use of space. The studio connects artists such as designers, 
architects and local crafts. ‘We search for new meaning and principles in technology, 
resources, objects, and spaces, for unexplored connections between materials, produc-
tion methods, makers and users. Scale and appliance are irrelevant’.

 AGB: What makes your work on 
the Mycelium Chair important at 
this time?

EK: Most of our surrounding prod-
ucts are created through intensive 
industrial processes. We’re impris-
oned in this chain of waste, both in 
material fabrication as well as the 
negative effect on our surround-
ings due to transportation of these 
materials and goods. 3D-printing 
partly provides a solution, by 
producing locally and connecting 
nearby ‘makers’ through existing 
web portals. In the Netherlands 
for example, the available Maker 
network with 3D-printers is so 
dense, you can upload a design, and 
collect it by bike once it’s finished.
The problem is the applied mate-
rials, which are mostly oil-based 
plastics, and industrially produced. 
The same goes for ‘bioplastics’, 
which also deals with other issues, 
such as the use of GMO’s. World-
wide there are very few producers 
of filaments, resulting in extensive 
transportation. Secondly there 
is little attention given to the 
working conditions of the makers, 
as the printers have no filters and 
are mostly applied in unventilat-
ed spaces. This can cause serious 
health risks, especially if you 
consider the actual ingredients are 

THE UNUSUAL DESIGNER photographer Mike Roelofs
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usually kept secret. As this market 
is relatively young, the time is now 
to introduce new possibilities and 
hand out alternatives.
 
AGB: What part does Mycelium 
play in your process?

EK: We have searched for ways to 
use local resources, and imple-
menting growth in the fabrication 
process. 3D-printers work by grad-
ually melting and layering plastics, 
so instead of using plastics, we 
pile up local land-waste, and the 
mycelium binds it all together. The 
machine simultaneously prints 
the infill and outer shell, which 
prevents its fresh mycelium and 
straw mixture from falling apart. 
After printing, we only have to wait 
for the structure to grow and gain 
its strength, which only takes a few 
days.
 
This technology can be applied in a 
broad spectrum of applications. We 
started with the ‘Mycelium Chair’ 
as the archetype for a functional 
design object. Form-wise the chair 
is inspired by growth and reflects 
the unimaginable freedom of 3D 
printing. The popping out mush-
rooms are both aesthetic and a 
‘proof of concept’ as you can clearly 

see the mycelium has successfully 
grown through its whole structure.

‘Veiled Lady’, Mycelium Proj-
ect 2.0, is printed in one go and 
inspired by the net structure of its 
equally named fungus. As we’ve 
controlled the growth of mush-
rooms, they’re not in conflict with 
its function as a stool, and hidden 
as jewelry within its structure.  
At the moment we’re working  
on a bigger printer for large-scale 
objects and on improved  
material properties.
 
AGB: Ultimately what are the 
benefits of this process?

EK: The plant material produces 
oxygen during its life cycle, and 
our production process eliminates 
the necessity of heating materials 
in the printing process, thus reduc-
ing the use of energy. Adding up 
those two facts, combined with the 
use of local resources and produc-
tion, it becomes possible to create 
products with a negative ‘carbon 
footprint’. Instead of wasting 
less, we strive to absorb emission. 
After use, the product is fully 
compostable, and can be disposed 
without harming the environment. 
On the contrary, it will fertilize  
our surroundings!
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Clockwise from top right:
SENSI STUDIO Adrian 

Hat: This lilac Panama hat is 
made from the fibers of the 

Ecuadorian toquilla palm and 
has a white grosgrain ribbon 
trim with a side bow detail. 

Hand-woven in Ecuador.  
@ACCOMPANY | $138

FROM THE ROAD Nalangu 
Bag: Influenced by the tradi-

tional techniques found with-
in the remote northern region 
of Turkana, the Nalangu Bag 

is hand-strung by Kenyan 
artisans using glass beads.  

@FROM THE RAOD | $325
ALL ACROSS AFRICA 

Hand-Stitched Market Bag: 
Lightweight and folds into a 
small pouch with a tie. Hand 

made in Burundi.  
@ALL ACROSS AFRICA | $15 

CRI DE COEUR
Arden Wohl x CDC: Made 

from vegan, all natural jute 
and sustainable polyurethane. 

@CRI DE COEUR | $280
MOHOP Bespoke 

Hand-Sculpted High Wedges: 
Mohop luxury sandals are 
completely custom-made 

using a tracing of your foot 
plus you personalize all of the 
details. They offer three types 
of sustainably sourced Amer-
ican wood and various ribbon 

types.  Made in USA.  
@MOHOP | $575 

BHAVA STUDIO Alden Boot: 
Made form hand-painted  and 

embossed natural cork by 
artisans in Spain. Vegan.  

@BHAVA STUDIO | $240 
 THE BASE PROJECT

Kavango River, Himba Red, 
Caprivi Strip Set: A tribal 

combination of  three up-cy-
cled bracelets, stacked in the 

traditional style of the Himba 
tribes people. Hand-carved 
from discarded water pipe 

with designs inspired by the 
rich history of Namibia.  

@THE BASE PROJECT | $66
JOYAUX MARISOL

Bolade Umbrella: Handcrafted 
by women in Brooklyn, New 
York, twenty percent of net 
profits are donated to survi-

vors of gender-based violence.  
@JOYAUX MARISOL | $240

ST
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www.thepurethread.com

Our highly personalized styling service presents you with a carefully curated selection of ethical  
fashion brands from around the world. Together we craft a simple and pure wardrobe.

Experience ethical luxury with offerings from Samuji, Maiyet, M.Patmos, Organic by John Patrick, Indigenous, Kristensen du 
Nord, From the Road, Suzanne Rae, Titania Inglis, Norlha, Myak, Gabrielle Sanchez, H.Fredriksson, Voz and more

This look from Samuji AW 15 
 Pre-fall collection, available June 2015
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Naturalist, activist, actress and 
blogger Shiva Rose has created an 
environment that celebrates a holis-
tic, healthy and authentic life style 
without sacrificing taste and glamour. 
Her blog is called The Local Rose, this 
is where Shiva shares eco conscious 
tips, recipes, and interviews other 
inspiring women. She also created 
her own beauty line simply named 
Shiva Rose. 

I was invited to Shiva’s home in the 
Pacific Palisades California on a brisk 
Sunday afternoon for this precise 
interview. We had had a nice rapport 
over correspondence, connecting 
through shared mutual friends. Shiva 
greeted me at the gate in a flowing flo-
ral dress, minimal makeup, barefoot 
and with a warm hug. 

Her home is a Los Angeles Eco 
Sanctuary, where she and her two 
daughters tend to a cat, rabbits, 
chickens, and grow their own vege-
tables. Upon arrival and having been 
offered some freshly sliced papaya 
and guava, I asked Shiva if there was 
a particular subject she wanted to 
focus on and share with AGB readers. 
Her response was the subject of 
‘living fearlessly’, for her life had 
offered her challenges that frequently 
summoned all her courage and inner 
strength. Shiva Rose is a survivor, at 
the tender age of ten Shiva’s family 
had to flee their home country of 
Iran. Due to the revolution her 
American mother was in danger and 
her progressive Iranian father was 
on a list to be executed. ‘My father 
managed to negotiate for us to get 
access back to Germany. I’m not sure 
about the details of how. The country 
was in complete chaos but they 
finally agreed to let us leave due to 
my father’s connections. The family 
were only allowed to take one thing 
with us, I chose a stuffed animal Suza 
Belle, given to me by my grandmother 
Rose, my namesake’. 

ON LIVING FEARLESSLY
At age twenty-six and a year after 
the birth of her first daughter, Shiva 
was diagnosed with autoimmune 
disease, not one but three: Rheuma-
toid Arthritis, Lupus and Scleroder-
ma and was informed by her doctor 
that she had only one year to live. 
Each disease potentially devastating 
Scleroderma was the most serious. 
Scleroderma is a collagen related 
disease that causes a hardening of the 
skin and organs, making them stone-
like and often resulting in fatality. 
Anyone who has received a diagnosis 
knows that you are at a major cross-
roads and every choice you make is 
paramount. After some allopathic 
options, Shiva chose to embark on a 
holistically healing protocol.

CAB: When you were diagnosed with 
autoimmune, what kind of treatment 
do you begin with?

SR: When I was diagnosed I did a mix 
of both traditional Western medicine 
and holistic methods. I took a pill 
called Plaquenil for several years, 
which is an anti-inflammatory, and 
actually a medication prescribed 
for malaria. I also began to look into 
herbs, vitamins and dietary changes. I 
refused steroid medications because 
the one time I did it wreaked havoc to 
my hormonal system.

CAB: How long after the diagnosis 
did you begin alternative protocol?

SR: I think it was a long process of 
discovering the right protocol. It  
really wasn’t until the last five years, 
that I have lived a life without symp-
toms.  This came about by commit-
ting to a clean organic diet, more fats  
such as coconut. Ghee, raw goat  
milk and butter, medicinal broths,  
and other things like super tonics  
and antioxidants. 

CAB: You mentioned to me that  
you incorporated acupuncture with 
lots of Chinese herbs. Later on  
MSM, Turmeric, Red Clover,  
Ashwaganda, Nettles. Any other 
herbal supplements or otherwise  
worth mentioning?

SR: I am trying lots of tonics right 
now such as He Shou Wu, Pine Pollen, 
Ashitaba. I am taking some serious 
antioxidants like Glutithione. I am 
also making sure to have healthy 
probiotics daily. I love a little cacao in 
my life to uplift the spirit and sooth 
the sweet tooth! 
Also a life communing with nature, 
having a spiritual practice, a commu-
nity of friends and making sure my 
adrenals and hormones are support-
ed all contributed to less stress and a 
pain free life.
  
CAB: You also mentioned that  
you were primarily Vegetarian  
and in recent years you went gluten 
free, avoiding GMO’s, when did  
this happen? 

SR: I went 100 % organic the more  
I spoke to scientist and activists like 
Vandana Shiva and Robyn O’brien 
who revealed to me how toxic GMO’s 
are on our health and food system.  
I know I can now feel it instantly 
if I eat a contaminated food item  
with dangerous GMO’s. I also now 
have barely any inflammation in  
my system. 

CAB: When did you start to  
introduce meat into your diet?

SR: I introduced a bit of meat or bone 
broth a few years ago when I was 
acting in a three hour play in Ventura 
County. I had two shows a day, and 
I had barely any stamina or energy. 
I was desperate to try anything to 
have the strong life force to make it 
through another performance.  

Interview by Celia Anne Browne  
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I rarely do consume meat of any kind; however taking it medicinally has given 
me back some chi and zest. 

CAB: What is the major difference between your diet now to how it was  
previous to your diagnosis?

SR: I think being vegetarian now is a lot different than it was ten years ago. 
Today there are so many incredible restaurants and products available so a 
vegetarian can be healthier. I feel that it was all the toxic wheat ingredients 
that added to the autoimmune condition and inflammation. Perhaps if I had 
eaten healthier as a vegetarian, things would have been better. Experts say 
that it takes seven years for the body to be fully depleted from specific B vita-
mins that only come from animal protein. Maybe its best to be a vegetarian for 
seven years then nourish with humanely raised meat broths, and then back to 
the vegetarian protocol! 

In reflection Shiva acknowledges to what extent she had been suffering earlier 
in life. She had a lot of low energy in her twenty’s and thirty’s, she had an un-
derlying hormonal imbalance that was never properly addressed till later in 
life, and depression. “You can get used to anything, you can get use to pain  
and lethargy.” Shiva is a fearless activist, having been arrested many times. 
Quoting author and essayist Edward Paul Abbey, noted for advocacy of  
environmental issues, “sentiment without action is the death of the soul.” She 
has protested the Iraq war, and was very proactive at The South Central Farm 
and it’s dismantling. When it comes to the environment Shiva will attest to 
following all the issues surrounding the Keystone XL Pipeline, Fracking, GMO 
and Monsanto. 

Shiva’s two daughters, Colette Blue and Charlotte Rose are from her marriage 
to former husband, actor Dylan McDermott. She muses on her love for her 
daughters expressing that  “they are the Sun and Moon in her life”. Shiva has 
been able to recreate an abundant life, by regaining her health, creating a suc-
cessful, holistic living blog “The Local Rose” and embarking on a new natural 
beauty line. 
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THE BEAUTIFUL  
ROOTS 
OF SUSTAINABLE  
FASHION

Ophelia, Artist: Sir John Everett Millais, Year: 1851-1852 Collection: Tate, London.

by Anna Yanofsky
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middle of the nineteenth century, when the machine 
age was nascent. Furniture, wallpaper, textiles, and 
decorative arts of all kinds were increasingly produced 
by methods that sped up manufacturing. Innovation in 
industry meant that thoughtful design was losing in the 
battle of mass production. Even before the Industrial 
Revolution took deep hold, artists and makers were 
growing wary of their future. The remaining decades of 
the nineteenth century saw the birth of various design 
reform movements, each with a set of beliefs meant to 
curb the degradation of design. 

The Pre-Raphaelite Brotherhood was one of the first 
groups to take a strong stand against the industrial-
ization of art. Three artists founded the group in 1848: 
William Holman Hunt, John Everett Millais, and Dante 
Gabriel Rossetti. The trio’s tenets centered on valuing 
nature and the craftwork of the artist above all. They saw 
the division of labor, an early precedent for the assembly 
line, as the death knell of the artist. They wanted things 
to slow down. They wanted artists to have the time, 
space, and means to holistically create superior objects 
based on nature. 

In the world of the Pre-Raphaelites, paintings of land-
scapes and animals were strictly done outdoors and 
on site, in order that every essence of what they were 
painting was true to form. Details were bold, sharp, and 
distinct. Colors were brilliant. When painting portraits, 
Pre-Raphaelites employed live, sitting models. They 
studied these models closely, being sure that what  
their paintbrushes left behind on the canvas was real 
human beauty.

Much of what has been written on the history of sustain-
able fashion begins in the late 1960s, when the world was 
dropping out and tuning in. Disillusionment with materi-
alism, mechanization, and most of all a brutal war, moti-
vated a youth-driven raising of consciousness around the 
value of the planet and its resources. A love affair with 
Mother Earth led many to an unprecedented rejection  
of the fashion system. When the hippies shed their 
clothes, bought items second hand, and used flowers 
as accessories, they stopped the high powered fashion 
system in its tracks. As reliant on consumers buying 
newness as humans are on oxygen, the fashion system 
could not exist without designer clothes, fast trends, 
and big money, all of which the hippies rejected. What 
remained was an aesthetic; a look that the fashion indus-
try struggled to imitate with luxe materials and couture 
techniques. The haute hippie became an awkward, mon-
ied approximation of a reality that could not actually be 
bought in stores. Briefly, and for the first time in recent 
memory, the most eye-catching, inherently watchable 
person in the room was wearing a thrifted linen top, 
some patched up old jeans, and freshly plucked daisies 
rather than the latest runway looks. A subculture’s desire 
for something other than commercially produced fashion 
blossomed into a new mode that prized natural, organic, 
purposeful clothing. 

The hippies, however, owed a debt to some unlikely an-
cestors. They were not the first ones to break ranks with 
predominant high fashion trends; a bold breed of beau-
ties had come long before them. The history of rejecting 
the new in favor of the natural can be traced back to the 

The Wedding of Psyche, Artist: Sir Edward Burne-Jones Year: 1895,  
Collection: Musees Royaux des Beaux-Arts de Belgique Both images  
sourced from: Wikimedia Commons.
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With nature as their primary muse, Pre-Raphaelites also 
looked to the distant past for inspiration. In reverence 
to what they saw as the last time art was of the highest 
quality, the Pre-Raphaelites would dress their sitting 
models in the style of the Middle Ages. Long, flowing 
garments in rich fabrics clothe nearly every subject of 
Pre-Raphaelite portraiture. The women brave enough 
to wear these unconventional styles for their portraits 
became brave enough to wear them as everyday fashion. 
This style became known as Artistic Dress, and it was a 
radical departure from the prevailing corseted fashions 
of the day

Pre-Raphaelite models such as Jane Morris, Elizabeth 
Siddall, and Alexa Wilding were often lovers or wives of 
the artists who painted them. They were entrenched in 
the lifestyle of the artists, and many were artists them-
selves. Their choices in dress were more than a question 
of artistic identification. Their garments gave them ease 
of movement to pursue their creative passions, a revolu-
tionary idea. 

The women who adopted Artistic Dress saw it as a 
matter of physical and mental health. They sought to 
emancipate the waist from restrictive corsets. With their 
emphasis on nature, the Pre-Raphaelites saw corsets 
and bell-shaped, crinoline supports worn by fashionable 
women as deforming. To their eye, the rigid undergar-
ments created an unnaturally shaped silhouette, one that 
was disfiguring and dishonest. 

The Artistic Dress movement also had an aversion to 
what was on the outside of fashionable dresses. Ruffles, 
bows, and other trimmings were seen as fussy and dis-

tracting. Artistic styles featured cleaner lines, little embellish-
ment, and a general softness. Garments were dyed with natural 
colorants. Vegetable and plant-based dyes gave the garments 
rich, muted colors in direct contrast to the emerging fashionable 
chemical dyes that were garishly bright. Beauty was natural.
In Pre-Raphaelite paintings the women have a strong beauty. 
Their faces are intense; their features are bold. Subjects stare 
out at the viewer with a seductive, commanding presence. Lips 
are full and shapely. Eyes are wide and deep-set. Cheekbones 
are prominent. Noses seem chiseled out of Classical stone. The 
women in these paintings are uniquely striking—and that hair. 
In their time, the dominant, fashionable hairstyles were meticu-
lously manicured, smoothed, braided, and often enhanced with 
tight, false curls. The women in Pre-Raphaelite portraits have 
natural, wild hair. Their manes are mostly unrestrained and let 
loose, like their garments. The texture and color, usually wavy 
and deeply rich, are expressive. It is a natural beauty, not subject 
to passing trends. It is timeless and true. 

The physical features of the models are as integral to the Artistic 
Dress movement as the clothes themselves. In concert the two 
create an example of some of art’s most lasting, timeless beauty. 
Ultimately contemporary sustainable fashion is all about time-
lessness, quality of craft, a deep respect for nature, and concern 
for the well-being of those who wear it. These are important 
ideals, and alas, ones that are timeless themselves. 
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DIVINE 
DAPHNE
photographer  
Niko Margaros



Opposite page | Raw organic 
silk sheath dress: Osklen, Tri 
Thorn earrings: Bel & Skar, 
Gold lace cuff: Vanessa Liane, 

This page | Gold Atrok neck-
lace:  Bel & Skar
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This page | Black crop jacket:  
Daniel Silverstein, Triangle 
bra: Relique Black raw silk 
fringe skirt: Osklen

Opposite page | Leather 
carapace top: Titania Inglis, 
Black  raw silk fringe skirt:  
Osklen, Ashes stud rings:  
Article 22
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This page | Atlas dress in black: 
Potter Bolt rings: Article 22
Ashes stud rings: Article 22

Opposite page | Plastic capelet: 
OSKLEN, Bra & panty: Relique,
Gold Atrox necklace: Bel & Skar
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This page | Forbes bra: POL, 
Pleated skirt: Correl Correl 
Jewelgram tag necklace: Article 
22, Arrows bangles: Article 22, 
Soho wedge sandal: OSKLEN

Opposite page | Liza top:  
Maidenlove, Black/white print 
mini skirt: H. Fredriksson, LI 
Thorn ring: Bel & Skar,  
Tri Thorn earrings: Bel & Skar
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This page | Black slip dress:  
Titania Inglis, Black silk  
straw flower necklace:  
OSKLEN, Lourdes earrings:  
Vanessa Lianne

Opposite page | Black silk vest: 
OSKLEN, Black leather harness: 
Titania Inglis, Lourdes ear-
rings: Vanessa Lianne, Double 
diamond cuff in rose gold: Bel 
& Skar, Double diamond cuff in 
steel: Bel & Skar
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Liz Spencer has spent years learning the art of natural 
dyeing, from what plants create what colors to which 
fabrics work best with certain solutions. What started 
simply as an interest in the beautiful colors of the natural 
world has now become the Dogwood Dyer, a company she 
founded that is currently housed in the Brooklyn Fashion 
+ Design Accelerator, an organization helping young  
designers (and those connected to the fashion world in 
other ways) with a space to work, access to expensive 
tools and machinery, and valuable advice that can help 
grow a business and create a career. Recently, Liz sat 
down with me to show me her beautiful work and the 
wide array of colors she can achieve just by collecting the 
right plants or mixing different shades. She had plenty to 
say about the benefits (and drawbacks) of natural dyeing, 
and how she’s making it work in New York City.

HM: How long have you been doing the Dogwood Dyer?

LS: I’ve been naturally dyeing for about three years. The 
business itself is about one year old. I started dyeing when 
I was pursuing my Master’s degree at the London College 
of Fashion, where I was studying sustainable fashion. 
There was a wasted green space that was part of one of  
the college campuses, and a community garden ap-
proached the school and asked if anybody wanted to do a 
dye garden. I jumped on it and it was my project while  
I was there.

I have a different approach from many other dyers in that 
I was growing these plants before I was dyeing with them. 
Natural dyeing has become very popular. A lot of people 
who craft and a lot of people in fashion are now using 
them. There has been a renaissance with it.

THE
DAGWOOD 
DYER
Interview by Hugh Mcintyre

photographer Jason Lasswell
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HM: So, you actually grow these things here?

LS: Many of them are foraged. Many of the flowers are 
grown locally.

HM: When you say grown locally, do you mean you grow 
them at your apartment, or somewhere else nearby?

LS: Yes. I live in Brooklyn, and some of these flowers 
are grown throughout the neighborhood. My partner 
is a landscaper, and he builds tree guards. Every block 
has trees, especially since the city is in the middle of its 
MillionTrees NYC initiative, and many of these trees are 
young and need protection. He builds these planters that 
guard the trees that also have benches , and there is room 
on them to grow flowers. It’s a really unique opportunity, 
because you wouldn’t want to grow anything edible that 
close to the street because of waste and pollution, so dye 
plants are perfect. We’ve been growing in the tree guards 
for two years now. We’d like to grow the project through-
out Brooklyn.

HM: Does the city know that you are building these and 
then using the flowers you grow on them for  
your business?

LS: They do. The only rule is that anything having to do 
with the trees needs to be up to code—a certain height and 
a certain distance from the curb.

HM: Does the city pay him to build these tree guards?

LS: No, it’s just a hobby that he and I have taken on. We 
built the first prototypes in our neighborhood and then it 
grew through referrals and such. People would see it and 
then ask him to build one near them. He’s probably built 
about twenty or so. Those that ask pay for the materials 
and he does the labor for free.

I also forage locally as well. I’ll go upstate or I’ll visit my 
sister in New Hampshire and make time to forage while 
I’m there. I make sure to find things that are either an 
invasive species or are in an abundance. I make use of 
what’s already out in the wild.

HM: Is a possible problem for you simply not having 
 enough product?

LS: When it’s not the season to grow in New York City, I’m 
usually using products that I’ve dried or dye stuffs that 
are ethically sourced. I have one supplier who ensures 
that everything is either grown in the United States or  
if it’s grown overseas, it is fair trade.

For me it’s less about “are the tree guards growing enough 
product”, and more about education in the community,  
where there is room for me to grow. It’s not about  

production growing. I know I’m never going to be able to 
have enough space in the city within the tree guards. The 
moment I have to dye something fully I would never have 
enough product. I did an internship with a place called 
the Textile Arts Center and that was a major problem for 
them as well.

Natural dyeing is not something that I’m proposing would 
be a solution for all color. It’s definitely not for all types of 
apparel as well. It has its limitations. There isn’t enough 
arable land on Earth for us to use natural dyestuffs on 
everything.

HM: What makes you specifically interested in sustain-
able dyeing? Is there an aesthetic piece to it?
 
LS: Natural dye creates a much richer and living color 
than a synthetic one. For example, with indigo, every 
molecule is different, so when you dip it several times 
(which you have to do to get the true, rich blue), it comes 
out completely different from a synthetic dye. Indigo 
is also different from other dyes in that it changes over 
time. It will fade from use, but not from sunlight. With 
other natural dyes, some of them fade because of light 
exposure, and others won’t. I phrase that positively to 
the consumer, as the items are something to be loved and 
cared for. For me, a lot of it does have to do with the aes-
thetic. Also with the natural process, I don’t have to worry 
about putting my hands in the vat because there aren’t 
any harmful chemicals. I also try to reuse as much as my 
waste water as possible. Sometimes I even use the leftover 
water in the tree guards, which is something I could never 
do if it was filled with chemicals.
That’s one of my main concerns when it comes to my 
business and sustainability: water dyeing, regardless of 
whether it is natural or synthetic, is very water intensive. 
I’m hoping that as the business grows I can find ways to 
mitigate that. That could be in the form of reusing waste-
water or even catching rainwater, which is actually the 
best kind of water for dyeing.

HM: So you didn’t necessarily mean to get into  
natural dyeing, it just sort of happened?

LS: I wouldn’t have guessed three years ago that I would 
be doing this. Maybe as a hobby, but not as a business.  
I came out of my program thinking I was going to go into 
education, though I also do that. I did some dyeing for 
friends, and then I realized that I could charge for it.
The original thought behind the business was that I 
would be a production dyer, where I would dye for design-
ers that don’t have the time to get into the natural dyeing 
process. I have done that for the past year or so, but this 
past June I had my first baby, so I think my business tra-
jectory is changing. I would like to continue doing small 



production dyeing, but now with the limited time I have 
to devote to my business I’m focusing more on workshops 
and education, while still saving time to play with the 
dyes and be creative.

HM: Where do you teach?

LS: I teach at Parsons and FIT. I teach a general sustain-
ability class in fashion and dye classes.

HM: How many students do you have?

LS: My workshops are limited in space, only because of 
how much I can manage. I’d say somewhere between five 
and twelve people per class. The interest has definitely 
grown, but I try to keep my costs below my competitors, 
as there are other places in the city where you can take 
classes on natural dyeing.

HM: Have you ever had a client look at a dye sample 
and tell you that they want that exact color, but the final 
product is slightly different and they are disappointed?

LS: Definitely, that does happen. I like to prep anyone 
that I’m working with and be completely straightforward. 
These are plants that we are working with. It’s a natural 
process. We can do dye samples and I will get as close to 
the desired color as I can, but it is a natural process and 
there are some variables. Sometimes I’m surprised, but 
I’m usually happily surprised.

HM: How much of your time would you say is foraging?

LS: Lately not much, but I would say it depends on how 
much of a demand I have based on what I’m working on. 
For example, if I have a workshop coming out, I will go 
out and make sure to get enough for a few of them. I will 
forage maybe five or six times a year. Sometimes I try to 
piggyback it on to one of my trips out of the city.

HM: How much has being at the Brooklyn Fashion + 
Design Accelerator helped?

LS: It’s definitely helped. The press at the opening of this 
gave me some exposure. Also, even if I’m not physically 
here, my stuff is still hanging and people can see it as they 
walk by. Having a public studio is really a plus.

HM: What are some of the projects you’ve been hired to  
dye for?

LS: Rebecca Atwood and I worked together. She does a lot 
of interiors, like pillows. I’ve also worked with designers 
that do high end womenswear and I’m doing some dyeing 
for a children’s wear line.

HM: I can see there being a market for all natural  
children’s clothing.

LS: Definitely. Children’s clothing can be tricky though, 
because as I now know as a mother, you wash it quite a 
lot. Also, a lot of it is made out of cotton, which can be 
tougher to dye. Cotton is the fabric of our lives, it’s the 
American fabric. The American government subsidizes 
cotton, so there’s a lot of it, but it’s not the best fabric. It 
requires more pesticides than any other crop on Earth. It 
is accountable for twenty five percent of pesticide use on 
the planet. It requires a lot of water, and there’s a lot of 
waste of water in the traditional growing. I try not to use 
it too much, but it’s everywhere. I do try to steer designers 
towards animal fibers, such as wool.

HM: Are those much more efficient water-wise?

LS: Yes. They require less washing as a garment. A lot  
of people don’t understand that eighty percent of a  
garment’s impact on the Earth is not in the fabrication  
or the shipping all over the world, and then the retail,  
it’s in the use phase. It’s the washing and the ironing  
and the drying. Cotton requires a lot of that, but animal 
fibers don’t need nearly as much. With a cotton t-shirt, 
you may want to wash it after one or two wears, whereas 
with a wool sweater, you could wear it ten times before 
you wash it.

HM: Is there a color that you don’t often get in  
natural dyeing?

LS: Ironically, green. Green is one of the most abundant 
colors in the natural world, but a true green is very diffi-
cult. To get a kelly green is a two step process. You start 
with the yellow and then over dye it with an indigo.
There are still a lot of things I would like to experiment 
with, like ground up rock minerals or algae. I think my 
palate is pretty diverse though. People are pretty sur-
prised with some of the colors I can get.

I like working with limitations though. I like knowing  
that there are certain colors that I’m probably not going 
to be able to get. I’m going to work with what nature has 
given me.
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ALL ACROSS AFRICA
CREATING JOBS FOR RURAL AND MARGINALIZED PEOPLE
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In Rwanda basket weaving is a highly developed skill that has been part of 
the culture for millennia. In 2013 All Across Africa’s founders Alicia Wal-
lace and Greg Stone began working with the local women basket weavers to  
create income for themselves and their families. Alice and Greg had worked 
for Rwanda Partner for ten years, a non profit-reconciliation organization, 
before they founded All Across Africa. Their first hand experience working 
with the non-profit gave them an understanding into the positive impact that 
creating trade had on peoples lives in rural cultures such as Rwanda, Uganda 
and Burundi.  

In 2013 they launched their company All Across Africa, with a mission to  
create beautiful artisan made products and deliver them to a global market 
while creating jobs and income to otherwise marginalized communities.  
Alicia and Greg collaborate with the locals to develop products that fit a fickle 
first world market, in as far as colors and styles. With some minor redesign 
and product development they bring traditional crafts to online and brick & 
mortar boutiques in the US and around the world. 

In Uganda they met with groups of women that had been displaced by the war 
in the north, they were making jewelry from recycled paper, so after some re-
design and development Alicia and Greg helped them produce earrings and 
bracelets specifically crafted for the global market. The shoulder and mar-
ket bags were part of a training program where they taught sewing to thirty  
orphaned heads of households, these are young adults aged 16-25 who have no 
parent or guardian to provide for them and have become the sole providers for 
their families. The training is six months long and after the time period each 
family is able to produce various types of cotton market and shoulder bags 
using beautiful, traditional textile designs.

Another similar project was initiated in Rwanda’s neighboring country of 
Burundi. This vulnerable war torn country lost hundreds of thousands in the 
genocide of 1994, leaving them hopelessly demoralized and without a craft or 
tradition. Political instability is also a major concern for many of these rav-
aged countries with a decimated culture that has little to no ancestral trade 
to pass on. Alicia and Greg started working with returning refugees, offering 

photographer  Brian Sassmann
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social service classes on various crafts. They began product development with 
local, raw and natural materials, such as horn, leather and textile screen-print-
ing to create accessories and home wares. Alicia explains how she’s observed 
the transformation for these displaced people, that when faced with an op-
portunity to provide for their families, pay rent or mere survival they become 
incredibly skillful and wonderfully creative. They also gain a sense of pride 
in their new abilities to be good at something, giving them a purpose. Alicia 
continues to explain that “the process of training the locals in a trade can take 
as long as 12 months but it’s proven to be very successful”.

Alicia’s biggest challenge can be personal safety when traveling across bor-
ders especially in Burundi, but also explaining the vision and bigger picture 
to people who may only have a second grade education. “These villagers know 
little about accounting, organizing, or leadership and suddenly they are put in 
positions of organizing other people’s lives and leading a group. It’s important 
that they are taught these skills along with communication, transparency, en-
couragement and working within a social structure”. 

When I asked Alicia what she is most excited about for the future of All 
Across Africa she told me that as a company they aspire to create thou-
sands of more jobs for people with crafts and offer them more options. She 
also wants to see stores across the US and the world where you can buy fair 
trade and sustainable items over factory produced products with less than  
minimal wages for the people who make them. “We’d like to offer  
consumers choices for their everyday products that can impact people’s 
lives on the other side of the world positively. Offering to ‘give back’ is great 
but with what we do with education it is also helping a community and an 
economy thrive, by not just offering them money but by enabling them  
to thrive and support themselves. They in turn are able to employ a butcher  
or a tailor for their household needs, it creates a chain reaction and  
a sustainable  outcome.”
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Last summer we were researching our favorite celebrities for possible fea-
tures when I came across a beautiful image of Emily Deschanel. Photo in-
deed! After some intense Googling that took us way south to Australia we 
were all shocked to discover that Emily’s photo was actually a drawing. What! 
I found more of Katie’s incredibly detailed drawings and after months of try-
ing to connect with the busy and super talented Katie Yeung we finally found 
time to get to know this cool lady.

Katie Yeung is a graduate architect from Sydney, Australia. She holds a Mas-
ters degree in Architecture and is currently working at the Sydney office of 
British architecture firm Rogers Stirk Harbour + Partners. During her time 
of study she and her design partner won first prize in the Barcelona Interna-
tional Architecture Competition, which brazenly asked for the insertion of a 
one hundred meter, zero-ecological impact tower within the historical Goth-
ic quarter of Barcelona. Katie has exhibited and given talks about her work 
at Sydney’s annual Architecture Festival, and has been featured in numerous 
national and international professional publications in both academic and 
professional capacities.

AGB: Hi Katie can you tell us about your background and 
where you live? 

 KY: Hi Mara I reside in Sydney Australia, and have so my 
entire life! Regarding my nationality, I mentioned that I 
was born and raised in Australia. However my parents are 
Chinese. I am Australian though and definitely identify  
as such :)

AGB: Your illustrations are perfectly detailed, is it a 
hobby or a career? 

KY: My career plan has been very much influenced by my 
choice of tertiary study: architecture. Although I have 
tested my loyalty by dabbling in drawing and participat-
ing in a set design workshop at NIDA, six years of study-
ing architecture is a tough thing to shake off. I do dream 
of being a children’s illustrator, an animator, or working 
in set design or stage/film production in general. But for 
right now I think I’m most suited to architecture, which 
does allow me to do a lot of sketching and exercising of 
the imagination. So yes, drawing is purely a hobby, I’m too 
sporadic with my output to be able to commit to any more 
as I work full time.

AGB: Do you come from a creative family environment? 

KY: My parents aren’t the artistic type, although there are 
a few in my extended family, with a few architects among 
them! My big sister was the artistic one in the family as a 
child, and I know she was a huge influence on me when we 
used to draw together as kids before she went on to pursue 
a career in science instead!

AGB: Aussie’s love to travel, where have you visited?

KY: I’ve done a bit of travelling, mainly to Hong Kong and 
China to visit family, and then Europe: Spain (with flights 
and accommodation courtesy of the competition organiz-
ers) for the design competition my friend and I won, we 

IT’S A FINE LINE
Drawings by Katie Yeung
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had to go to collect our award after all. I’ve been to France, 
Italy, Greece, the UK. My sister and I travelled to the US 
earlier this year to visit New York and San Francisco. 
Visiting NY had been my dream for years and everyone  
I knew who’d been would tell me it was the perfect  
city for me, so it was great to finally make it! Louis  
Kahn’s Four Freedoms Park was the highlight for me... 
beautiful place. :) 

AGB: What is an issue that concerns you most in the 
world right now? 

KY: Mm, I would say what has always concerned me the 
most is the privileged status of religion and the effect 
it has on people’s lives, more importantly on those who 
don’t follow as well. This encompasses a whole plethora 
of issues including the cover up of church sex abuse, 
and religious organization’s privileged tax exemption 
status even when it concerns commercial profit that 
does not benefit welfare, allowing them to run as busi-
nesses, make and be given huge amounts of money that 
are then fed back into the organization. Then there’s 
the marginalization of LGBT and women, and then of 
course religious fundamentalism and indoctrination on 
a global scale, which is characterized by intolerance and 
conflict and boosted by moderate believers, and works 
against harmony, equality, and progress. Tony Abbott’s 
religious-only school chaplaincy program, which 
severs funding to secular workers but allows funding to 
religiously affiliated workers who are not necessarily 
trained for the task is particularly frustrating to me at 
the moment, as well as how he uses his Christian values 
to support his backwards and ignorant stance on  
climate change.
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Vibrational Furniture by Danna Weiss.

Vibrational Furniture by Danna Weiss is a gallery collection of personalized 
vortex pieces designed to elevate the energy of your home or space. Danna’s 
knowledge of the healing power of crystals comes from curing herself of a  
bacterial disease while living and working in New York’s fashion industry.  
After using medicinal properties of crystals and gemstones to regain her  
energy and vitality, Danna was forever changed and more intuitive and  
determined than ever to share her gift. Danna assures that her creative and 
innovative works can provoke powerful shifts in consciousness. As a pioneer 
in a new era of creative interior designs Danna is stepping further out of 
the box than most by curating ‘energy by design’, which fuses wellbeing and 
function. Often commissioned for personal intention the elements in the 
furniture range from wood, metals, crystals and gemstones. 

ENLIGHTMENT COFFEE TABLE

Big Leaf Maple: Spiritual strength, will power, is the tree of offering, giving  
of one’s self so that others may benefit.
Amethyst: Calming, higher attunement, intuition, metamorphosis,  
transmutes, balances bodies, connects to other worlds, stability, strength,  
invigoration, peace.
Lemon Quartz: Signifies creativity, organization, optimism and well-being. 
Herkimer diamonds: Harmony, awareness, spontaneity, self recognition,  
surrender, strength, rebirth, attunement, clairvoyance, clairaudience,  
calming. These are a few elements that make up Enlightment. 

CRYSTAL CLEAR
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ADINA MILLS
For the past ten years Adina 
Mills has been creating 
wearable art, her energetic 
and aesthetic crystal jewelry 
designs are handmade in 
Brooklyn NY.
 The distinct and unique designs 
come from using large, raw, crystal 
chunks that sit on top of your fingers. 
Each piece makes a bold statement 
of purity and purpose; you are 
essentially wearing radiating energy 
on your hand. The only way Adina 
could manifest these strong wearable 
designs was by discovering her key 
component, clay. Now used in all of 
her sculptural adornments, this new 
clay could support and balance the 
weight of the large stones, validat-
ing ‘the years of rock collecting and 
nature hounding’.



Alexis Arnold is a  
San Francisco-based  
artist whose work 
 explores the visual 
display of time, memory, 
and natural history through the 
transformation of familiar mate-
rials or objects, such as books and 
concrete. Alexis holds an MFA in 
Sculpture from the San Francisco 
Art Institute and a BA in Art from 
Kenyon College. Alexis is an Art-
ist-in-Resident at SF Arts Education 
Project and Leap: Arts in Education, 
through which she teaches at  
several public elementary schools  
in the Bay Area.

THE ICE STORM The Crystallized 
Book Series addresses the materiality 
of the book versus the text or content 
of the book, in addition to comment-
ing on the vulnerability of the printed 
book. The crystals remove the text 
and transform the books into aes-
thetic, non-functional objects. The 
books, frozen with crystal growth, 
have become artifacts or geologic 
specimens imbued with the history 
of time, use, and nostalgia. The series 
was prompted by repeatedly finding 
boxes of discarded books, by the  
onset of e-books, and by the shutting 
of bookstores.
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ALEXIS 
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CRYSTAL SHOE Tamar Areshidze 
had barely graduated from the Tbilisi 
State Academy of Arts in 2011 when 
both the fashion and art world started 
to take notice. Tamar remains low key 
but her art is anything but.

‘I think that the main signature of my 
brand is the combination of organic, 
inorganic and man-made materials. A 
lot of people used to be surprised by 
my decision to fasten transparent pvc 
straps to the wooden wedge, or use 
nylon threads and organic leather next 
to each other.  Some would advice me 
to go all natural, some would ask me 
why don’t I try to use more “modern” 
material instead of wood, but that’s 
where the concept lies: I believe the 
art should reflect the reality and our 
reality today is about the contradiction 
between nature and man and about 
turning this contradiction into the 
harmony. I don’t think I’m inventing 
something new, our environment 
nowadays fully consists of this mix of 
natural and man-made, I’m just trying 
to be sincere and translate what I see 
in my language’.
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QUIET

Grey rubber skirt & Sheer  
white dress: Katie Gallagher. 
Black military boots: Rothco 
from Kaufman Army Surplus.

before the
STORM

photographer  
Evan Browning
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This page | Off white printed 
shirt, Yellow rain cape &  
Pale green short pleated 
pants: Kowtow. Black riley 
shoes: The People’s Move-
ment. Grey umbrella in 
medium: Brelli.

Opposite page | Gray and white 
camouflage tank top & White 
high waited cotton pants: 
Kaufman. X-Ray top in laven-
der iridescent organza: Ohlin. 
Greenwich bucket hat in 
frosty white: Terra New York.
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This page | Ilona shorts: Skin.
Yellow organza bomber 
jacket: Ohlin. Tammy coat: 
In God WeTrust. Black riley 
shoes: The People’s Move-
ment. Abiko clutch in black: 
Matt & Nat
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This page | Silk organza 
shell in navy & Wide legs 
pants in white: Organic by 
John Patrick. Figaro multi 
poncho: Maxjenny. Black 
riley shoes: The People’s 
Movement. 

Opposite page | Grey rubber 
skirt & Sheer white dress:  
Katie Gallagher. Black mili-
tary boots: Rothco from  
Kaufman Army Surplus. 
Drizzle rain hood in white: 
Tracy Watts.
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Off white printed shirt  
& Pale green short pleated 
pants: Kowtow. Navy  
organza X-Ray top: Ohlin.
Black riley shoes:  
The People’s Movement. 
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Daniel Silverstein is a fashion designer and pioneer of the zero waste move-
ment. His fashion house is one of a select few to design garments in a way 
that eliminates textile waste. The majority of fashion designers end up with  
a staggering 15-20% of fabric from each garment heading directly to the 
landfill. Daniel saw this as a major problem and vowed to create a fashion 
house that produces beautiful garments without the excessive textile waste. 

Daniel Silverstein’s designs are elegant, wearable, and responsible, proving 
that zero waste may truly be the future of fashion.

CW: I’m always curious about the path an artist takes… can you tell me a 
little about your adolescence and what led you to design?

DS: My interest in fashion began early, when I was 3-4 years old. I got my 
first sewing machine when I was ten; by the time I got to high school I was 
sewing costumes for the high school theater department and making prom 
dresses for my friends. Honestly, I can’t remember a time when I didn’t 
think fashion was going to be part of my life. I was so anxious to get started 
that I graduated from high school in three years and started my studies at 
NYC’s Fashion Institute of Technology.

CW: I read on your website that you had an eye-opening experience at a 
garment factory in New York which led you to operate under a strictly zero 
waste design process. How did that experience influence the way you think 
about design?

DS: While at FIT I learned about zero waste design but it wasn’t until I 
graduated and saw first hand the amount of fabric thrown away during the 
production process that I decided to make zero waste design my mission. In-
dustry estimates show that approximately 15-20% of the fabric used to make 
garments ends up in landfills. Just thinking about the amount of trash being 
created every day around the world in the name of fashion makes my  

DANIEL
SILVERSTEIN
Interview by Chelsea Wilkerson
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stomach ache. I know without a doubt that zero waste 
design is something everyone can do and still express 
their creativity. It’s not always the easiest path but it is 
definitely a gratifying one.    

CW: Can you tell me about your most recent collection 
and the inspiration behind it?

DS: This past season we changed our approach in selling 
our collection. Instead of selling to retail buyers in  
September and February, we are going straight to  
customers with new looks produced throughout the 
year. By eliminating the middleman we have been able to  
significantly lower our prices, making our designs more 
accessible. Furthermore, it allows us to produce styles  
appropriate for the season instead of looks designed for 
the next season as is typical. No matter when I design,  
my inspiration is to create fasion that is both “must 
have” and responsible. 

CW: Taking a zero-waste approach is such a great 
choice environmentally. Are there any other choices 
you’ve made, in terms of sourcing or manufacturing, 
with the environment in mind? 

DS: I try to incorporate as many responsible practices 
as possible in running my business.  I keep things local 
by making all of our pieces in our Garment Center NYC 
studio and sourcing most of our fabrics and notions from 
the neighborhood. I work with sustainable fabrics, such 
as cupro and organic cotton. During 2015, I plan to add 
more eco-friendly fabrics to the collection.  It’s import-
ant for me to minimize the amount of non-fabric waste 
we generate in the studio as well. We keep cups, plates, 
silverware on hand for lunch and, of course, we recycle 
paper and plastic!

CW: Do you source all of your materials in New York? 

DS: I try to source everything in NYC though sometimes 
it isn’t always possible. On occasion, some designs call 
for fabrics that simply aren’t available in NYC or avail-
able when we need them. In these cases, it is a priority 
for us to source the fabric domestically.

CW: What has been the hardest part about running a 
sustainable design house? 

DS: The most challenging aspect is finding ways to get 
the product in front of consumers.  We sell online but 
want to be able to give women the chance to touch, try 
on and fall in love with the collection in person. We 
have been “popping up” in various spots around the city 
and expect we’ll keep doing this to introduce the line to 
as many potential customers as possible. I encourage 
anyone who is interested in keeping up with our pop up 
events or our latest styles to go to our website and sign 
up for our mailing list.  

CW: What type of woman do you have in mind when  
you design?

DS: A good high school friend of mine is the one I think 
of when I’m designing. She’s effortlessly cool, a trend-
setter, confident but not arrogant; she’s someone you’d 
want to stop on the street and pepper with questions 
about her look from head to toe. I want women who wear 

my clothes to feel confident and sexy, empowered by the 
knowledge that they look amazing and not like anyone 
else in the room.  

CW: Amber Valetta is such a muse to the eco-fashion 
world, what was it like working with her for her online 
store, Master & Muse?

DS: I have been working with Amber for three seasons 
now and could go on forever about how truly amazing 
she is. Her passion for making a difference in fashion 
is inspiring. She is generous with her time and is fully 
engaged in every conversation we have. She makes sure 
to let me know that she values not only my work but 
also her relationship with me as well.  I’m super excited 
about our collaboration with Amber for Spring 15. Going 
into our fourth season together, I have developed a 
capsule collection for Master and Muse that will feature 
original prints and several “wow” pieces.  

CW: You seem to design a lot of jumpsuits and gowns. 
What is it about the female body and this silhouette 
that inspires you?

DS: When I am designing cocktail and evening attire, I 
love to incorporate all kinds of visual elements that ac-
cent the female body. My applique work, swirling breads 
and wide leg jumpsuits are all specially designed to lay 
and drape across the body to highlight what it is that 
makes you a woman, without “giving it all away.” Lots of 
what I like to do is what I call “covered up sexy.” Take my 
spine dress for example, high neck, long sleeves and cut 
below the knee, this is quite a modest piece, but the body 
conscious silhouette and the carefully places seam lines 
and applique make it incredibly alluring. 

CW: If you were not a designer, what would you  
be doing?

DS: I can’t imagine not being a designer. I feel like it’s 
a compulsion for me, I must design.  If I were forced to 
give it up, though, I would probably try to convince Andy 
Cohen to cast me as a member of the Real Househus-
bands of Brooklyn.  

CW: You have garnered so much attention and success 
in the sustainable fashion world and beyond, what can 
we expect from you in the next three years?

DS: You can expect that I’ll be hard at work!  My goal to 
keep designing one of kind pieces that women love so 
much they will wear them over and over again.  During 
the next three years, I want more people to know that 
fashion doesn’t need to be wasteful in order to produce 
beautiful clothes. Responsible and beautiful can coexist.  
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Washed Up  is an ongoing project by Mexican-born, New York-based artist Alejandro Durán. 
It addresses the issue of plastic pollution making its way across the ocean and onto the shores 
of Sian Ka’an, Mexico’s largest federally protected reserve. With more than twenty pre- 
Colombian archaeological sites, this UNESCO World Heritage site is also home to a vast array 
of flora and fauna and the world’s second largest coastal barrier reef. Unfortunately, Sian Ka’an 
is also a repository for the world’s trash, which is carried there by ocean currents from many 
parts of the globe.

Over the course of this project, Alejandro Durán has identified plastic waste from fifty  
nations on six continents that have washed ashore along the coast of Sian Ka’an, on the 
Caribbean coast of Mexico’s Yucatán Peninsula. He has used this international detritus to cre-
ate his color-based, site-specific installations. Imagining a collaboration between man and na-
ture, at times he distributes the objects the way the waves would or like wind-scattered seed, 
echoing the organic forms of the surrounding landscape.

The resulting photo series depicts a new form of colonization by consumerism, where 
even undeveloped land is not safe from the far-reaching impact of our disposable culture.  
Although inspired by the works of Andy Goldsworthy and Robert Smithson, Washed Up speaks 
to the environmental concerns of our time and its vast quantity of discarded materials. The 
alchemy of Washed Up lies not only in transforming a trashed landscape, but in the project’s 
potential to raise awareness and change our relationship to consumption and waste.

WASHED UP TRANSFORMING A THRASHED LANDSCAPE
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THE SEA SHORE
photographer Martin Betz
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Opposite page | Boatneck Batik 
Dress, Fair trade-certified 
Hand dyed silk: Bhoomki. 
Vegetable tanned leather, 
Made in Labor Compliant 
Argentinian Factory: ADA 
Collection. Women’s Bixby 
Bicycle: Shinola
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Opposite page |  Crochet bra: 
Model’s own Pure linen towel, 
blue stripes: Viva Terra
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This page | Linen dress in 
white and indigo: Shosh, 
Women’s Bixby Bicycle:  
Shinola

Opposite page | Daisy 
embroidered organza blouse 
in white: Shosh. White board  
short: Eco Swim, by Aqua 
Green. Elemental organic 
Bra: Brooke There, Bosworth 
sunglasses in walnut: Finlay & 
Co. ,Tennis bag: Lolo Vintage
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Opposite page | Tabernacle 
Swimsuit in pale pink: 
Samantha Pleet 
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This page | Vintage poncho: 
Lolo Vintage
 
Opposite page | Elemental 
organic Bra & briefs: Brooke 
There, California chambray 
button down mens shirt, 
made in NYC: Bhoomki. 
Cotton beach blanket, 
Essential print: Inouitoosh. 
Pants on railing: Chatam 
boycut denim, Raleigh 
available at Bhoomki.
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Opposite page | Ruffled 
swimsuit in green: 
Sandmaiden, Kenya sun-
glasses in pink: Aframes.
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Opposite page | Cotton pareo 
Galilee print: Inouitoosh,
Carnaby sunglasses in pink: 
Finlay & Co. 
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This  page | Sea green 
and peach silk/cotton 
scarf: Samita. Ruffled 
swimsuit in green: 
Sandmaiden
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Inga is an Icelandic beauty known not only for her classic 
features but also for her sweet and charming demenour. 
What people don’t know about her is that underneath 
those symetrical features is a smart business woman with 
a passion for health, wellbeing & social justice. 

AGB: When did you start your modeling career? 

IE: I started modeling when I was 14 years old in Reyk-
javik, Iceland and soon after went to London, Paris and 
Milan. I was still based in Iceland but would spend a few 
months in the summers and sometimes few weeks over 
fashion week in the various cities. I moved to New York 
when I was 18 years old and finished collage here. I didn´t 
plan to move here, was only supposed to stay 2 weeks but 
then never left.

I got really into yoga after moving here and decided to 
become a teacher. Getting certified as a  holistic health 
coach  through The Insitute of Integrative Nutrition 
education was a natural addition. I wanted to further my 
knowledge on health so that when I teach yoga and get 
health related questions I can coach my clients holisti-
cally. The best thing I took out of the program was the 
importance of home cooking. Living in New York and 
being on the road I was eating out a lot and ordering in. I 
realized how much healthier I felt after I started cooking 
at home. And it´s so much more fun then I expected too.

AGB: Inga I think a lot of girls and women what to know 
how you feel about your weight in an industry thats so 
focused on skinny?

IE: I´ve learnt to be happy with the body I have regardless 
of what I weigh. I decided when I was 20 years old that 
I wasn´t going to diet to try and change my body to be 
able to work as a straight size model, after that decision 
I have never stepped on a scale again or thought about 
how much I weigh. My goal is to be healthy and strong and 
thankfully I have been able to work at my natural weight. 
I´m more interested in what I can do with my body then 
how much I weigh. I think a great message for young girls 
is to do sports. That teaches you at an early age to appre-
ciate what your body can do versus the way it looks and 
keeps you healthy and happy.

AGB:  Inga, please tell us about the positive self-esteem 
groups that you are involved in. 

INGA EIRIKSODOTTIR
EI: I co-founded ALDA with Ashley Graham, Marquita 
Pring, Julie Henderson and Danielle Redman on July 1, 
2013. We had all been working as ‘curvy models’ when 
suddenly our agency shut down our division. I reached 
out to the leading ladies of the division to see if there 
was interest in looking into our options as a group and 
hopefully creating impactful change in the business we 
all had been working in for a long time. We wanted to 
see an industry without divisions, where all model types 
were appreciated. Over 6 months we met with all of the 
top agencies, who up to that point hadn’t represented 
plus size models. We were pleasantly surprised to see 
how much interest they showed towards us. We ended 
up choosing IMG, as they are very passionate about our 
mission and put us on their main board next to Gisele, 
Kate Moss, etc. This was a big step in breaking down 
boundaries, as they also pushed us for fashion week. Our 
website is ALDAwomen.com and the name ALDA means, 
“wave” in Icelandic. 

One of our upcoming projects is working with the United 
Nations’ “Girl Up” program, which aims to teach Amer-
ican girls to become global leaders. In this last year, we 
have held a few workshops where we teach girls how to 
appreciate their bodies and their differences. We spread 
the message that being healthy is more important than 
what size you wear. In addition to our speaking engage-
ments, we’re organizing quarterly think tanks to bring 
together influencers from all different industries that 
can help spread the mission of ALDA. In January 2015 we 
held our first think tank called “Beauty Beyond Size” with 
fashion and beauty editors and bloggers who create great 
conversations about size diversity. #BeautyBeyondSize 
is a hashtag we use to showcase our many different body 
types, showing that women can be beautiful at any size. 

We have also partnered with Komera, a great non-profit 
that a few of us had been working with before starting 
ALDA. Komera means, “be strong, have courage” and they 
aim to build self-confidence in young women through 
education, community and sport. We are one of their 
sponsors and organizers for the annual global run that 
will take place in New York on June 13th. In the last year 
we hosted a spin class, a 5K run and organized a gala to 
raise money for the girls to help put them through school 
in Rwanda. We are hoping to bring two of the scholars 
from there over to NY to meet some of our ALDA girls this 
spring, and hopefully I’ll make it over to Rwanda to visit 
with them either this year or next.
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Inspired by Earth’s tones and 
geometric patterns 11th Loop 
feature collections of original 
designs digitally printed on 
sustainable, organic fabric  
and textiles.

When I asked the two broth-
ers Nathaniel and Benjamin 
Kastelic when they started their 
company their answer was not a 
surprise, on 11/11/11.  

Currently based in Hawaii 
Nathaniel and Benjamin use 
their passion for photography 
and nature to explore their 
environment for inspiration 
and purpose. Using the perfect 
patterns found in nature, 11th 
Loop digitally manipulates  
them to achieve bold and  
dynamic designs.  

The vibrant digital designs 
 are then printed using 
eco-friendly water based inks 
 on organic materials. 

11 th LOOP
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INTUITIVE NUTRITION
Nicole Cormier is a registered dieti-
tian with 8 years experience, local food 
enthusiast, owner of the nutrition 
consulting company, Delicious Living 
Nutrition, Inc. & Farm Fare Market, 
author, and host of Radio Brunch.

Nicole Cornier has earned her Bach-
elor’s of Science degree in Human 
Nutrition from the University of Mas-
sachusetts in Amherst and completed 
a postgraduate Dietetic Internship at 
Beth Israel Deaconess Medical Center 
in Boston, MA. Her passion for local 
food is included in her nutrition coun-
seling, consulting and education.

AGB: How has the journey with your 
new company been so far? 

NC: When I started out I was only 
working with nutritional counseling 
clients one day a week … and now six 
years later I am really proud that the 
business has grown in directions I 
never imagined. While I knew I want-
ed to help people adopt a healthier 
lifestyle through nutrition, it didn’t 
occur to me that I could actually help 
them grow it. Now, in addition to being 
a Registered Dietitian, I’m an author, 
a blogger, a local food enthusiast, 
 and a farmer-in-training … among 
other things!
 
AGB: What is the core of your  
mission?

NC: I am passionate about teaching 
people how to play an active role 
in improving their whole health by 
developing new relationships with 
food. And, I believe in the power of 
connecting farmers and consumers to 
create a more educated community.
Whether for my clients, the communi-
ty, or the broader public, I’m focused 
on sharing knowledge because it 
really is power. By arming people with 
information, I can make a more lasting 
impact – and I know from seeing it 
with my clients that knowledge is the 
only thing that motivates change.
 
I’m focused on three specific areas: 
First … inspiring people to let go of 
their past relationships with food and 
create new, more powerful ways of 
thinking about the foods they choose. 
Second … connecting people with their 

local farmers and helping them  
discover the benefits of eating locally 
and seasonally. Finally...educating 
both my community and the broader 
public about how they can be more 
confidant consumers.

AGB: Talk to us about living and 
working a sustainable lifestyle.

NC: So, in building Delicious Living 
Nutrition, I’ve set out to live my 
passion. Underlying everything I do is 
the concept of sustainability. It shows 
up very literally in how I work with cli-
ents to help them discover new foods 
and ways of cooking that put them on 
a path to health. It shows up in how 
I’ve structured my business so that 
all the different aspects support each 
other and it’s also personal.

I’ve designed a holistic life where work 
doesn’t feel like work – everything 
sustains everything else. Connecting 
people directly with farmers and 
helping them understand their food 
sources is a huge part of what I love 
to do. One of the most exciting and 
fulfilling adventures I’ve undertaken 
as part of Delicious Living Nutrition 
is making a full-length documentary 
about organic farming called Organic 
Farms Are Everywhere! My partner, 
Jim Lough and I drove cross-country 
in February 2012 and visited nearly 
two dozen farms … it was an incredible 
journey and we learned so much that 
we have been able to share with clients 
and our community.  I firmly believe 
that knowledge is the most important 
tool I can use to make a difference in 
my clients’ futures. Educated consum-
ers will ultimately be more engaged in 
maintaining their own health and that 
of their families.

Keep your eyes peeled for Nicole’s new 
book: Nutrition from the Ground Up: an 
intuitive guide to cultivating a healthy 
food practice.

‘Practicing intuitive nutrition is the  
process of learning to listen to your body  
by cultivating awareness of its needs,  
creating a sustainable relationship with 
food, and making mindful choices that 
support your optimal health’.
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MARIO BATALI

RE
AD

There are not too many people in the western world that 
don’t know Mario Batali. He is a renowned and honored 
chef that apart from his many accolades, like the opening 
of 20 odd restaurants and markets across the globe and 
ten cookbooks with more to come, Mario is a personality 
that exudes fun and a lust for life. His effervescent and 
infectious joy de vie is a trade-mark that has gained him 
appearances on prime time TV with The Chew and on nu-
merous guest food panels and debates. 

Mario’s achievements include; in 2005 the James Beard 
Foundation awarded Mario the designation “Outstand-
ing Chef of the Year.” Mario was also a recipient of the 
2001 D’Artagnan Cervena “Who’s Who of Food & Bev-
erage in America,” a prestigious food industry lifetime 
achievement award. In 2008, Mario founded the Mario 
Batali Foundation with the mission of feeding, protecting 
educating and empowering children.

Mario’s cooking philosophy is to use the best local ingre-
dients as simply as possible and serve them with flour-
ish and joy. No doubt this ethos comes from his heritage 
and the three years of intense culinary training in the 
Northern Italian village of Borgo Capanne. Fusing Med-
iterranean recipes with good old American farm food, 
Mario has written a cook-book that pays homage to the 

American farmer and de-
livers mouth watering rec-
ipes. With over 100 recipes 
inspired by farmers from 
Main to California Mario 
gets up close and personal 
with each of his favorite 
farmers. They discuss their 
fears, the struggles and the 
rewards of the new farm-
ing generation, the social 
structure and the commu-
nity that surrounds the 
food industry. 

Batali explains,’ Farmers are the real rock stars. In the 
last decade, the concept of “farm to table” has become 
an obsession in the media, in restaurants, in foodie 
magazines and in television programing. Although  
slogans are among my least favorite ways to communi-
cate, I believe that the fundamental truth of supporting  
local small farming may in fact be a panacea for many  
of our twenty first century problems in both nutrition  
and regional economic development. But it is also  
crucial in our hedonistic search for the delicious and the 
delightful in cooking at home’. 

Leanne Brown’s intention is simple and direct; create nutri-
tious recipes for people on a tight budget. Her other objec-
tive is to help low income families by donating of a free book 
with every purchase. 

‘I designed these recipes to fit the budgets of people living 
on SNAP, the US program that used to be called food stamps. 
If you’re on SNAP, you already know that the benefit formu-
las are complicated, but the rule of thumb is that you end 
up with $4 per person, per day to spend on food. This book 
isn’t challenging you to live on so little; it’s a resource in case 
that’s your reality. In May 2014, there were 46 million Amer-
icans on food stamps. Untold millions more—in particular, 
retirees and students—live under similar constraints’.

Leanne’s original book was created as the capstone project 
for her MA in Food Studies at New York University. Af-
ter she posted a free PDF on her website, it went viral on 
Reddit, Tumblr, and elsewhere, racking up almost 100,000 
downloads in the first few weeks. That support gave her 
the courage to launch a Kickstarter campaign to get print-
ed copies of Good and Cheap into the hands of people who 
don’t have computers or who wouldn’t otherwise see it. 
Thousands of generous supporters contributed to the cam-
paign, donating more than 8,000 free copies of the printed 
book and sponsoring 20 new recipes. Now, just five months 
after first posting the PDF, it has been downloaded over 
500,000 times.

‘The best health advice is simple: eat fruits and vegetables. 
Many American cookbooks rely on meat as the central fea-
ture of a meal. My recipes 
celebrate the vegetables 
rather than the meat. My 
intent was to create sat-
isfying food that doesn’t 
require you to supplement 
your meals with cheap 
carbohydrates to stave off 
hunger. I strove to create 
recipes that use money 
carefully, without being 
purely slavish to the bot-
tom line. For example, 
many recipes use butter 
rather than oil. Butter is not cheap, but it creates flavor, 
crunch, and richness in a way that cheap oils never can’.

I think you’ll find (or perhaps have already found) that 
learning to cook has a powerfully positive effect. If you can 
become a more skilled, more conscious cook, you’ll be able 
to conjure deliciousness in any kitchen, anytime. Good 
cooking alone can’t solve hunger in America, but it can 
make life happier—and that is worth every effort.

The hard copy of Good & Cheap will be released in July 2015.

GOOD & CHEAP
EACH PAGE VIBRATES WITH NUTRITIOUS ENERGY
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ROSEMARY MELONADE
This exotic blend sips like a fancy cocktail, but skips 
the hefty bar tab. Melon is hydrating, and rich in 
vitamin C and anti-inflammatory lycopene’s, while 
rosemary contributes awesome flavor and antibacte-
rial backup. The combination makes this your secret 
immunity agent! Throw in the jalapeño for an added 
cleanse and kick. Serves 2

3 cups (480g) chopped seedless watermelon, chilled
1 teaspoon finely grated lemon zest
1 lemon, peeled and seeded
1 teaspoons finely chopped rosemary
1/2 cup (80g) frozen pineapple
1/4 cup (80g) frozen strawberries
5 drops alcohol-free liquid stevia, plus more to  
taste (optional)

Throw all of the ingredients into your blender  
and blast on high for 30 to 60 seconds, until  
well combined.

Boosters
1/2 cup (60g) frozen raw cauliflower florets
1/2 teaspoon cold-pressed, extra-virgin olive oil
1/4 teaspoon finely chopped jalapeño chili

POMEGRANATE SLAM IT!
With a complex, mind-blowing flavor that explodes 
like a firecracker (don’t omit the cayenne), this is 
a heart-healthy delight. Pomegranate lowers blood 
pressure, keeps arteries supple, decreases inflamma-
tion in blood vessels, and helps manage cholesterol. 
Its phenolic antioxidants (also in strawberries) 
combat oxidative stress, making this an anti-aging 
tonic. Serves 2

1 1/2 cups (360ml) unsweetened pomegranate juice
1 orange, peeled, seeded, and quartered
1/4 cup (35g) chopped red bell pepper
1/8 cup (3g) loosely packed arugula
1/2 small avocado, pitted and peeled
1 cup (160g) frozen strawberries
1 cup (125g) ice cubes

Throw all of the ingredients into your blender  
and blast on high for about 1 minute, until smooth 
and creamy.

Boosters
1 tablespoon pomegranate powder
1/2 cup (15g) loosely packed chard leaves
Pinch of cayenne pepper

BLENDER GIRL
Tess Masters wants you  
to maximize your nutrient  
intake while tantalizing 
your taste buds.
Check out these delicious smoothie  
recipes from The Blender Girls new app.

Ecuador is renowned for 
its beaches, food and end-
less sunshine, it is also 

home to master surfboard shaper Victor 
Garcia. Victor is well known through-
out the surf community as an artisan 
that hand carves Balsa wood, turning 
trees into traditional surfboards. These 
boards are so admired that many of  
Victor’s customers buy the boards to 
hang on their wall. Victor and his crew 
chuckle at that notion but they love the 
respect that people have for his craft. 
Balsa wood is a very strong wood and 
yet light, making them great to travel 
with. Each board is unique in as much 
as every tree pattern is unique. Each 
individual board contains signed mark-
ings by Victor with signature and board 
dimensions. Victor lives near the Ecua-
dorian surfing mecca Montañita, it is a 
mix of forest and long stretches of beach, 
and where the Balsa tree grows, the very 
fabric of Victor’s boards. Balsa trees re-
seed naturally and grow in just 8 years. 
Important ecosystems are maintained- 
no plantations, just family owned forest 
plots. Prices start at $800. For sales & in-
formation contact info@agreenbeauty.com

the
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BLENDER GIRL
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Green World Rising  
is narrated by  
Leonardo DiCaprio,  
presented by  
Thom Hartmann,  
directed by  
Leila Conners  
and produced by  
George DiCaprio,  
Mathew Schmid,  
Earl Katz and  
Roee Sharon Peled.   

CAB: What inspired you to collaborate on Green World Rising?

GD: Sadly, climate change is accelerating and global action has 
not yet met the challenge. We created the series to give the most 
updated information on the problems, and the solutions, to the 
climate crisis. 

CAB: Have you collaborated together in the past?

GD: We have worked together on the feature documentary, The 
11th Hour with Leonardo DiCaprio. 

CAB: What is the mission of Green World Rising?

GD: The mission of Green World Rising is to raise awareness 
and ignite action in regards to climate change. Specifically, we 
must keep carbon in the ground and move rapidly to a civiliza-
tion based on renewable energy. This is possible, we can power 
our modern economy on renewable energy, and that will also 
stop rising carbon emissions that are currently threatening the 
life-support system of the planet. 

GREEN 
WORLD 
RISING

The series is created  by  
Tree Media with the support of the  
Leonardo DiCaprio Foundation.
Interview by Celia Anne Browne
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CAB: Has Green World Rising 
brought their films to the  
public other than sharing on  
the Internet?

GD: The Green World Rising series 
is not only on the Internet, but also 
playing in festivals, as well as in 
special events and festivals around 
the world, schools or universities.

CAB: Will there be short films  
beyond the Four Carbon, Last 
hours, Green World Rising  
and Restoration?

GD: The Green World Rising 
series will continue to create short 
films on the challenges created by 
climate change and the solutions to 
the problem. 

CAB: Did Green World Rising 
attend the recent Climate  
Summit in NYC and what was  
your experience?

GD: The march was a complete 
success in our eyes, and to prove 
it, it was the only photograph on 
the front of the next issue of USA 
Today. Besides an astounding coali-
tion of various people from one end 
of the earth to the other, it featured 
the strength of the indigenous peo-
ples of the world. They are manning 
the outposts protecting the rest of 
us from the overwhelming coal oil 
and gas Cyclops. 

CAB: As explained in your film 
Last Hours there have been five 
previous extinctions here on Earth 
driven by global warming-the last 
one being the Permian Mass  
Extinction 250 million years a go 
that killed 95% of all life, can you 
tell us more about that? 

GD: There were several more after 
that one. The insistence of the life 
force is an amazing phenomenon. 
We now have the same chemical 
formula in our atmosphere as the 
Permian, skyrocketing CO2, the 
same chemical precursors, why 
should we expect anything differ-
ent to happen now?  

CAB: Have we now passed the 
tipping point?

GD: There are many tipping points, 
and we have passed some of them, 
most notably, the complete loss 
of the sea ice in the arctic, that is 
already well underway.  That said, 
if you are referring to the main 
tipping point, of a positive feedback 
loop that eliminates most of life on 

earth, like in the Permian event, 
the answer is, we don’t think so, 
but it is not out of the question 
that we pass that tipping point in a 
few decades, maybe sooner, maybe 
later. So because that is a distinct 
possibility, we must do everything 
in our power to prevent this from 
happening, and that means we need 
to keep the carbon in the ground. 

CAB: What has been the response 
to the films?

GD: The films have made an 
impact; already policy makers in 
some states and in some countries 
have paid attention and have held 
discussions based on their content.  
In 2015, we anticipate a series of 
events with the US Dept. of Energy 
regarding carbon sequestration  
and renewable energy among  
other topics. 

CAB: Do you feel the general public 
takes these issues seriously?

GD: The public is concerned, but 
day-to-day issues are of more 
pressing concern because they are 
more immediate. It is very difficult 
to tell people that the entire life 
system of the planet is at stake 
when the sun rises everyday and 
the weather seems fine, in most 
cases. For good reason, getting food 
on the table and keeping yourself 
and your family safe and with  
opportunities on the horizon is 
what grabs people’s attention.  

CAB: In what ways, if any,  
do you see global awakening 
demonstrated?

GD: The climate march in New 
York, Sept. 2014, was one of the 
largest demonstrations of all time. 
Additionally, Wall Street is starting 
to notice, starting to devalue 
companies with large fossil fuel 
holdings. In truth, these holdings 
should be worthless, because they 
can’t and shouldn’t be burned, and 
Wall Street is starting to act on that 
information. 

As well as Green World Rising, 
do you have favorite sources for 
information on environmental 
issues that you could recommend 
to the AGB readership? 
 
GD: http://realclimate.org 
http://arctic-news.blogspot.com     
http://www.climatecentral.org
http://www.greenworldrising.org        

CAB: Even if we are headed in the direction of utter  
demise, what if any, is the positive outcome of still trying?

GD: You mean if we all put down our meaningless differenc-
es, attempt to gain world wide monetary equity, stop killing 
each other, purify our air and water, control the birth rate, 
stop eating meat and slaughtering endangered species, settle 
disputes among the Abrahamic religions and switch to re-
newable energy sources?  On the other hand, we could stand 
around like idiopathic bystanders and allow ourselves to be 
bulldozed down the drain without knowing why and who is 
to blame. Still trying might be a good way to fiddle away our 
last hours before extinction. After all, we have to set a good 
example for the children.

CAB: Do you have hope for the planet, George?

GD: Yes, if we take responsibility for our lives, and the natural 
world around us. If we take the time to understand how it 
works, and be good stewards, and change our buying behav-
iors, change our wants and needs to be more in alignment 
with a sustainable culture, we will all be fine, more than fine, 
it will be a spectacular world.
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Australian born digital artist Camer-
on Gray is known for his spiritually 
inspired digital art. Cameron uses 
a range of media to express his art-
work.  In the early days of 2002, with 
little more than a curiosity for image 
making Cameron won the AGFA 
Australia award for best body of pho-
tography with his work at Launces-
ton College. In 2003 his works were 
exhibited in Art Rage and published 
by the Queen Victoria Museum & 
Art Gallery and in 2005 Cameron 
was accepted into the guest gallery 
of the Museum Of Computer Art in 
New York. At the age of 21, Cameron 
published his first book of artwork 
(Parable Visions; the art of Cameron 
Gray) and to date has published four 
more books and collaborated with 
a range of international magazines, 
authors, musicians, film studios 
and independent publishers. He is 
the founder and editor of Parable 
Visions Magazine which features  
underground art and literature  
from around the world. (currently 
on hiatus).

CAMERON GRAY
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AGB: Who is Cameron Gray?

CG: Well, according to my mum I’m 
a dashing young gentleman who 
“makes the nice pictures” ;) I think 
what she means is I’m a visual artist 
working in the genres known as spir-
itual art, visionary art, consciousness 
expansion etc. 

I live in the creative cultural heart-
beat of Australia known as Mel-
bourne, a beautiful city that embraces 
cultural diversities from all walks 
of life and gels everyone together 
in an abundance of laneway cafes, 
creative studios, vegan restaurants, 
street art & music, and out explodes a 
culture where anyone feels welcome 
to express their creative selves and 
contribute to the unique pulse of  
the city. 

Melbourne has taken the approach 
of celebrating art and multicultural 
growth: which has resulted in some 
of the most incredible street art in 
the country, to the extent where the 
council here rewards quality street 
art by preserving certain works of 
graffiti. The city is one giant open art 
gallery to explore. Delivery drivers 
here will even hire graffiti artists to 
transform their plain white trucks 
into mobile works of art, which I just 
think is an amazing touch.

In my work I collaborate a lot with 
musicians, film-makers, tattoo artists 
and publications creating album art, 
stage banners, editorial illustrations, 
merchandise, and private commis-
sions for corporate use & art collec-
tors. A few of these collaborations 
include Warner Bros Records, Sony 
Entertainment, Sumerian Records, 
Actor & Producer Sebastian Siegel 
(CIA Miami, Lost, Family Guy) & 
Entertainment One. 

I’ve exhibited in places such as New 
York, California, Russia, Germany, 
Australia, UK, Canada, Hungary, & 
Mexico and have been blessed to 
pick up some awards and recognition 
along the way, most fondly an ARIA 
Award nomination for Best Album 
Art of the year in 2010.

I’m a lover of all things animal, 
consciousness exploration, technol-
ogy, music, and green tea. My idea of 
heaven would be to live in an animal 

sanctuary much like in the Spike 
Jonze version of the Island In The 
Sun music video by Weezer.

AGB: Where did you study?

CG: Before going to art school I 
picked up a diploma in Graphic De-
sign and Multimedia Design, then I 
studied at the Academy of the Arts on 
the tiny island of Tasmania where I 
finished in the top 15% of the univer-
sity and gained an induction into the 
International Honours Society with 
a Bachelors Degree in Contemporary 
Arts and some post graduate diplo-
mas in Gallery Studies & Professional 
Art Practices.

Art school was an interesting expe-
rience and I wasn’t satisfied with 
the cookie cutter style mentality 
of art institutes where everyone 
is guided along the same path and 
ultimately come out as a standard 
style of contemporary art. Early on 
I began pushing my boundaries and 
questioning my lecturers on what I 
could create. I was lucky to have a 
couple of great mentors who gave me 
the freedom to explore my creativity 
in ways my instincts were telling me 
and not the education system. I began 
experimenting with Microscopy and 
Cymatics (the study of visualizing 
sound and frequencies) and soon 
uncovered a diverse and rich world, 
which we are surrounded by in nature 
every day and yet is so alien to us. 
This then opened my mind to explor-
ing other dimensions and conscious 
states which most of us are complete-
ly unaware of. 

AGB: What would you say was the 
most influential driving force behind 
your images?

CG: Initially I got into creating art be-
cause I enjoyed the sense of freedom 
and exploration, digital art itself was 
in its infancy when I began and there 
were no courses or online guides 
to learn how to create what I was 
feeling, so I invested my time into 
creating and exploring, I had some 
great teachers when I was 17 who saw 
what I was creating and dabbling in 
and they encouraged me and allowed 
me the space and resources to create 
in the way I felt best suited me. The 
initial influential drive was from two 
supportive teachers, a camera, Photo-
shop and the usual teenage troubled 

minded problems. My work was first 
just a standard angry expression 
the images that I created were very 
dark and difficulty to look at, but my 
teachers saw a lot of potential in what 
I was doing and were smart enough 
to realize that creating art was a great 
way of keeping me guided and on 
the rails. In 2002 my teacher took us 
to an exhibition where I discovered 
the art of David Ho, Steve Danzig 
and Alessandro Bavari, I had never 
seen such incredible art that spoke 
directly to my heart and being. I had 
never found the immense enjoyment 
of sitting and observing an image on 
a wall before, I sat down directly in 
front of the artworks and began to fill 
page upon page in my journal with 
notes and thoughts, as if to turn a 
tap of inspiration on. I felt alive and 
enriched looking at artwork for the 
first time. It was then that I said to 
myself so definitively “this is what I 
need to do”. I found my purpose in 
life and devoted every spare moment 
of time to my art.

AGB: What is your spiritual life like?

CG: I try to live life as a spiritual 
being more than a physical being, 
meaning I consciously take time to 
acknowledge all the small details 
during my day. Going for a walk and 
feeling the sun on my skin, smelling 
all the different smells and taking in 
all the sounds is one of the best plea-
sures for me. I can meditate in a city 
full of noise, in a park, in my home 
or in the middle of nowhere, each 
allowing a different perspective and 
chance to find gratitude. I initially got 
into meditation in 2011 during a  
period where I was severely de-
pressed and walking a very fine line 
mentally. I found a small bookstore 
down the street that did meditation 
classes each Thursday night upstairs 
for $5, I decided I wanted to go and 
try it out since nothing else was work-
ing. I got all ready to leave the house 
and stood at the door frozen with 
anxiety and couldn’t step outside. I 
ended up not going and commenced 
hating myself for the rest of the night. 
The following Thursday the same 
thing happened, then I said “f*ck 
it” and walked out the door to the 
bookstore, I walked in and asked if 
I was in the right place and the lady 
was really fantastic and didn’t charge 
me for the meditation session. I sat 
still for an hour and a half through an 
intense guided meditation session. 

After 5 minutes I was agitated which 
the session leader noticed and re-
minded me to just sit through it and 
it would pass, after 10 minutes it had 
passed and over the next hour I had 
an amazing meditative experience, 
clearing my mind completely, allow-
ing my true self to come through and 
feeling more spiritually cleansed and 
relaxed than I’d ever felt. After the 
session I opened my eyes and the first 
thing I noticed was just how clear and 
focused I had become, my thoughts 
flowed freely and peacefully without 
all the mental noise and clutter and 
it carried on for weeks after. I then 
brought meditation into my daily 
routine. My sweet spot is 30 minutes, 
any less and I feel I haven’t reached 
the state I need to, and any longer 
needs to be in a very comfortable rit-
ual setting because it becomes much 
more intense. 

AGB: I remember Parable, what 
happened to it? How long did it  
run for?

CG: During my art school years a 
couple of friends and I began an 
independent underground art mag-
azine which was distributed in print 
and ebook form. We interviewed 
and featured artists from around 
the world and soon discovered it 
was a hungry market at the time 
and a great way to connect creative 
people around the world. This was 
well before things like Facebook and 
YouTube so marketing was done 
guerrilla style and via word of mouth. 
I had become friends with some quite 
popular artists and they allowed me 
to feature them, which introduced 
me to a great circle of artists. Since 
we were young and all in art school, 
we had no business sense at the time 
and realized that as the popularity of 
the magazine grew we couldn’t cover 
the costs of hiring staff writers and 
editors, as well as cover costs of band-
width and distribution. It essentially 
grew too quick for us to handle and 
with all of our other commitments 
taking priority we decided to put it 
on hiatus. Where it has sat since. I’ve 
considered bringing it back now that 
I’m more business savvy however 
with the publishing industry in such 
a bipolar flux in recent years I would 
prefer to devote my time to creating 
artwork and my commission projects. 
It was an amazing experience though 
and I learned so much from it, which 
I have since used in my own market-
ing and growth. 
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‘Vedic astrology comes 
from a spoken tradition in 
India that is passed down 
through generations from 
teacher to student’

VEDIC 
ASTROLOGY
an interview with 
Pamela McDonough Vedic astrologer

Pamela’s passion for the Vedic Arts and Sciences evolved 
organically out of her own personal quest for alternatives to 
western medicine for lifestyle and stress management. 
Emotionally drained and spiritually unfulfilled Pamela 
longed to be able to enjoy the fruits of all her labor. So 
Pamela and her husband took a leap of faith and began a 
whole new life. 
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AGB: Hey Pamela, what is your background? How did 
you get to be an Oregonian practicing the art of the 
Veda’s? 

PM: Having spent over three decades in a global role for 
a fortune 25 company, my passion for the Vedic Arts and 
Sciences evolved organically out of my own personal 
quest for alternatives to “Western Medicine” for lifestyle 
and stress management. Most of my career was spent 
in the beauty business in sales, which included regional 
and national marketing plans for customers like Macy’s, 
Nordstrom, Sephora, etc. I worked for Christian Dior 
and Princess Marcella Borghese. I launched the HUGO 

fragrance into the marketplace along with Poison (CD), as 
well as the Liz Claiborne Jewelry line and many other big 
fragrance brands. 

As time went on, I became highly allergic to the toxic 
fragrances that I was representing. To the point where 
I could not even show a buyer a new fragrance or attend 
sales meetings where they were demonstrating new prod-
ucts. It was difficult for me morally and physically to sell 
products that I personally felt were toxic.

The shift to becoming a full time artist/astrologer has 
been an amazing experience, but not without its challeng-
es. Both my husband and I left our corporate jobs around 
the same time and began our artistic collaboration mid-
2012. Since then it has been an incredible journey for us, 
both spiritually and creatively.

My personal “quest” has resulted in meeting and studying 
with some renowned gurus over the years. I studied the 
art and practice of Yantra and Mandala painting with 
Pieter Weltevrede from the lineage of Harish Johari for 
nearly a decade. I continue to deepen my study of Jyotish 
with Souvik Dutta, Guru of Ancient Indian Astrology 
Classes. 

AGB: What kind of training is required for becoming a 
Vedic astrologer? 

PM: People are very surprised to learn that it takes many 
years of studying with a teacher to become proficient in 
Vedic Astrology. 

Jyotish (Vedic astrology) comes from a spoken tradition 
in India that is passed down through generations from 
teacher to student. Certainly you can find Vedic astrology 
books in the marketplace written by eastern and western 
authors that will allow you to memorize and understand 
the basics, and familiarize yourself with the Sanskrit 
language.  However, in order to unlock the keys of the 
ancient texts, that hold the secrets of reading charts, you 
must study with a teacher. 

The ability to read the subtle nuances in a horoscope and 
to deeply understand health, relationships, natural tal-
ents and weaknesses, and a person’s psychological make-
up for example, is something that takes time, dedication 
and the guidance of a wise teacher.
Furthermore, reading a person’s chart inherently creates 
karma for the astrologer. Therefore, I take this work to 
heart because it is a serious moral and ethical obligation. 

Although I have studied Jyotish for over 14 years and 
been in practice for over a decade, I still continue my 
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studies with an amazing East Indian teacher who carries 
the wisdom from his teacher’s lineages. And I am sure I 
will keep on studying for many decades to come.

AGB:  What is the difference between Vedic astrology 
and Western astrology?

PM: Vedic Astrology, or Jyotish comes from India. Jyotish 
contains within it the rich symbolism and mythology of 
this ancient culture. 

Jyotish is a Vedanga; a limb (anga) of the Vedas. Simply 
put, the Vedas are books of ancient Indian wisdom that 
are thousands of years old. Jyotish is eyes of the Vedas. 
Vedic astrology, Ayurveda (natural medicine of India) and 
Yoga are all connected. Each is part of a holistic approach 
to lifestyle and wellness that connects our mind, body 
and soul. This integrated perspective is what I love most 
about Jyotish.

In India, Jyotish is an accepted science and part of daily 
life. Particularly so when it comes to health care and 
relationships. When consulting a traditional Ayurvedic 
M.D. our birth chart is consulted first by the doctor before 
seeing the patient. The horoscope is also tapped for 
compatibility when marriage is being considered, and for 
fixing a favorable date and time for marriage. Birth charts 
are commonly consulted for many other important life 
events such as career changes and having a child.

In the West, astrology is still considered by the general 
public to be entertainment and not scientifically valid the 
way it is viewed in India. 

Western astrology draws its mythological source and 
calculations from ancient Greece. This system also has a 
strong focus on Sun signs. Vedic astrology emphasizes the 
ascendant (rising sign), Sun and the Moon as key parts of 
the entire horoscope. 

Even the charts are calculated using two different meth-
ods. Jyotish is based upon the sidereal year. Western 
astrology is calculated from the tropical year.  

Western astrology is a heliocentric (sun centered) system 
that uses the relationship between the sun and earth 
and the timing of equinox and solstice to define the time 
period of one year. These seasons place the starting point 
and the natural first sign of the zodiac, and 0’ Aries on the 
Vernal Equinox in Spring.

Similar to Western or tropical based astrology, Vedic 
(sidereal) astrology factors the relationship of the sun  
 

and earth as well as the moon as a third parameter against 
the backdrop of the celestial sphere, or zodiac. So 0’ Aries 
and the calculation for your rising sign, sun and moon 
as well as the other planets will differ between the two 
systems. From my perspective both systems are entirely 
valid when used within the parameters that they are cre-
ated. I resonated very strongly with Vedic astrology and 
other eastern lifestyle choices that holistically integrate 
with Jyotish, such as Ayurveda and yoga.

AGB: What can someone expect when going to a Vedic 
astrologer for a chart reading? 

PM: Many of my clients come to their session with ques-
tions about specific areas of their lives, such as relation-
ships, career, and health. These are generally at the top of 
the list. Every area of the human experience can be seen 
through the lens of the birth chart, for example our birth 
chart holds extraordinary details such as the type of foods 
we enjoy, our childhood experiences, the type of partners 
we choose, as well as our psychological profile. These are 
just a few examples.
Vedic astrology follows the eastern philosophy that every 
living thing experiences reincarnation. Of course you do 
not have to believe in past lives or karma to benefit greatly 
from an astrological session. Our birth chart is considered 
to be a snapshot of the karmic patterns that we are ready 
to experience in this lifetime. With the skill of an experi-
enced Vedic astrologer, a person can discover our areas of 
ease and where we will have obstacles. 

Other clients want a deeper understanding of their 
karmic patterns and in so doing begin to shift their per-
spective and life experiences. In essence, this awareness 
creates more acceptance, personal peace and happiness. 

AGB: What are some ways to address areas of difficulty 
seen in someone’s chart? 

PM: A key purpose of Jyotish is to help give us insight into 
our karmic patterns so that a remedy or prescription can 
be employed. 

There are traditional solutions like mantra and yantra. 
For those who are not drawn the traditional Vedic meth-
ods there are many other practical remedies that can be 
given. One remedy for relationships is to plan date night 
on Friday. Friday is the day that relates to the archetypal 
vibration of Venus. The planet of beauty, art and love.

These ancient and modern solutions help shift deep- 
rooted patterns so we can connect deeply with our innate 
gifts. Thereby assisting us to move beyond behaviors  
that are no longer serving us emotionally, physically and 
or spiritually.
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Gray Scott is a futurist, techno-philosopher, speaker, 
writer and artist. Gray is the founder and CEO of Serious 
Wonder and a professional member of  The World  
Future Society.

The United Nations (UN) predicts by 2050 80% of the 
Earth’s population will live in cities. Climate change will 
also make traditional food production more difficult and 
less productive in the future. We will need more efficient 
systems to feed these hungry urban areas. Thankfully, 
several companies around the world are already changing 
the way we can grow our food using LED technology.

In the near future, a majority of our food will be grown 
and harvested in vertical LED PinkFarms. These vertical 
PinkFarms will use blue and red LED lighting to grow 
organic, pesticide free, climate controlled food inside 
indoor environments. Vertical PinkFarms will use less 
water, less energy and enable people to grow food year 
round in any climate.  

PinkFarms will be fully automated, from germination to 
delivery, all without the need for one ray of natural day-
light. It might sound like science fiction, but the science 
is real and is here now. I know because it has already 
begun, and vertical LED PinkFarms are going to change 
the future of food forever. Traditional food grown on out-
door farms are exposed to the full visible light spectrum. 
This range includes Red, Orange, Yellow, Green, Blue and 
Violet. However, agricultural science is now showing us 
that O, Y, G and V are not necessary for plant growth. You 
only need R and B.

LED lights are much more efficient and cooler than 
indoor florescent grow lights used in most indoor green-
houses. LED lights are also becoming less expensive as 
more companies begin to invest in this technology. Just 
like the solar and electric car revolution, the change will 
be exponential. By 2025, we may see massive vertical 
PinkFarms in most major cities around the world. Engi-
neers from GE Japan have supplied a Japanese company 
named Mirai Co.Ltd. with proprietary LED technologies 
to create the world’s largest indoor LED PinkFarm. Mirai 
produces numerous kinds of food including mustard 
greens, kale, peppermint, watercress, and red romaine. 
They claim that the food provided in this PinkFarm sys-
tem boasts vitamins and minerals ten times higher than 
in conventional soil methods. They also report crop yields 
that are fifty times greater and pesticide free. Using these 

technologies, Mirai is producing 10,000 heads of lettuce a 
day. Yes, a day. Royal Philips has partnered with Chica-
go-based Green Sense Farms to create GreenPower LED 
production modules that use customized Blue, Red and 
Far Red LEDs to grow food. This vertical indoor system 
uses 0.1% of the water, land and fertilizer of conventional 
field farming, no pesticides, herbicides or preservatives, 
and can enable twenty six harvests per year. 

Vertical farming is already happening in Japan, Korea, 
Singapore, Canada and the United States. Having these 
pre-existing facilities and systems in place will make it 
even easier for PinkFarms to be developed at an astonish-
ing rate. Climate change, water shortages and antiquated 
agricultural supply chains are not the only reason to 
rethink the way we grow and harvest our food. We should 
also think about the efficiency and economic indifference 
of our current system. In an age of super computers and 
planned missions to MARS, why are so many people still 
starving on this planet? PinkFarm technologies could 
allow impoverished people to grow healthy food anytime, 
anywhere for a fraction of the cost of commercially pro-
duced food.

Other problems include inefficient systems, long distance 
shipping and antiquated agricultural supply chains that 
allow tons of food slip through the system and end up 
in landfills each year. If every home and every city used 
vertical PinkFarm technologies, we might see an end to 
the food shortages and food inequalities we experience on 
this planet today. We are entering the techno-agricultural 
era.  Agricultural science is changing the way we harvest 
our food. Robots and automation are going to play a deci-
sive role in the way we hunt and gather. The most import-
ant and disruptive idea of vertical PinkFarms is that they 
will decentralize the food industry. If massive fields are 
not necessary to grow food, then people can take control 
of their personal food production no matter what climate 
or area of the world they live in. You could live in the 
desert of Dubai or the frozen winters of northern Iceland, 
location and climate will make no difference. Small LED 
PinkFarm units could be used to grow food underground 
or in basements of homes around the world. This is just 
the beginning. As technologies advance and LEDs become 
less expensive, we could see vertical PinkFarm units in 
every home in the future.

FUTURE GREEN by Gray Scott
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Dubbed Ubud’s best-kept secret, Bambu Indah is no stranger to 
savvy, discerning, conscious travellers worldwide. The fam-
ily-owned sustainable hotel is a radically distinctive, unique 
boutique hotel located on the Sayan Ridge above the Ayung River, 
15 minutes south west of central Ubud, Bali.

Bambu Indah is a stunning combination of bamboo buildings and 
antique Javanese teak wood bridal homes, each with individual 
design details to surround you in beauty and comfort. These elev-
en bridal homes were hand-picked in 2005 in Java by jewelers and 
founders of  Green School, John and Cynthia Hardy, who original-
ly created Bambu Indah to accommodate their many friends and 
guests. They named this collection of antique teak homes Bambu 
Indah, which translates to beautiful bamboo. Bambu Indah warm-
ly opens its antique Javanese doors to the world; the hotel is being 
offered as a special haven, a glamorous sanctuary for all to enjoy 
the authentic, heartfelt Bali – Land of the Gods and Goddesses.
One of their many feautures includes a unique swimming pond as 
Nature intended.  Using lava stones and a vegetation regeneration 

zone, which operates naturally to cleanse, filter and oxygenate 
the water and nurture beneficial bacteria. A water flow system 
and high-density polyethylene liner, which can be recycled after 
60 years of life, creates a natural pool that does not use chlorine, 
algaecides or cement. This allows you to swim with the resident 
fish, tadpoles and frogs – a definite highlight of the Bambu Indah 
experience! 

Right next to the hotel you can explore the imaginative campus 
of Green School, built of bamboo and surrounded by forests and 
rice fields. Learn about their use of alternative energy sources and 
their focus on creativity and culture for budding young environ-
mentalist.  Ibuku, is also part of the green village, these residen-
tial homes are a materpeice in natural Bamboo architecture.

Perfect travel dates are May-October avoiding the rainy season.

BAMBU INDAH BALITR
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Taking inspiration from the America of the 
1950s with airstream culture, and placing 
them in a Mediterranean setting may just be 
the most perfect holiday concept. Silverfield 
resort in Punta Ala is situated on the coast of 
Tuscany in the province of Grosseto, a travel 
destination since the 1970s for the chic and 
fashionable. The resort is immersed in the 
beautiful, natural setting of Mediterranean 
scrub, an oasis of peace and tranquility, 
where the scents and colors of Maremma-a 
territory of long beaches, black rock, green 

SPRINGFIELD ITALY
hills and natural thermal baths- combine with 
those of the Tuscan archipelago’s clear waters 
teeming with fish. 

On the resort’s property you will find four 
airstreams fully equipped with domestic roof 
air conditioners and an energy-efficient heat 
pump system for cooling and heating. There 
are two different restaurants: one on the 
beach where they serve freshly caught sea-
food, the other with indigenous Italian cuisine 
and pizza. Upon request they can satisfy all 
needs i.e. vegetarian, celiac, etc. 
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Health conscious people are turning 
to natural Old World remedies more 
and more for whatever ails them, 
or sometimes just for a new experi-
ence. But what do you really know 
about the new/old natural remedies 
that you’re ingesting as a treat? One 
trending oldie but goodie is activat-
ed charcoal, this star attraction is 
finding its way into your local bottled 
juices and tonic bars quicker than you 
can light a barb-b-que.  

The ancient Greeks, Hindus and 
Egyptians apparently knew the worth 
of charcoal as an intestinal filter and 
digestive aid that eliminated odors, 
gas and constipation making it a  
reliable and safe internal cleanser.

What makes charcoal so effective is 
its ability to attract other substances 
to its surface and hold them there. 
Its capacity of absorption in the 
gastro-intestinal tract is due to its 
extreme porosity. It is estimated to 
reduce up to 60% of poisonous sub-
stances being absorbed.

Activated charcoal is a 100% natural 
product, obtained from the carbon-
ization of organic matter like hard-
wood, coconut, bamboo, peat moss, 
olive pits, coconut shells, sawdust 
etc. This `activated` process creates 
millions of little pores within the 
charcoal material. These pores take 

in and hold large amounts of liquid 
and toxic debris. It does so through 
van der Waals forces or London  
dispersion forces (is the sum of  
the attractive or repulsive forces  
between molecules).

Its vast system of microscopic pores 
traps toxic chemicals and speeds 
their elimination from the digestive 
system. The toxic substances attach 
to the surface of the charcoal and, 
because charcoal is not “digested,” 
it stays inside the gastro-intestinal 
tract and eliminates toxins during 
bowel movement.

Certain impurities ingested into 
the body such as chlorine and heavy 
metals, parasites, pesticides and even 
viruses and bacteria, the venom from 
insects and snakes and toxic atmo-
spheric pollutants can be removed 
using activated charcoal. It is mild 
acting and does virtually no damage 
to the intestinal mucous membranes 
whatsoever. While it absorbs the 
unwanted toxins from the intestines, 
it does not interfere with levels of 
essential nutrients in the body.

As with every health supplement or 
product a caveat emptor is inevita-
ble. One needs to make sure one is 
taking activated charcoal for the right 
reasons and in the proper quantities. 
Overdosing can be an issue so caution 

CHARCOAL
is advised. It is not considered suit-
able during pregnancy and lactation. 
It can bind to certain medical drugs 
so it is best to talk to seek advise  
in this case. If one is taking health  
supplements, then activated  
charcoal maybe incompatible with 
those supplements. It is also advised  
that activated charcoal not be used  
in the case of acid, alkali or 
 petroleum poisoning.

The best action, however, of activated 
charcoal is excellent for the mainte-
nance of oral hygiene and can be used 
in cases of abscess in the gums with 
promising results. Activated charcoal 
is better than supermarket oral cos-
metic products or heavily fluoridated 
toothpaste for those pearly whites. 
Also, while it is not inexpensive, it is 
easily available in health stores and 
costs far less than dental treatments 
that burn a hole in the pocket.  
It can make teeth extremely white, 
destroy plaque and cure gingivitis 
by preventing a build up of bacteria. 
What is more, it can even stimulate 
the growth of new enamel. 

W
EL

LN
ES

S

http://en.wikipedia.org/wiki/Molecule
http://www.naturalnews.com/activated_charcoal.html
http://www.naturalnews.com/charcoal.html
http://www.naturalnews.com/health.html
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Less waste, pesticides  
and toxic chemicals in our 
water supply equal: less 
pollution, healthier soil, 
water and a greener more 
vibrant planet. 

GROW LEAVZS is an acronym 
for the sustainable practice’s com-
panies implement in their efforts 
at social responsibility.  This guide 
is intended to help readers identify 
the designer’s commitment to a 
sustainable work environment. 

S U Z A N N E  R A E  sources sustainable fabrics and mode of production S     
V E G E T A R I A N  S H O E S  vegan belt V

S Q U I D  D I V I S I O N  artisan craft A     

S I B I L I A  artisan craft A     

M A I D E N L O V E  locally produce (In this case Bali where designer lives) L

G A M M A  F O L K  artisan craft A  

S Y D N E Y  B R O W N  vegan shoes V  

H .  F R E D R I K S S O N  sources sustainable fabrics and mode of production A

P O L  promote local artist for their print ,and usues sustainable mode of production G  + S      

O S K L E N  support non profit and promote sustainability in fashion  G     

A N N  L I G H T F O O T  artisan craft  A

P O T T E R  made in USA L  

T I T A N I A  I N G L I S  sources sustainable fabrics and mode of production S     

S K I N  organic fabrics O

O H L I N  made in the USA L    

 I N  G O D  W E  T R U S T  made in the USA L

M A T T  &  N A T  vegan bags V

O R G A N I C  b y  J O H N  P A T R I C K  fair trade production/organic fabrics S  + O

M A X J E N N Y  sources sustainable fabric and printing process  S

T H E  P E O P L E ’ S  M O V E M E N T  vegan shoes V

B R E L L I  sources sustainable material S

K A T I E  G A L L A G H E R  made in the USA L

R O O T C O  vintage S

T R A C Y  W A T T S  made in USA/artisan L  + A  
K A U F M A N  vintage S

T E R R A  N e w  Yo r k  made in the USA L

K O W T O W  fair trade production/organic fabrics S

D A N I E L  S I LV E R S T I E N  Zero waste Z

A R T I C L E 2 2  upcycle metals- artisan made A

C O R R E L  C O R R E L  use organic, recycle and dead stock fabric - locally produced S  + L

R E L I Q U E  hand dye fabrics - locally made L

VA N E S S A  L I A N N E  Hand forged, locally made in Brooklyn. S  + A

G

R

O

W

Gives Back
Recycled

Organic
Fair Trade

L

E

A

V

Local
Ethical

Artisian
Vegan

Z Zero waste
S SustainableGROW LEAVZS
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