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worldwildlife.org/wildlifecrime 

I AM NOT A TRINKET
Tens of thousands of elephants are killed every year for their ivory tusks,  

which are made into everything from knickknacks to souvenirs.

Find out what you can do to stop wildlife crime.
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A Community  
of the Spirit
There is community of the spirit.
Join it, and feel the delight
of walking in the noisy street,
and being the noise.

Drink all your passion,
and be a disgrace.

Close both eyes
to see with the other eye.

Open your hands,
if you want to be held.

Sit down in the circle.

Quit acting like a wolf, and feel
the shepard’s love filling you.

At night, your beloved wanders.
Don’t accept consolations.

Close your mouth against food.
Taste the lover’s mouth in yours.

You moan, “She left me.”  
“He left me.”
Twenty more will come.

Be empty of worrying.
Think of who created thought!

Why do you stay in prison
when the door is so wide open?

Move outside the tangle of  
fear-thinking. Live in silence.

Flow down and down in always
widening rings of being. 

RUMI
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LETTER 
FROM  
THE 
EDITOR

We have loved developing ideas for readers with the latest news in sustainable 
lifestyle choices, but now we are more excited than ever to be able to showcase 
social innovators, artists, eco brands and contributors with a printed magazine 
format. 

Since the massive influx of web magazines these past few years, there has 
emerged an opposite movement toward quality print publications. The cropping 
up of artisan inspired print magazines with worthy content that is community 
based, inspiring and intelligent may have emerged from a deep desire to slow 
things down, leafing through paper pages without the glare of a lit screen has its 
allure. As a reader I find the texture and tangible handling of an organic fabric 
relaxing, meditative and sensual. As a designer the conceptualization and visual 
aspect of content in a print format is more adventurous and satisfying. 

An important part of the project was how to go to print without compromising 
the integrity of being sustainable, and with our desire for a new creative medium. 
So we partnered with Hemlock a Zero Carbon Neutral printing company from 
Seattle, to produce a memorable collector’s print publication on 100% recycled 
paper. 

In this issue, we take you off the grid with THE WEATHERED HAT, a fashion 
editorial, and to Tree Houses in TALL TALES. Then we’re back to society with 
artist GRAHAM EREAUX’s portraits of a desolate manmade landscape. We 
also introduce you to indigenous, handmade luxury accessories in FROM THE 
ROAD. We tackle everything from a Trans-Siberian journey of yurts and miles of 
open space with MONGOLIA JOURNAL to the world of technology and science 
in FUTURE GREEN. 

Our fashion and beauty is an ebb and flow of fantasy and perceived reality. We want  
our styling ideas to inspire you, to help you infuse new life into your cold weather 
wardrobe, and to offer a glimpse of which sustainable designers are creating the look  
that you’re craving. 

You’ll also meet lots of interesting people that we’ve interviewed, from socially 
conscious actor JUSTIN BALDONI, to taking a peak into the private lives of 
bakers and designers, finding out what motivates and inspires them to do good 
things in the world. 

We here at AGB hope that you enjoy the read and have a wonderful and inspired  
season ahead. 

 With Gratitude,
Mara Schiavetti FOR  MARIA LUISA
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W E A R 
N O 
E V I L

photographer Jason Lasswellauthor Greta Eagan



9 9



This page | Greta wears–
Previous page also–
Colour block sweater  
oatmeal: CHINTI & 
PARKER. White knit 
pants: IL by SAORI. 
Tabron high heel shoes:  
NOVACAS. 
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This page | Greta 
wears–Ivory & black 
Tahi Tunic: VOZ. Next 
page | Navy sweater 
worn back front: IL by 
SAORI. Soft tailored 
trousers grey: CHINTI 
& PARKER. Tabron 
high heel shoes:  
NOVACAS.

Opposite  page | Greta 
wears–White short 
sleeves sweater: 
ROSEL.
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AGB: Hi Greta, you told me that you’re an 
academic, turned stylist and now, author. 
How did you find yourself on this path?

Greta: Life has a funny way of unfolding, 
although looking back it all seems to make 
perfect sense. I did my graduate studies 
in London (first at the London College of 
Fashion, and then at the European School of 
Economics). I wasn’t quite sure what I wanted 
to do, so I hid out in university figuring I 
could continue to learn and explore what I 
wanted to do for my career. Luckily, by the 
time I was in graduate school, I was getting 
closer. At LCF I studied fashion marketing 
and promotion, and in a history of fashion 
course I learned about the industrialization 
and democratization of fashion. The sheer 
amounts of waste that came out of both was 
alarming to me and hard to digest. By the time 
I went to ESE I knew I wanted to focus on 

fashion and sustainability. ESE is a business 
centered school with a fashion influence, so 
combining the two felt natural even though 
there was no curriculum to support my 
studies specifically. I devoted eight months 
straight to research around this thing called 
‘eco fashion’ and turned in my thoughts and 
findings in an eighty page dissertation. 
During the time I was conducting my 
research, there were no courses or lecturers 
who knew how to speak about sustainability 
in fashion beyond looking at the corporate 
social responsibility or triple bottom line of 
existing companies in case studies. I had to 
push further and was lucky enough to connect 
with leaders in the space at brands like Nike, 
Threadless, Nau and Natalia Allen (to name 
a few). The individuals I connected with 
and interviewed for my dissertation became 
friends and mentors. Upon graduation, 
their advice to me was to start something 

consumer facing. I had thought I would 
become a sustainability director for a major 
brand, but the advice I received encouraged 
me to do just the opposite and facilitate 
change through the power of purchase from 
consumers. So, I started a sustainable fashion 
awareness project.

The project was called Fashion Me Green. I 
created a strategy to visit cities around the 
world and using eco fashion brands from the 
local area give an eco-fashion makeover to 
a style influencer. The makeover would be 
presented online in a digital editorial spread 
showcasing five or so different outfits, the 
style of the influencer, and a variety of brands 
that had style standards that matched their 
high ethical standards. The whole idea was 
to show that you do not have to sacrifice 
style to be sustainable. My style influencers 
were people that were known for their style. 

WEAR NO EVIL
author Greta Eagan
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I styled fashion editors, fashion bloggers and 
fashion PR people. They would learn about 
the brands as I moved them from one look 
to the next during our photo shoot, and at 
the end they would always exclaim, ‘I can’t 
believe this is eco! I would gladly wear this 
and want it for my own closet.’ I always knew 
that I had succeeded in what I set out to do 
when I heard these affirmations.

Running Fashion Me Green opened a lot 
of doors for me. It lead to other styling gigs, 
and allowed me to establish a voice as an 
eco fashion authority- living, breathing and 
visually displaying fashion that was ethical 
and fierce! I built a nice (and loyal- thank you 
FMG readers!) following. I wanted to take 
what I was practicing every day in my own life 
and on these shoots, and make it accessible 
to the masses. Using my dissertation as the 
backbone, I wrote a book proposal, secured 
an awesome literary agent who could see 

the value and importance of a book on this 
topic being published, and set out to bring my 
knowledge and how-to into an approachable 
resource.

Wear No Evil: How to Change the World with 
Your Wardrobe was published just in time 
for Earth Month this year (2014) by Running 
Press. So now I get to say I am an author- 
which still blows my mind a little! From a 
young age I knew I wanted to write a book. 
I wanted to write a book for all the reasons 
I love books. They have the possibility of 
expanding our minds, moving us in profound 
ways, informing our intelligence, comforting 
us like a friend, and guiding us to be our best 
selves. I feel incredibly honored that I’ve had 
the support, encouragement and success in 
writing a book. And, as you can see, everything 
I did led me perfectly to the place of being 
able to do so. That’s life for you.

AGB: I see you as the Carrie Bradshaw of 
the eco world, only way cooler. Your book is 
packed full of great information on how to 
build your wardrobe sustainably, but also a 
beginners guide for any confused eco warrior, 
is there going to be series? Whats the plan?  
Greta: Aw- thank you! I wanted Wear No Evil 
to have both a timeless quality, which you 
find in the methodology of how to navigate 
style and sustainability, and I also wanted to 
share brands and resources that are available 
to us right now. My hope is that this formula 
of creating a system that withstands time and 
trends can also be transferred to other areas. 
So, yes there may be a series in the works, but 
for now it is yet to unfold. 

15
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PETER MARIGOLD
A chess set cut from a single 
branch. Originally made for use 
while I was working at NKD 
in Norway, they were derived 
from the first Man Made project 
(created while there) in which a 
single piece of wood was used to 
create a piece of furniture. The 
final dimensions therefore, being 
partially determined by available 
material, rather than planned  
in advance.

NA2URE
Ani-gram-it is a beautifully 
designed board game that teaches 
children the ins and outs of the 
animal kingdom through play. 
Children are challenged to “build” 
animals from the inside out, 
using intuitive building blocks 
of anatomical information. Each 
play leads to new discoveries 
about how animals are made—and 
reinforces how they are classified 
in the natural world.

DOUG JOHNSTON
A series of hanging sculptures in 
a variety of forms and sizes, made 
from cotton and white nylon cord 
that is coiled and stitched with an 
industrial sewing machine. The 
pieces hang from corded light 
bulbs which light the interior 
and glow through the nylon rope  
and thread.

SOUDA
The Bubble Chandelier is made 
from post-consumer PET bottles 
that have been cleaned, cut, and 
riveted together. The entirety 
of the plastic bottles used to 
create the Bubble Chandelier are 
sourced through our partnership 
with Sure We Can, a Brooklyn 
based non-profit that runs  
the only homeless-friendly can 
redemption center in New York 
City. A portion of the proceeds 
from each light sold will be 
donated directly to Sure We Can 
to help improve the conditions of 
their facility.
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DOUG JOHNSTON
Designer/Artist

Born in 1979 in the west Texas 
desert and raised in Tulsa, OK, 
Doug Johnston lives and works in 
New York City.

Doug Johnston’s work includes 
art, design, architecture and 
music, utilizing and exploring  
a variety of mediums and methods 
such as installation, fiber art, 
sculpture, photography, and 
collaborative performance. 
Since 2010 he has focused on a 
process of coiling and stitching 
rope into a variety of functional 
and sculptural objects. His work 
has been presented in numerous 
exhibitions around the United 
States. An ongoing line of coiled 
and stitched rope pieces is 
available in boutiques and galeries 
around the world.

17
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1. MONDRINO Uma Satchel: was the winner of this years IDHA most socially responsible handbag award. 2. ALKEMIE Fox ring: All 
pieces are handmade in California, forged from 100% reclaimed metal. 3. FROM SOMEWHERE UK Lo Top: Made from surplus materials 
of superior quality jerseys: cotton blends, silk viscose plissé and superfine silk cotton knit. 4. URBAN ZEN Haiti jewelry. 5. PEOPLE OF 
2MORROW Inkkas shoes: Handmade kids shoes by local artisans in Peru. Each pair features authentic south american textiles 6. GIRL 
WITH BEADS UK Recycled vintage fabric purse with a metal snap frame. 7. EDEN DIODATI cassiopeia cuff: 18 karat gold plated. 8. 
JENNA HIPP Mini nail lacquer collection. 9. OEUF Porcelain brooch: “Freedom, equality, brotherhood”, is the national motto of France 
and the Republic of Haiti. 10. LSTN Each pair of LSTN Troubadours is individually handcrafted from real wood.
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ECOCULT
EcoCult is a web-magazine covering all things sustainable 
in New York City and beyond. Alden Wicker and EcoCult 
contributors post daily on topics such as ethical fashion, non-
toxic beauty, local and organic food and restaurants, events, 
home design and much more. Alden has high standards for great 
style and worthy content-’It must be both ethical and beautiful, 
or else, what’s the point’? 
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BRANDS WE LOVE...
Incredibly nourishing and renewing 
creams and lotions.
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HANA Organic  Sk incare
PO Box 10091 Bainbr idge Is land,  WA 98110

206.395.9760

www.hanaorganicskincare.com

HANDCRAFTED WITH 
ONLY GOOD INTENTIONS

Non-GMO verified.
Handmade on Bainbridge Island, Washington  

using certified organic and  
Demeter® Biodynamic® ingredients. 

Our commitment is to provide pure,  
simple products for your radiant 

 health and well-being.

Wonder Seed body lotion contains: Organic Virgin Hemp Seed 
Oil, Organic Jasmine Essential Oil, Organic Jasmine Blossom 
Extract, Grape Seed Oil, Organic Aloe Vera, Gingko Herbal 
Extract, Organic Green Tea Extract, Neem Oil, Seaweed Extract 
and more. Vegan and GF.

Wonder Seed Lavender hand cream contains: Virgin Organic 
Hemp Seed Oil, Grape Essential Oil, Grape Seed Oil, Organic 
Aloe Vera, Gingko Herbal Extract, Organic Lavender Essential 
Oil,  Jojoba Oil, and more. Vegan and GF.

Hana Gentle Toner: Hydrating and luxurious contains: Rose hy-
drosol, Aloe Vera gel, Ylang Ylang, Lavender & Lemon Essential 
Oils. Non GMO.

The Fay Farm Nourishing hair, scalp and face serum con-
tains: Organic Grape Seed Oil, Hemp Oil, Argan Oil, Burdock, 
Calendula, Chamomile, Chickweed, Comfrey, Licorice, Nettle, 
Plantain, St. John’s Wort. Essential Oils of: Lavender, Geranium, 
Rosemary, Eucalyptus and Tea Tree.

Eminence Bamboo Firming Fluid: Contains Swiss Green Apple 
Stem Cells, Bamboo, Coconut Oil, Coconut water, Tahitian Oil, 
Chicory Root (oligosaccharides) and Tara Tree to smooth the 
appearance of wrinkles. 

Eminence Facial Recovery oil: This luxurious age-defying facial 
oil contains: Clary Sage Oil, Olive Oil, Sage Leaf Extract & Ylang 
Ylang. 

Dr Hauschka Rose Bath Essence: Bathe in the velvety warmth 
of this beautiful bath essence. It contains: Rose Essential Oil, 
Rose Petal Extract and Rose Flower Water. Also Jojoba, Avocado 
and Almond Oils soothe dry and sensitive skin. 

Therapy In A Bottle: Exfoliate with Sugar Cane and Organic 
Turbinado Sugar. Moisturize with Shea butter, Coconut Oil 
and Hemp Seed Oil. Heal & renew with Vitamin E Extract and 
Jojoba Oil.

100%Pure Coffee Bean Eye Cream: Reduces puffiness, dark 
circles and fine lines and wrinkles. Contains: Organic Aloe 
Juice, Organic Rose Hydrosol, Organic Rosehip Oil, Organic 
Green Coffee, Vitamin E, Vitamin C, Extracts of: Coffee Cherry, 
Rosemary, Oregano, Thyme, Goldenseal, Vanilla Absolute and 
Candelilla Wax.

MuLondon: Fresh, woody, smoky and mystical - This Hemp face 
moisturizer heals and protects with Organic Shea Butter, pure 
Hemp Seed Oil and the exclusive and rare Hemp Essential Oil.

Yuli Cell Perfecto: High-Potency concentrates of Asiaticocide 
(derived from Gotu Kola), Plant Peptides, and live botanical  
cell derivatives rich in antioxidants, amino acids, and phyto-nu-
trients diminish dark spots, repair skin damage, and increase  
wound healing.
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ose-Marie Swift is an internationally 
acclaimed makeup artist who has 
had her work published in countless 
magazines over the last 20 years. 
Her work has graced the pages of 
many international Vogue’s, W, 
and Harper’s Bazaar, and others. 
Her makeup artistry has appeared 

in ads for fashion houses of Dianne Von 
Furstenburg, Calvin Klein, Ralph Lauren, 
Louis Vuitton and Thierry Mugler. In 
addition, her celebrity portfolio is extensive, 
and yet instead of basking in the glory of a 
celebrated career, Rose-Marie developed  
an organic, non-toxic brand of cosmetics, 
in order to educate and improve the lives of 
both women and men. 

AGB: Hi Rose-Marie please tell us what 
inspired you to start this line? 

RMS: After many years in the fashion and 
cosmetics industry, I’ve learned a lot about 
the impact of daily exposure to chemicals in 
beauty care products. I’ve seen what works 
and what doesn’t live up to its promises. I see 
the results of taking a quick-fix approach to 
looking good. I know first-hand the price our 
health can pay in the pursuit of beauty.
I realized that what women need is skin 
care, colored cosmetics, toiletries that are as 
pure as possible, and lines that create a solid 

foundation for anti-aging and long-term 
beauty. Skin is a living organism. It breathes, 
interacts, and absorbs information from 
everything it encounters. It’s in constant 
communication with the environment. 
Without healthy skin, we are vulnerable 
to the effects of everything we encounter. 
Unfortunately, it is still believed that the 
skin acts as a barrier to the outside world, 
blocking out whatever was applied to it. 
We now know that what we put on the skin 

an interview with  

ROSE-MARIE SWIFT

can be absorbed in the skin and in some 
circumstances into the bloodstream. You 
only need to look to medical patches, anti-
smoking patches and hormone replacement 
patches for proof.

My background as an advocate for cleaner 
cosmetics came when my own health 
deteriorated years ago and through my 
research I realized many of the chemicals 
that were in my body were also found 
through out the beauty industry. I started 
studying ingredient labels in depth and the 
extent of the use of unregulated chemical 
ingredients (sorry to inform you but the 
FDA does not regulate our beauty industry...
it is self-regulated by the actual people that 
are adding all these ingredients and deeming 
them safe). In fact, many ingredients are 
downright harmful. Some ingredients, like 
phthalates found in synthetic fragrances 
and nail polishes, are known to disrupt 
the hormone system, and are a factor in 
reproductive diseases and breast cancer. 
Sadly, the list of harmful ingredients in your 
personal care products is long – and we 
continue to use them daily. I am honestly 
trying to educate women to be more aware of 
not just what they put on their skin, but also 
what they put in their bodies. 

AGB: What do you think women need to 
know about fall and winter makeup looks?
RMS: Well we have seen a huge surge over 

BEAUTY
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the last few years with the 
no eyebrow look but it 
definitely is switching to a 
more defined, stronger brow. 
The brow shapes the face and 
adds a sexy strength when 
coupled with a wearable 
bright lip (evening) or leaning towards a 
natural mouth (day).  Those autumn colors 
range from the warm oranges or slight 
neutrals on the lips. Both look modern and 
sensual.  The skin is going towards simplicity. 
Throw away all of the heavy foundations and 
powders and let your skin breathe.  Make a 
statement…give a little contour to the cheek 
bones to compliment that stronger brow. 
The look is a turn from the femininity of last 
season building more of a slight masculine 
approach to makeup.  The skin is feminine 
yet the projection is confidence in the over 
all look. 

The RMS Seduce eye polish makes the best 
color for any medium to dark brows. Fill in 
lightly and it looks completely natural…. 

more natural then any 
matte brow color. The RMS 
Solar eye polish is perfect 
for blondes to define the 
brow. Seduce can also  be 
used lightly for a contour  
as well as the bronzer. Lips: 

Try the new Curious lip & cheek tint, the 
Wearable Orange or Promise for more of a 
neutral salmon tone.  

AGB: You were able to create a beautiful 
organic make up line that works, and that 
nourishes your skin at the same time with 
natural ingredients. You must be so proud of 
your achievement. What has been the best 
part of your journey with RMS Beauty?

RMS: I am an idea person…I lack in follow 
through.  I am actually so proud of myself 
for doing just that and getting something 
out there that I feel is of importance. I am 
happiest when I see people embracing the 
natural/organic concept and I see the line 
building.  That alone is the best motivation 
and keeps me going. 
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CHAMELEON
photographer MartynThompson

Tapestries and furnishings by Martyn Thompson Studio.

Hidden in flowers, The chameleon mirrors, Its vibrant neighbours,

Beauty incarnate, From Aphrodite’s palate, Thus rendered prosaic,
The lover’s corsage, Versus only camouflage; Imitated life,

It is said that the, Highest form of compliment, May be mimicry,

But I tire of being a chameleon.
-Poem by Vishal Bala
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Previous page | Shivani wears: 
Eyes: RMS-Inspire & Jane 
Iredale-Silver dust. Lips: RMS-
Royal & Jane Iredale-Kir Royal. 
Lashes: 100%Pure fruit pigment 
mascara. Cheeks: Kjaer Wies-
Highlighter & Colorescience 
mineral cheek powder. Face: 
Modern Minerals-Finishing 
Glow powder. 

Opposite page | Jeffery wears:  
Face: Kjaer Weis foundation 
& ZAO-Lumiere base. Eyes: 
Modern Minerals- Verve. Lips: 
Pacifica-Treasure eye shadow. 
Cheeks: Jane Iredale-Gold Dust.
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Opposite page | Shivani wears: 
Eyes: Kjaer Weis-Eyeshadow-
Green Depth & RMS-Royal & 
Jane Iredale: Gold Dust. Lips: 
RMS-Royal & Jane Iredale-
Kir Royal. Lashes: 100%Pure 
fruit pigment mascara-Cherry. 
Cheeks: Kjaer Wies-Highlighter 
& RMS-Imagine. Face:  
Modern Minerals-Finishing 
Glow powder.
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This page | Shivani wears:  
Eyes: Jane Iredale-Celebrate 
limited edtion eye shadow 
trio. Lips: Bite-Glace & Tatin. 
Lashes: 100%Pure fruit pigment 
mascara. Cheeks: Kjaer Wies-
Highlighter, RMS-Imagine & 
Colorescience mineral cheek 
powder. Eyeliner: Jane Iredale-
Jelly Jar Gel liner-Green. Face: 
Modern Minerals-Finishing 
Glow powder.
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Opposite page | Jeffery wears: Lips: 
Kjaer Weis- Lovers Choice & 
Bite-Fraise. Face: Kjaer Weis 
foundation & ZAO-Lumiere base. 
Cheeks: RMS- Royal.
Eyes: Jane Iredale- Silver dust. 

This page | Shivani wears: Eyes: 
RMS-Inspire & Jane Iredale-
Silver dust. Lips: RMS-Royal 
& Jane Iredale-Kir Royal. 
Lashes: 100%Pure fruit pigment 
mascara. Cheeks: Kjaer Wies-
Highlighter & Colorescience 
mineral cheek powder. Face: 
Modern Minerals-Finishing 
Glow powder. 

Tapestries and furnishings by 
Martyn Thompson Studio.
Model: Shivani & Jeffrey Gaunt.
Hair and Make up Mara Schiavetti.
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FROM THE ROAD reflects our approach 
and philosophy. We do not come to a place 
with designs in hand and ask to have them 
created. I spend time getting immersed in 
the culture, meeting the local artisans and 
getting a sense of the place. From seeing how 
they live and what they create, ideas emerge 
for collaborations. 

AGB: Hi Susan! How long have you been 
running FROM THE ROAD, and how did it 
come to be? 

SE: It’s been a couple of years now. My 
background was originally in branding and 
graphic design. For a time I was working for 
a boutique hotel business, which took me to 
varied destinations around the world. I lived 
in Shanghai for a while, and I also worked in 
China and Africa. 

Part of the work I did was putting together 
service packages for the hotel. I found my-
self being drawn to local communities and 
cultures to fill the rooms with products that 

would add to the real experience of their 
travel destination. I wanted the traveler to 
connect to the local culture as soon as they 
stepped into their hotel room. Through that 
process I realized I loved working with arti-
sans, so I filed that away as a passion. 

From there I went to work for Razorfish, one 
of the world’s biggest digital companies. I 
left after a short while knowing that I needed 
to get back to traveling. 

My first destination after Razorfish was 
Peru. While I was there I met a woman who 
was using a bristle brush technique to soften 
alpaca wool. I asked her what would happen 
if she brushed it even more, and the result 
was an incredibly soft and luxurious wool in 
her blanket. 

When I returned to NY I showed it to a 
friend at Donna Karan’s Urban Zen store, 
and he asked if I could leave it there. Later, 
I heard that Donna Karan loved it and want-
ed to carry it, and that’s when I realized this 

FROM THE ROAD
photographer Jason Lasswell
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was not a hobby anymore. I could actually 
become directly involved with helping ar-
tisans, invigorating their age-old traditions 
to produce luxury items that the rest of the 
world appriciate. 

AGB: What are you most excited about right 
now for FROM THE ROAD? 

SE: I recently went to Nepal where I became 
completely infatuated with what is hap-
pening there. I had traveled all around that 
region but I was particularly taken by the 
artistry in textiles in Nepal. The intricate 
weaving techniques with both regular and  
Yak cashmere are astonishing. The process 
the artisans are using to create beautiful 
Yak cashmere scarves uses 2,000 cashmere 
strands, at least four weavers, including ped-
al work for each piece. It’s incredibly beau-
tiful, fine work, which produces the finest 
quality cashmere in the world. 

While working with them sometimes we 
would not have electricity for twelve hours a 
day and their water is rationed, so to be able 
to make these amazing items in such chal-
lenging conditions is incredible to experi-
ence. Sadly though, I noticed that natural dy-
ing, which has been part of their culture for 
generations, was not being used anymore. 
Over the past ten years almost all artisans 
have stopped using natural dying because 
there is not a viable commercial market for 
it. So I spent a lot of time there helping them 
open natural dye facilities and bring back 
the tradition. So now the VAYU scarves are 
colored with natural dyes, which use natural 
plants and flowers from their time-honored 
recipes. 

The really great thing is that we have enough 
business for the dyers with our hand woven 

scarves and the Yak cashmere blankets to 
stabilize a profitable business for them, 
with more projects in the works. It’s im-
portant to me that we not only revitalize 
an artisan’s business, but that we continue 
a partnership that will allow them to grow 
and prosper. 

AGB: What other countries and communi-
ties are you working with right now? 

SE: At present I’m also working with arti-
sans in Ecuador, Peru, Kenya, and there’s 
an upcoming project in Bolivia, all with the 
same goal in mind: to immerse myself into 
these cultures and help them create beau-
tiful work, while helping them preserve 
their traditions. 

I noticed in Nepal that many young people 
are leaving for the city to try and find work, 
and it’s because their local traditions are 
not economically viable any more.  Work-
ing with the top tier artisans that can hire 
the youth and pass down unique artistic 
methods that can help resuscitate an area 
of commerce is important on so many lev-
els. As consumers, we also have the power 
to help keep these treasures alive. I feel 
privileged to be part of this process. 

AGB: Can you see yourself doing this for 
the rest of your life? 

SE: I absolutely can. This is more than just 
a business for me, it’s a labor of love, it’s a 
lifestyle. I’m the happiest when I’m going 
to a remote culture and learning about the 
people. I feel very honored to be invited in 
by these communities and to help share 
their knowledge with the rest of the world. 
It’s important that these ancient methods 
remain preserved and valued. 
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ctor Justin Baldoni is set to star 
in JANE THE VIRGIN, a new CW 
series coming this October. He plays 
a cancer survivor, which comes after 

spending his recent spare time working 
closely with people who have been through 
similar trials. Wayfarer Entertainment is 
Baldoni’s production company, with which 
he produces material that he says can create 
positive change in the world. After viewing 
his documentaries ‘MY LAST DAYS’ and 
‘STORIES FROM THE STREET’, we see 
why he feels strongly towards the films. His 
projects create a spiritual shift hard to find 
in most mediums. 

photographer  
Patrick ChaiJU
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AGB: A lot of the content you have on 
Wayfarer is hard for me to watch, and I 
would think the same for most people. You 
get into people’s lives in a profound way. You 
have such compassion and are able to get 
to the heart of the situation. I’m wondering 
how you deal with the emotion of the  
situation? Is it something that has come to 
you naturally and evolved with time, or does 
it come from your family and upbringing? 

JB: Truthfully, and not to jump into faith 
immediately, but the way that I’m able to 
cope is because I was brought up in the Bahá’í 
faith. In the Bahá’í faith, (the worlds newest 
religion) our life and work is supposed to 
be our service; it’s about ‘the abundance 
of deeds and the fewness of words’. We are 
asked that everything we do be of service 
to humanity. It’s not about religion as 
much as it’s about doing. I feel the most 
connected to myself, to the Universe, and to 
people when I’m living in a state of service 
and when I can lose myself in the lives of 
other people, in their pain and their joy. In 
some ways I’m able to feel my own more  
intensely afterwards.

I hope I’m making sense. It’s like any artist 
who needs to feel the extremes to create, I 
don’t think anything amazing comes from 
the middle. There’s a beauty about feeling 
something, and feeling it at the same time 
as the people you are with. I go through 
so many different feelings with different 
projects. For instance with ‘STORIES FROM 
THE STREET’ I feel a different kind of pain 
than with ‘MY LAST DAY’S

I see the way we ignore the homeless when 
we walk down the street. We don’t want to 
make eye contact with them—not because 
we are bad people but because we are going 
to feel a sense of responsibility the second 
we look into that person’s eyes. We are 
human beings, and as human beings it’s our 
nature to connect. I feel a bit angry because 
I don’t think there should ever be a human 
being that should be without shelter and 
food. I think there are enough resources in 
the world that if we could find a spiritual 
solution, we could solve these issues.

Then when I’m with the families of ‘MY 
LAST DAYS’, I feel connected to God 
more than ever. I feel their pain and at the 
same time I feel deeply inspired. It makes 
me reflect on my own mortality and the 
limited amount of time I have to create 
change. There’s no one answer on how I 
cope—it’s the process in this type of service 
that is unique and brings about its own  
type of joy.

AGB: With ‘STORIES FROM THE STREET’ 
did you find organizations that wanted to 
contribute and help you?

JB: We reached out to a lot of organizations 
at first, and most of them turned  
us down because there 
are so many laws  
for nonprofits. There’s 
so much red tape in 
regards to privacy. The 
way we shoot these 
stories is that I drive 
around Los Angeles and 
wait to see someone. I 
look at them in the eye 
or I get a feeling about 
them and I’ll stop the 
car. I introduce myself 
and we start having a conversation. I’ll buy 
them various meals throughout the day and 
I’ll put them up in a hotel for the night as a 
thank you. Sometimes we go back after the 
shooting to see how they’re doing, although 
they are usually hard to find because they 
move around. Some have actually gotten off 
the streets, which is great. 

We are continually looking for projects like 
that where we can have a tangible effect. 
The documentary’s mission is not to end 
homelessness, it is to create awareness 
and to have the homeless be treated better. 
Maybe if one by one people take the initiative 
to start talking to the homeless, connect 
with them in some way, we may be able to 
help these people off the streets. That’s how I 
think a change is going to happen. 

AGB: What are you working on at this 
moment?

JB: Wayfarer Entertainment, the company I 
founded, has a mission and a goal to create 

content that promotes change and elevates 
humanity. I think that most content out 
there is numbing us so that we can feel 
better about being our worst. It’s making 
it feel acceptable to be lesser versions of 
the people we want to be.  At Wayfarer, we 
want to inspire and elevate people to be the 
best versions of themselves. Right now we 
are producing a lot of different reality and 
unscripted shows to compete with the crap 
that’s out there. We believe that people are 
ready to feel—to feel good and feel deeply—
and I think that we are at a point in our 
evolution in humanity that we need this 
inspiration and this content.
We have recently created a documentary 

that’s coming out soon on 
Sam Simon who created 
THE SIMONS. He’s dying 
of cancer. His life is so 
amazing. He has spent 
most of it giving back 
to animals. He’s been a 
generous supporter of 
PETA—they even named 
a building after him.  
He also supports Feed 
The Children, personally 
feeding 400 families a day. 

He’s doing so many amazing things, and 
Wayfarer is telling his story. 

AGB: So you took some time off acting for 
a few years to focus on your film company, 
but you have an exciting television project 
coming up. Can you tell us about it?

JB: Yes! It’s great! I’m in a series on the CW 
called Jane The Virgin. It’s coming out in 
October. I play a cancer survivor, which is 
interesting because I have recently spent a 
lot of time with one.

AGB: How are you going to handle all your 
projects now that you have so much on  
your plate?

JB: There’s a Bahá’í saying: “Where there 
is love there is time, nothing is too much 
trouble.”

 “WE ARE 
   HUMAN BEINGS ,  
 AND AS  
 HUMAN BEINGS  
 IT’S OUR NATURE  
 TO CONNECT ”
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Sometimes you have to stand up for 
something that really bothers you. You need 
to be part of something that is facilitating 
real, measurable change. When you find it, 
hold on tight and don’t let go.

When I met Deb Johnson in January of 
2013, she was part of a secret “Brain Trust” 
meeting I’d co-organized with Save the 
Garment Center’s Anthony Lilore and Eco 

Fashion and ReFashioned book author Sass 
Brown. I remember her sitting by lamplight 
on a stool and how she was constantly taking 
notes as if every word being said by the 32 
sustainable fashion elite in the room was the 
most important thing she’d ever heard. 
Months later, I helped put together FIT’s 
sustainable fashion conference and decided 
to get everybody out of the confines of the 
school and onto the streets of Manhattan for 
a “Sustainable Fashion Scavenger Hunt” of 
the city. Deb had signed up, and we walked 
most of the day together talking about how 
much fun it was to explore just a sliver 
of what the city had to offer in terms of 
sustainable fashion. We also discussed how 
her success with the Pratt Design Incubator 
was evolving into something a lot bigger: an 
“accelerator” that would take burgeoning 
startups and make them more successful.
There were designers that “couldn’t afford 
success” because they didn’t have the right 

resources, and she wanted to change that. The focus would be on 
sustainability, but also access to technology, mentorship and to 
help encourage sustained growth by granting access to the Pratt 
Institute’s massive network of alumni, students, and research 
partners (she called them “masterminds”).
Over coffee a few days later, she asked me if I wanted to be part of the 
incubator, and I was absolutely floored.

Since that first coffee date, we have gathered some of the most 
impressive fashion industry people I’ve had the pleasure to work 
with or write about. I have walked out of meetings with stars in my 
eyes from the potential, not just to continue the status quo of the 
industry but to be part of redefining what it means. I have watched 
our Brooklyn Fashion+Design Accelerator team grow and become 
even more influential.

This September, we will see the Incubator and our designers move 
from the Brooklyn Navy Yards (which began in 2002 during Deb’s 
tenure as chair of the Industrial Design Department) to our new 
space in the Pfizer Building in South Williamsburg, Brooklyn. 

Under her leadership, the Incubator 
has already helped launch more than 38 
startups. 
Some of those became very successful 
and moved on, while others will be 
coming over to the new space.

Our 15,000 square foot space will house 
traditional and advanced manufacturing 
equipment on site, with access to a 
micro-run production facility where 
designers can have anywhere from one 
to one hundred units produced. The 
Incubator will be equipped with a rapid 
prototyping center, which includes 
laser cutting machines, digital printing 
for textiles, multiple gauge knitting 
machines, a sustainable textile library 

and even textile and technology “wet-labs” suitable for designing 
and testing apparel. We have a beautiful space for large scale events 
and runway shows. That’s mostly my doing, as I do love a good get 
together.

When we open in October, I imagine the buzz will be great and we 
will be feeling on top of the world. Sadly, press and accolades only 
last so long.  You have to be able to measure and show what your big 
idea is worth. 

BROOKLYN 
FASHION+DESIGN 
ACCELERATOR
 by Amy DuFault
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This page |  
Black Blanket 
coat + Black velvet 
sweatshirt + Navy 
pants SUZANNE RAE. 
Runner in crystal 
mono printed satin+ 
black nappa: UNITED 
NUDE.

Opposite  page | 
Embroidered coat + 
White blouse + Black 
pants BHOOMKI.
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This page |  
White and Olive 
coat + White blouse 
+ Chamois vest + 
Heather grey sweat 
pants:WHERE  
I WAS FROM.
Black socks: 
AMERICAN 
APPAREL. Black 
Zombie belt: 
TRUTH. Grey and 
orange sneakers: 
UNSTITCHED 
UTILITIES.

Opposite  page | 
Envelope coat in wool 
+ Apres ski pants in 
alpaca: STUDY NY. 
Printed scarf:  
MARTYN  
THOMPSON. Black 
and grey sneaker: 
SAUCONY.
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Opposite page | 
Belden coat in Lilac: 
VAUTE COUTURE
Black Melia Seraa bag: 
FREEDOM OF  
ANIMALS
Reading skirt in 
charcoal VAUTE 
COUTURE.

This page | 
Black riding coat + 
Cropped black pants: 
URBAN ZEN 
White knitted tank: 
ROBIN LANE 
Black and grey sneaker: 
SAUCONY.
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Opposite page |
White cape: ORGANIC 
by JOHN PATRICK
Runner in steel and 
stone: UNITED NUDE
White opaque 
hose: AMERICAN 
APPAREL

This page | 
Grey robe coat + Grey 
skirt: SUNO. Light grey 
sweater: SUZANNE 
RAE. Black Mara back-
pack: FREEDOM OF 
ANIMALS. Black  
socks: AMERICAN  
APPAREL. High top 
JUMP sneaker in  
Riz Mustard:  
UNITED NUDE 

Stylist: Sabine Feuilloley; 
Make up: Andie  
Marcoe-Byrne; Hair: 
Mara Schiavetti; Model: 
Anya Kazakova.
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Hand blended luxury fragrance from pure botanical 
essences and organic jojoba. Free from chemical  
additives, preservatives and stabilizers 100% natural. LURK

Pure Essential Beautiful

Boutique now open in the Hamptons
28 West Water Street, Sag Harbor, NY 
(631) 919-5000

lurkmade.com

8.5x11_in shop sign layout.indd   1 6/20/14   2:00 PM



51

COUNTERCLOCKWISE
Art by Ellen J. Langer

If we could turn back the clock 
psychololgically, could we also 
turn back physically?
For more than thirty years, award-winning 
social psychologist Ellen Langer has studied 
this provocative question, and now, in 
Counterclockwise, she presents the answer: 
Opening our minds to what’s possible, 
instead of presuming impossibility, can lead 
to better health–at any age. 

Drawing on landmark work in the field and 
her own body of colorful and highly original 
experiments–including the first detailed 
discussion of her “counterclockwise” 
study, in which elderly men lived for a 
week as though it was 1957 and showed 
dramatic improvements in their hearing, 

memory, dexterity, appetite, and general 
well-being–Langer shows that the magic of 
rejuvenation and ongoing good health lies in 
being aware of the ways we mindlessly react 
to social and cultural cues. Examining the 
hidden decisions and vocabulary that shape 
the medical world. (“chronic” verus “acute”, 
“cure”, versus “remission”), the powerful 
physical effects of placebos, and the 
intricate but often defeatist ways we define 
our physical health, Langer challenges the 
idea that the limits we assume and impose 
on ourselves are real. With only subtle shifts 
in our thinking, in our language, and in our 
expectations, she tells us, we can begin to 
change the ingrained behaviors that sap 
health, optimism, and vitality from our 
lives. Improved vision, younger appearance, 
weight loss, and increased longevity  
are just four of the results that Langer  
has demonstrated. 

“In my training as a family therapist years 
ago, I began to see clearly that the ways 
in which we view ourselves and the world 
around us, in fact, alters our lives and our 
experiences dramatically. As science has 
proved, “The observer affects the observed, 
or put another way, what you believe, you 
will live”.

“The psychologist Benice Neugarten 
suggested we are deeply influenced by 
“social clocks”–that we gauge our lives by 
the implicit belief that there is a “right age” 
for certain behaiors or attitudes”.

“We imagine the stability of our mindsets 
to be the stability of the underlying 
phenomena, and so we don’t think to 
consider the alternatives. We hold things 
still in our minds, despite the fact that all 
the while they are changing. If we open up 
our minds, a world of possibility presents 
itself”. 

“ The psychology of possibility first requires 
that we begin with the assumption the we do 
not know what we can do or become. Rather 
than starting from status quo, it argues for a 
starting point of what we would like to be”.

 REA
D
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 WAR OF THE WHALES
The paths of the world’s most 
powerful navy and the ocean’s 
deepest-diving whales collide  
on March 15, 2000. 
Veteran whale researcher Ken Balcomb 
witnessed a mass whale stranding that 
left its victims dying helplessly from a 
mysterious cause on the shores of the 
Bahamas. The disturbing event led to an 
epic legal battle in the Supreme court– with 
Balcomb and the environmental lawyer Joel 
Reynolds on the one side, and the U.S. Navy 
on the other. 

Eventually the Navy conceded that its 
sonar war games had driven whales onto 
beaches, and agreed to comply with federal 
environmental laws intended to protect 
whales and other marine animals.

The product of seven years of research and 
writing WAR OF THE WHALES, is riveting, 
wide-ranging, and a masterly account of this 
landmark showdown in courtrooms and 
the court of public opinion. Author Joshua 
Horwitz takes readers onto the beach into 
the research vessels and labs, behind closed 
doors of the Pentagon strategy sessions, 
and into the thick of the debate over how 

to balance the requirements of national 
security with safeguarding the ocean 
environment. 

THE IDEALIST
A powerful portrayal of Jeffrey 
Sachs’s ambitious quest to end 
global warming.
In 2006, Sach’s launched the Millennium 
Village Project, a daring five-year 
experiment designed to test his theories 
in Africa. The first Millennium village 
was in Sauri, a remote cluster of farming 
communities in western Kenya. The initial 
results were incouraging. With his first taste 
of success, and backed by $120 million from 
George Soros and other like-minded donors, 
Sachs rolled out a dozen model villages 
in ten sub-Sahran countries. Once his 
approach was validated, it would be scaled 
up across the entire continent. At least that 
was the idea. 

Author Nina Munk has reported deeply 
on the Millennium Village Project, 
accompanying Sachs on his official trips 
to Africa and listening in on conversations 
with heads of state, humanitarian 
organizations, rival economists, and 
development experts. The Idealist  
is a profound and moving story on  
what happens when the abstract theories  
of a brilliant man meet the realities of 
human life.

RE
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WHISKEY WOMEN 
The Untold Story of How 
Women Saved Bourbon, Scotch, 
and Irish Whiskey.

In Whiskey Women, Wall Street Journal-
bestselling author Fred Minnick dispels 
the masculine myths that whiskey is a 
man’s drink. Minnick argues whiskey may 
not exist without female contributions.
“Women have never received credit for 
their efforts in the alcohol industry,” says 
Minnick, an award-winning spirits writer.
Whiskey Women explores the forgotten 
women who invented beer and 
distillation, owned and operated iconic 

whiskey brands, managed dangerous 
bootlegging operations and saved the 
spirits industry from Prohibition.
Minnick says the modern women running 
boardrooms, creating new brands and 
blending / distilling are the future of 
whiskey. Minnick also offers the first 
published theory on why whiskey 
companies only recently started marketing 
to women.

Fred Minnick gives us an entertaining look 
at booze’s little-known history -- including 
its links to childhood medicine, witchcraft 
and the 18th century mail order bride 
business.
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In a former life, Mike Balitsaris worked in the architecture world, 
revitalizing buildings and breathing new life into neighborhoods. 
Through his work, he could see the value in reusing things opposed 
to tossing them aside and creating something new. Sure, it’s better 
for the environment, but it’s not just about that. Some things—like 
buildings and leather for starters—simply get better with age.

The same ideals that made him so successful in architecture are 
now helping Mike grow his one of a kind accessories line Waltzing 
Matilda. He founded the company several years ago wanting to make 
items that were not only of the highest quality, but that also had a 
story behind them. 

Almost everything Waltzing Matilda creates uses leather, but 
not just any leather—recycled leather. Mike goes out of his way to 
find unused leather that’s going to be thrown out and turns it into 
something beautiful. While it was easy enough to locate and secure 
the first few scraps (he traded a case of beer to a tanner for leftovers), 
it’s gotten tougher to find enough material as his company grows. 
While some designers would see this as a sign to begin using new 

leather to supplement their textiles, Balitsaris sees the hunt as part 
of the fun.
While recycled leather is certainly better for the environment in 
terms of raising cattle (known to be far from carbon-friendly) and 
producing leather (which uses harmful chemicals that leak into 
rivers and streams, damaging precious ecosystems), the decision to 
work only with throwaways wasn’t just for green reasons. Much of 
what Waltzing Matilda uses is old, sometimes decades, and comes 
with a story already built in.

On any given item there could be leather from a Swiss Army item 
from the 1950’s, French military garb from a century ago, as well as 
something that is clean and still new, waiting to gain a story of its 
own. Seeing original stamps and imprints from previous owners 
in the leather doesn’t detract from Balitsaris’ design, but rather 
enhances it and makes each item unique and exciting.

In addition to storied leather, the metal used on WM items typically 
has a history of its own. While the company doesn’t use all antique 
and recycled metal bits on every item, it does base the look, feel, and 

WALTZING MATILDA
writer Hugh McIntyre



55

design of anything reclaimed. Mike showed me several examples, 
and the metal I saw was exquisite. There were old spoons turned into 
something new, as well as newer manufactured pieces that Balitsaris 
had custom made to look exactly like a historical piece he’d found.

The materials are only half the story behind Waltzing Matilda, with 
the other half being the people who make everything by hand. Part 
of Mike’s mission when he founded the company was that he wanted 
everything to be made by hand in America, ensuring a certain level 
of quality that can be difficult to find in items mass manufactured 
overseas.

Surprisingly though, Waltzing Matilda does not have a factory, at 
least not in the typical sense. Instead of gathering together people 
into one place, Mike sends the work to them, letting demand dictate 
his workforce. The company’s “microfactories” (as Mike likes to call 
them) are really just kitchens, basements, garages and sometimes 
small shops. Some of the artisans are employed by other firms, and 
some of the hands that sew the bags and make the sandals belong 
to mothers who need some extra income or mentally handicapped 

people looking for ways to contribute. The stories of those making 
the items are just as compelling as the tales the materials tell.

Waltzing Matilda sells their wares in select stores across the country, 
but so far their only real online presence is in the Apple store. Yes, 
that Apple. Balitsaris has been working with the tech giant for 
some time now, creating leather pouches and cases specially sized 
to fit laptops and iPads. The designer shocked me when he said 
that though they are a multi-billion dollar powerhouse who could 
demand almost anything they wanted, the people at Apple are “very 
generous” and “vendor-easy”. The partnership with Apple is a 
fruitful one, with Mike currently in talks to move from just online to 
a handful of top tier retail stores in time for the holidays.

 Of all the brands that claim to be eco-friendly in one way or another, 
Waltzing Matilda is one of the most interesting, if only because there 
is simply so much going on with the brand that you’re always finding 
out new things and hearing new stories. The beautiful leather and 
flawless design will bring you in, and the stories will keep you coming 
back for more.
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One of AGB’s favorite women is Taylor Foster. We 
worked with Taylor years ago as a model, I remember 
how we loved her calm and peaceful demeanor, with 
her brilliant red hair and glowing freckled face, she 
was always a refreshing energy to have on set. Taylor 
pursued her love of yoga and eventually became a 
certified instructor. We also found out that she had 
become a baker, moved to the Catskills and along the 
way got married and had an adorable baby boy. 

HEAVEN ON MAIN STREET was a thriving business near her home 
in Bovina, NY, a three-hour drive out of NYC. Her off-the-grid home 
is an idyllic handmade structure that she and her ex-husband built 
on 22 acres of land. It has no running water or electricity, just a 
helping hand with modern technology: Solar powered water bags 
and a compostable toilet (to name a few).  

But as we all know, things don’t stay the same. Change is a part of 
life. A few years passed and Taylor’s life changed yet again. This time 
she has a wonderful boyfriend, she bakes from home, and she still 
models and lives both in the city and Bovina.   Here is where we pry a 
little to find the essence of a modern woman who is feminine, strong, 
and soulful.  

AGB: You’re a model, a mum, you run a baking 
business, and you live part-time off the grid. 
Seems like you are living your dream! What 
else would you like to throw in there, either 
now or in the future?

TF: HA! You’re too funny. Living the dream 
is all in your mind. We all do what we can to 
live happy and fulfilling lives and we all deal 
with problems and struggles. I’ve tried to 
set things up so I can feel inspired on a daily 
basis. It’s a constant evolution and a process. 
I love helping people and bringing happiness 
to whomever I can.

With that in mind I’m working on a TV 
project currently. It’s in the beginning stages 
but I’m really excited about it. As you know 
I’m also a yoga teacher, and have started 
teaching some retreats that incorporate 
nutritional eating. I have one coming up in 
Costa Rica over New Year’s. 

HEAVEN ON MAIN STREET
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AGB: Cooking has always been meditative 
for me—was baking a way to get your mind 
off the worries of the world, or did you just 
want to be able to make your own guilt-free 
desserts?

TF: Baking has always been an emotional 
outlet for me. It’s something I was passionate 
about and that can make me lose all sense 
of time. That’s an amazing thing to have 
and I’m happy to have found it. I remember 
finding a copy of The Fannie Farmer baking 
book when I was 18 and it was my summer 
reading. I devoured it. 

I always had healthy tendencies and the local 
health food store was where I scoured the 
shelves looking for interesting ingredients 
to work with. I love concocting flavor 
combinations and coming up with new 
things. I also believe that things can be easy 
and accessible—experiment with what you 
like. Don’t be afraid to do something wrong.
Also, healthy doesn’t have to mean tasteless. 
When I had my bakery I put the vegan/
gluten free items alongside the ‘regular’ 
baked goods. They were good enough to 

stand on their own and not just “alright” for a gluten free dessert. 
That’s important to me. 

AGB: It sounds like a good philosophy for life and not just baking. 
Now, when your boy was born you decided to close the bakery, but 
you have a lot going on and you keep it exciting. 

TF: Yes, it’s hectic. I’ve been collaborating with Tay Tea in Andes (a 
great shop that you should check out!). She does all vegetarian food 
and my bars have been a hit there. They sell out every weekend. I 
also do custom items—baked goods infused with tea and special 
order cakes. I sell at Rhino Records in New Paltz and soon will be at 
the Kingston location. Here I have fun collaborating with the owner 
on new things that we both want to eat. I’m also working on a new 
website. It’s been unfolding slowly since my son was born. In the 
past my products were sold at numerous stores, I had my own store, 
I sold online, did catering etc... I obviously can’t stay away from it.
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Jill Heller is passionate about her work 
as a sustainable stylist. She represents 
both the traditional side of fashion and 
beauty and the renewed ethics around 

protecting people and planet, her selections 
reflect a rare, discerning edit of the current 
marketplace.

AD: Who are the designers 
pushing sustainable fashion 
into new territory?

JH: Each one plays a part for 
sure but I think the designers 
pushing sustainable fashion 
into new territory are the 
ones who are taking a more 
avant garde approach to their 
design aesthetic and really 
redefining what it means to be 
a luxury brand. Each season we 
are never at a loss for finding 
an exciting mix of designers using organic 
fabrications, up-cycled products, fair trade 
collectives, recycled fabrications, all for 
the fashion forward customer, but I think 
as we move forward in sustainable fashion, 
it’s about being more discerning – going 
beyond face value – and finding a personal 
style story that connects us to the origin of  
these garments. 

PURE THREAD
PureThread Founder Jill Heller  
has a goal: To place more 
sustainably-made fashion with 
women who are in search of 
“the new luxury,” and the  
incredible stories behind it. 

We understand the importance of organic 
food, where are we at with understanding  
the importance of supporting organic 
clothing? Following my gut and my curiosity, 
I think people are becoming increasingly 
concerned about the food they eat and the 
products they buy. Clients often say “I want 
to be part of this change toward a better 
world, but I don’t know how!” 

Organic materials became the starting point 
for my shift, and understanding more about 
organic, fair trade, recycled, and renewable 
fibers inspired those first meetings I had with 
sustainable designing pioneers like Helena 

Fredriksson and Matt 
Reynolds of Indigenous. 
The transformation blew 
me away, and I remember 
saying “once you’ve gone 
down this path of choosing 
ethical garments, you could 
never go back”. As with food, 
sustainable fashion is about 
understanding the bigger 
picture and the impact of 
what we are consuming on 
the earth, whether food or 
fashion, and the people that 
are part of the supply chains.

AD: Do you see responsibly designed 
fashion growing and being adopted by more 
mainstream brands?

In recent months, I have attended 
conferences in both Denmark and New York 
City where conversations of responsible 
creation and business practices were the 
main topic. I have seen the emergence of 
communities of like-minded designers and 
fashion companies whose focus is not just 

on fast fashion and sales, but also on ethics, 
evolution, and meeting their audience 
where they are. Conscientious leaders in 
the industry want to meet this questioning 
with answers that reflect current ethics and 
that support the evolution of fashion from 
a largely destructive industry to one that 
honors our earth and the people whose hands 
touch our garments during production.

It’s a challenging road for all involved but for 
those of us that have stayed true to this path 
for many years, we’re ready for it.

Jill Heller, will host a pop up shop on October 
20th - 26th, 2014 (from 10 a.m.- 6 p.m. daily)  
in Bedford, New York’s Historical Hall. The 
event will showcase 10 international, ethical 
fashion designers, launch the U.S. presence 
of London-based Nourish skin care, as well 
as offer cold pressed juices and a farmer’s 
market courtesy of Cape Cod based The 
Local Juice  and Delicious Living Nutrition.

writer Amy Dufault
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rian and I commenced our discussion with fifteen minutes of 
sitting. “Every big meeting and even every social date should start 
in this way. If you are able to have that type of consciousness when 
you enter the conversation it will be a better one” says Brian Gallo. 
“Entraining with the breath is a powerful way to connect with 
people. If you want to create relationship with others, breathe with 
them.”

SIT was created about a year a go when Dan Steinberg, Cyrus 
Pirasteh and Gallo wanted to organize a concrete weekly group 
meditation. They knew that they needed investment in time and 
a place to do it. For a place, they chose Bhakti Yoga Shala in Santa 
Monica, California. They went by the famous saying “Build it and 
they will come, and lo and behold, people started showing up.

It is this showing up that is the only real requirement in this non-
denominational approach. They have made it a point not to  speak a 
lot before or after. Just show up, SIT and leave. It’s a simple remedy 
for the executives, urbanites, and every man and woman. 

Interested in the pragmatic, Brian’s career has included many 
years as a Wall Street trader and investor.  When the upward trend 
began towards CEOs (of huge Fortune 500 companies) meditating, 
Brian noticed a direct correlation between the ability to sit still and 
increased success with whatever you want to do in life.

“It is essential for focus.” says Gallo.  High performers are 
all doing mindfulness practices.  “The rocket scientists at Google are 
doing their mindfulness for five minutes and then they get to work.”

writer CELIA ANNE BROWNE

S.I.T.

Brian grew up in the Boston area, in a 
traditional blue-collar family, a “Good 
Will Hunting” kind of family.  He attended 
Catholic university Villanova, with no inkling 
to do meditation or yoga. His interests were 
with other like-minded frat boys: sports, 
socializing, and getting drunk. With no clue 
as to the direction to take, he got on the path 
of stockbrokers, private equity and start ups. 
Then a bridge was created.

In the 90’s, Paige Ellison (from the Africa 
Yoga Project) took him to his first yoga 
class at Jivamukti in the East Village of 
NYC. He thought it was weird, but he also 
loved it. Gallo started spending time on 
both coasts; he invested in trainings with 
revered yoga teachers Saul David Raye, 
Shiva Rea and Steve Ross. He also cites 
long time meditator, yoga practitioner and 
successful entrepreneur Russell Simmons as 
a significant mentor.

Brian believes meditation can save the 
planet. Brian has success in his day job, so 
SIT is offered to the public on a donation 
basis. There are weekly private and group 
meditations available in Los Angeles. As 
well, Brian does Skype sessions across the 
expanse of the globe for anyone who feels 
it would be beneficial in today’s world to 
unplug and just SIT.

Brian Gallo is the 
creator  of  SIT, a 
straight forward  
approach to meditation.
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Ayurveda is made up of two Sanskrit 
words: Ayu, which means life, and 
Veda, which means the knowledge of. 
To know Ayurveda is to know about 

life. According to the ancient Ayurvedic 
scholar Charaka, “Ayu” is comprised of four 
essential parts: mind, body, the senses, and 
the soul.
 
Ayurveda is considered to be the oldest 
healing science. Rooted in the ancient Indian 
body of knowledge known as the Vedas, 
Ayurveda dates back to about 1500 BC.
 
Ayurvedic medicine is holistic, meaning it 
is based on the intrinsic law of nature that 
states that the whole person is made up of 

many interdependent parts and that when 
one part of the body is malfunctioning, 
it disrupts all other parts. Therefore, by 
concentrating on the source of imbalance, 
Ayurveda uses natural treatments to 
eliminate the root cause and promote the 
person’s immunity.  Ayurveda not only 
treats physical complaints, but it also 
changes lifestyle practices to help maintain 
and improve health, wellness, beauty and 
optimal living.
Dr. Raichur is an international lecturer, 
bestselling author, Absolute Beauty and 
owner of PRATIMA spa & clinic. Her 
PRATIMA skincare line, which she still 

AYURVEDA 
makes by hand to this day, has captured 
the hearts of editors at leading beauty and 
wellness publications across the world.
Visionary pioneer of the Ayurvedic Skincare 
field, Dr. Pratima Raichur combines the 
wisdom of Ayurveda with her expertise as a 
chemist, botanist and Ayurvedic doctor to 
compose a holistic system for skin wellness 
that combines profound ayurvedic therapies 
and a remarkable line of pure, organic 
products.

AGB: Is there a simple way to categorize the 
different doshas for Westerners who have 
not grown up with this healing practice? 

Dr.R: Ayurveda is a holistic medical science 
over 5,000 year old that states the entire 
universe and everything in it—including us—
is comprised of the five elements: Space, Air, 
Fire, Water, and Earth.  There are 3 doshas 
that are derived from these five elements: 
Vata (Air & Space), Pitta (Fire & Water) 
and Kapha (Water & Earth). These primary 
forces are responsible for our physical, 
physiological and psychological traits or 
our “mind-body” types.  Each of us has a 
unique proportion or combination of these 
three forces that shapes our nature, much 
like a fingerprint. The elements all have the 
ability to come in and out of balance that in 
turns shows through the doshas with specific 
characteristics. Therefore, understanding 
your dosha can help you make the best 
choices for balanced, healthy living. 

AGB: You have various products on your 
site for the different doshas, but is there a 
questionnaire that can guide a person to get 
to know their dosha? 

Dr. R: We do offer a simple dosha quiz on our 
website to help determine your dominant 
dosha, which then helps to determine the 
best skincare products for your needs: 
http://www.pratimaskincare.com/skin-
analysis-quiz/index.html.

There are also many great online tools and 
quizzes that will assist you in getting to know 
your own dosha and constitution.  However, 
keep in mind that each of us contains a 
unique combination of all three doshas.  
Knowing your dominant dosha is a key tool 
in Ayurveda, as well as achieving ultimate 
health & wellness in life.  We do recommend 
seeking professional guidance, if needed, 
to establish not only skincare but lifestyle 
needs to maximize your general health & 
wellness. 61
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photographer Craig SalmonINTER
PLANETARY
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Fringe shell top: CARLEEN.
Vintage black top hat. Vintage  
printed robe.
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This page | Vintage black pleather 
brief from a selection available 
at: Leah Levin. Hanna top: POL.
Black & cream inner cardigan:  
DANIEL SILVERSTEIN.
Up cycled tights with rhine-
stones. Black hand bracelet: 
ROMACK. Black gold cap toe 
boots: ARDEN WOHL X 
CRI DE COEUR.

Opposite  page | Vintage rose robe. 
Black bead  and mesh  
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Moon print skirt: SHADOW PLAY.
White crochet top with side fringes: 
PIMA DOLL. Clear plastic crew neck 
top: ORGANIC by JOHN  
PATRICK. Chambrey blue high 
socks: LITTLE RIVER SOCK MILL. 
Eamz rock boots: UNITED NUDE.
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White shaggy cardigan: ROSEL. Camille 
shirt: MAIDENLOVE. Sunset black 
bralette: CLARE BARE. Bailey short in 
gold: VIPARO. Up cycled tight with  
rhinestones Black cap toe boots: ARDEN 
WOHL X CRI DE COEUR.
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Opposite  page |Honey comb cropped 
top: ROMACK. Vintage embroidered 
silk bomber jacket:  From a selection 
available at: leahlevin.com. Bound 
shorts in vision embroideries:  
SAMANTHA PLEET. Black mesh em-
broidered leggings: ROMACK. Vintage 
blue fishnet. Heart shape sunglasses: 
MERCURA. Eamz rock boots: UNIT-
ED NUDE.

This page | Vintage silver sequins and 
beads embroidered jacket:  From a se-
lection available at: Leah Levin. Sunset 
black bralette: CLARE BARE. Black 
panty: DAISY & ELIZABETH. Black 
mesh beaded scarf: ROMACK. Vintage 
silver harem pantyhose Blue metallic 
flat mary jane: ARDEN WOHL X CRI 
DE COEUR.

Art Direction: Danika Underhill.  
Stylist:  Sabine Feuiollely. 
Make up: Andie  
Marcoe-byrne. 
Hair: Mara Schiavetti
Model: Evelina. 
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RHINO
photographer  Beverly Joubert
writer Dereck Joubert

TEN THINGS I WISH PEOPLE KNEW 
ABOUT RHINOS: The first rhinos Beverly 
and I saw together certainly impressed me. 
It’s not surprising of course; who wouldn’t 
be impressed by a 4 ton prehistoric animal 
coming at you, snorting and blowing snot 
like a dragon with red dust rising up from its 
feet like the very beast of the Apocalypse?

I think I was twenty one with a full three or 
four years of bush experience behind me—
well, sort of…between school and university, 
perhaps a hefty few weeks in total—but I’d 
studied rhinos from afar. Beverly feigned 
complete trust in me, stood behind me and 
held my hips, but I suspect it was less trust 
than the fact that there was not a single 
tree thicker than my thumb to hide behind. 
Nonetheless, I was determined to protect 
her, and dropped to one knee, ignoring the 
thorn that immediately made me regret the 
gesture and said we should be as quiet as 
possible. 

As it happens, the rhinos blundered passed, 
if they could find us. The first thing to 
understand about rhinos is that they don’t 
see terribly well, except when you least want 
them to! 
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across them. They are the pitbulls of the 
pachyderm world! Neither deserves what I 
recently saw on film from someone I know. 

She was a beautiful adult female white rhino, 
round in just the right place, with delicate 
folds of grey fat and flesh—not unattractive 
in rhino terms—except for one blemish: 
her face had been hacked off. She stepped 
out into the road confused and afraid and 
in levels of pain I cannot even imagine. 
Poachers had darted her with a drug called 
M99, just enough to put her down, but not 
enough to dull any pain, and then hacked 
off her horns. It used to be that poachers 
were more polite. They would kill a rhino 
and chop off the large horn and not bother 
with the rest. Today with a street price of 
$65,000 a kilogram, every last shred of rhino 
horn is taken, but now even the mucus sap is 
drained and the horn buds. A newborn baby 

is no longer left to try to suckle its poached 
mother—it too is chopped up for its three 
month old horn no larger than a shot glass 
in size.
When the pain from the surgery—done with 
a machete—overwhelmed the effect of the 
M99 she tried to get up and run away, so 
they hacked at her until she submitted to 
the final act. Then, they left. Hours later she 
walked out onto the road, a bloody mutilated 
mess.  Poachers do this now because the risk 
of detection is increasing, so gunshots need 
to be kept to a minimum. If they drug the 
target animal and it walks away later, only 
to collapse and be found by anti poaching 
teams, the poachers tracks are at the original 
site and much harder to follow. So the second 
thing I wish everyone knew about rhinos is 
that they do feel pain. 

White rhinos must have once been like the 
casual and calm Brontosaurus dinosaurs, 
wandering Africa and Asia in herds of huge 
numbers, feeding on vegetation as other 
“main characters” chased each other and 
slaughtered their prey, largely leaving these 
lumbering giants alone. There were probably 
millions of them, because they do absolutely 
no harm at all to anyone, man or beast. They 
tug out clumps of grass to eat, don’t go near 
crops or livestock and just wander around 
peacefully.  They’re the Chocolate Labradors 
of the pachyderm world. I’ve never heard of 
anyone hating a white rhino. 

Black Rhinos are similar, in that they hook 
down acacia thorn branches instead of grass, 
and perhaps the rougher diet has a slight 
effect on them. They smash through fences, 
walls, cars and even trains if they come 
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There is a movement afoot in South Africa 
to offer up a solution for the intense rhino 
poaching that sees a rhino being killed every 
8 hours. With over 60% of rhinos in private 
hands, on farms and in breeding locations, 
those owners want the right to harvest and 
sell rhino horn and according to their logic 
of “flooding the market.”

Many of these farmers are actually 
businessmen so it’s astounding to me that 
they have such a weak grasp of the use of a 
calculator. There are now 1.3 billion Chinese 
people, and the rhino horn market doesn’t 
stop there. Vietnam is also a huge market, 
and Far East countries like Taiwan, Thailand 

and others make up over 2 billion other 
potential buyers.

We have 18,000 rhinos left. A rhino produces 
a horn if shaved off, every 3 years. Rhinos 
today have the capacity to satisfy less than 
3% of the market. If it is made legal to trade 
in rhino horn, many millions of people will 
feel it’s okay to buy rhino horn, and the 
market will leap in size. For businessmen to 
feed this market (and sell their wares), they 
will market and manage the prices for best-
achieved value. As the price goes up, as any 
farmer would pray for, the risk/reward ratio 
for poachers will quickly make it more and 
more viable to poach rhinos, and the curve to 
extinction will quickly increase. 

I hope that people learn about rhinos is that 
“trade” in horn is disastrous, not a solution. 
“Harvesting” rhino horn requires the horns 
be sawn off. Each time that happens, they 
are darted (put at risk) and moved. I don’t 
believe that rhinos have evolved over 10 
million years to have a horn that they don’t 
need. So the after-effects of dehorning a 
rhino (or shaving the horn down) will have 
serious repercussions  

This year marks a very interesting one. 
2014 will be known, as the year when rhinos 
reached a tipping point, where the rhinos we 
have are breeding at a rate lower than the kill 
rate of poaching. We will officially go into a 
rhino deficit this year. 
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Graham Ereaux is a photographer from 
Sackville, New Brunswick, Canada. He uses 
large and medium format photography to 
explore socio-physical landscapes ranging 
from North America consumerist utopias 
to local seniors among his community. The 
Magenta Foundation-one of North America’s 
leading contemporary photography 
publications-has labled him as an important 
emerging artist. 

The Walls of Utopia is an attempt at 
depicting the remnants of the consumerist 
landscape when the act of consuming and the 
presence of people is removed. At night and 
without the consumer, malls become empty 
neon shells, parking lots become endless 
voids of concrete, and streets that once led 
consumption from one place to the next 
end up as a tangle of dry asphalt veins. By 
photographing these landscapes, this work 
aims to encourage people to think critically 
about consumerism and its emotional, social 
and geographical potential.

GRAHAM EREAUX
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I’M OLD, BUT I’M STILL HERE is an ongoing documentation of a selection of residents in an Eastern 
Canadian nursing home. By shedding light on the vibrant community that exists within this home, this 
work aims to battle the stereotype that these institutions are exclusively for those on their death-bed. In 
fact, many institutionalized seniors enter nursing homes with the hopes of gaining new opportunities and 
friendships before old age severely deteriorates their physical and mental health. However, these new 
found opportunities often come at a price, as nursing homes have the effect of hiding seniors from the 
community at large. As their engagement with their former communities diminish, they must contend 
with their loss of relevance in society. Therefore, by photographing these seniors, this work hopes to 
encourage the public to recognize the vibrant populations nursing homes hold.

GRAHAM EREAUX
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Pale green peasant blouse: 
Vintage Screaming Mimi’s. 
Conductor vest: OSMIUM  
Jeans: LEVIS. Denim 
Handkerchief: FORAGE  
Ivy claw buckle belt: 
BILLYKIRK. Olive button 
 shawl: ENGINEERED 
GARMENT. Necklace:  
A.J Own’s. Black hat: Vintage. 

photographer Niko Margaros

WEATHERED
HAT

THE
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This page | 
AJ wears–Jeans: NUDIE  
JEANS. Alchemist shirt:  
OSMIUM. Denim Bowtie: 
FORAGE. Black boots:  
AJ’s own. Taylor wears–White  
and black cotton dress: INJIRI. 
Light grey sweater: NUDIE 
JEANS. Black lace-up boots: 
Vintage Justin. 

Opposite  page | 
AJ wears: Black bowler hat, Black  
turtleneck sweater, Black  
suede fringe jacket: Vintage 
Screaming Mimi’s. 
Taylor wears: White and black 
cotton dress: INJIRI
To order at ABC Carpet & Home
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This page
AJ wears-Jeans: NUDIE JEANS
Black turtleneck sweater: Vintage
Taylor-Magdalena scoop neck top: 
ALABAMIN CHANIN
Long gather pocket skirt in black: 
ALABAMIN CHANIN
Pointelle throw in aluminium: 
IN 2 GREEN

Opposite page
Taylor wears: White and black 
cotton dress: INJIRI
To order at ABC Carpet & Home
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AJwears–Oatmeal Henley: 
NUDIE JEANS. Truman 
pants: ENGINEERED 
GARMENT. Taupe wool 4 
pocket jacket: NAU. Brown 
braided leather suspender: 
Vintage. Light weight stripe 
scarf in oat: BUJI BAJA. 
Brown buckles shoes: Vintage. 
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Opposite  page | 
AJwears–Denimshirt ALTERNATIVE 
APPAREL. Combi vest: 
ENGINEERED GARMENT 
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This page | 
Taylor wears– White Denver  dress : 
STONE COLD FOX.  Black boatneck 
cardigan & skirt: ALABAMIN 
CHANIN. 

Opposite  page | 
AJ wears– Anthracite Henley: 
NAU. Black mariner pants: 
OSMIUM. Black suede fringe jacket: 
Vintage. Black double button belt: 
BILLYKIRK.
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Opposite  page | 
AJwears–Oatmeal Henley:
NUDIE JEANS. Truman pants: 
ENGINEERED GARMENT.  
Brown braided leather suspender: 
Vintage. Black leather bracelet:  
AKiS. Brown Hat: AJ’s own.  
Eco Navajo blanket in aluminium, 
Eco Serape blanket in coral/ 
smoke: IN 2 GREEN.

This page |
Taylor wears– White and  
black cotton dress: INJIRI available 
at ABC Carpet & Home  
Light grey sweater: NUDIE  
JEANS. Back seam over-knee 
 socks: ALABAMIN CHANIN.  
Black lace-up boots: Vintage.  
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AJ wears– Sweater vest: VINTAGE 
MARGIELA. Leather top hat: 
Vintage, SCREAMING MIMI’S.
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AGB: Hey AJ! I met you at a two-day pig roast in upstate NY  
exactly two years ago. I remember you as being very quiet and 
observing, and you wore a hat at all times–you still do. It’s  
almost become a trademark. I noticed you have more to say now. 

AJ: Ah yes, the hat. I think more than anything, it’s an easy 
(maybe lazy) way to keep the hair back—but also a good defense 
for keeping ticks and paint out of my hair. I spend a lot of time  
in and around the workshop and the woods. For many years,  
I’ve appreciated a weathered hat that tells a story. I’ve had a 
couple over the years and each carries accidental markings of 
past experiences and projects—a personal journal of sorts.

When you and I met, I was sharing a house in Woodstock with 
two longtime friends from Chicago. I’d lived in the house a few 
years prior and landed back there on a return move from Los 
Angeles. It was a great time with lots of old and new friends 
coming up from the city. 

Without boring you with any sort of self-analysis, I think my 
silence, and (at times) removed observations stem from having 
grown up in a close and loving extended Midwest family, but one 

The Weathered Hat
Interview with AJ Mason.
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that was very loud and opinionated. For me it’s a path of least  
resistance to wait for others to get their “words” out before  
really connecting to that person—a trimming of the fat in a 
way—I think it’s better for the heart.

AGB: I know you do some modeling, and you make things. Tell 
us about that. Also can you share with us who are some of your 
favorite authors or artists? 

AJ: I’m not sure I qualify as a ‘model’, but I have done a handful 
of shoots—most of which have been for friends or magazine 
profiles.  My younger brother Jonas has worked in fashion for 
many years. Through his work, I’ve been close to the industry 
and have made a lot of great friendships from that.

Hard to speak to favorites.  I don’t feel well-versed in art history 
and literature, so it becomes a matter of re-reading old books, 
or something someone gives me along the way; however, I do 
find myself re-reading Thoreau, C.S. Lewis, and Bukowski the 
most.  When it comes to art, I’m most often drawn to work that’s 
expressive or dark, because it seems to carry the most truth. I 
love the freedom of art, where even if abstract, an individual 
can visually release whatever it is they are feeling. I would love 

to have a solo exhibition of my own work in the near future, but 
feel I’m still finding my way—maybe subconsciously keeping 
one at bay, until I feel comfortable with the steps required to 
produce a show. Until then, I have a fairly consistent network of 
clients that affords me the freedom to build and sell directly.

A lot of the design pieces I’ve made, have come out of a desire 
to have objects and furnishings that are unlike ones that can be 
purchased by the masses. And while most are functional (fur-
niture, lamps, frames, shelving), they all have components that 
differ from their original purpose. I feel a strange connection to 
objects that have been discarded, forgotten, or worn down by 
‘man’. For example: taking an old trailer stand and merging it 
with a rusted water pipe and then dressing it with storm fallen 
branches, to create an elegant lamp.  I find fulfillment in step-
ping back to view the finished sculpture in it’s new state, while 
imagining the ‘life’ or purpose those components had before 
they got to me.  Similar to my hats, they have stories that go 
beyond something new and sold in a retail environment.
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COMMUNITY IMMUNITY
Essential oil-containing aromatic plants have been used for anti-infectious purposes for millennia. The 
unpleasant odors of sewage, rotting garbage, sick people, and environmental pollution reveal the presence 
of proliferating microbial toxins. Without knowing the details of what pathogenic agents were present, 
people have always known that where there were bad vapors, diseases lurked. Throughout history, aromatic 
plants and their essential oils have been the primary antidote for these ‘evil spirits.’  
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Since the 1800’s, scientific research has 
compiled a substantial body of evidence 
demonstrating that essential oils have 
powerful antimicrobial effects against a 
broad range of bacterial, viral, and fungal 
pathogens. As environmental disturbances 
increase around us, it is wise to consider 
how these healing plants can be used as our 
allies, not only to prevent contagion and 
enhance personal immunity by purifying the 
atmosphere around us, but to remove the 
causes of illness within communities as well. 
One of the recent discoveries of aromatic 
research is that the antimicrobial effects of 
essential oils are most potent not when the 
oil is used in liquid form, as when applying 
tea tree to a fungal infection, but when 
pathogens are exposed to the vapors of the 
oils. This means that the most effective 
way of utilizing essential oils for reducing 
atmospheric contagion, neutralizing air-
borne illnesses and enhancing immunity 
is through the use of aromatic diffusers, 
ionizers, and nebulizers. It has also been 
found that it is not necessary to have a high 
concentration of oil in the atmosphere for 
it to be effective; only a minimum amount 
of oil dispersed from a diffuser is necessary 
for optimum biological and immunological 
effects.

Although there are many aromatic diffusers 
on the market, from simple candle burners 
to complex ultrasonic devices, atmospheric 
dispersion of aromatic botanical oils is 
nothing new.  A traditional fire puja in 
Rajasthan filling the temple with aromatic 
offerings; precious sandalwood and 
agarwood incense moving like coiling 
dragons through monastery meditation 
halls; Egyptian ceremonies burning copious 
amounts of desert resins and exotic spices; 
Tibetan monks throwing juniper branches 
onto coals while chanting; an Arab family 
welcoming an honored guest with a smoking 
censer of their purest frankincense: these 
are all ways that cultures have practiced 
spiritual hygiene and “community 
immunity” throughout the ages.

In their native habitats, plants grow in 
communities. They must survive exposed 
to the natural elements, must compete with 
other plants, and must live in the midst of 
complex microbial and insect communities. 

Essential oils are part of a plant’s immune 
system, created by its evolutionary 
intelligence primarily for repelling 
pathogens.  By harvesting and distilling their 
oils, we bring the immunological power of the 
plant communities into our communities. 

Just as an individual plant cannot thrive in 
a poor environment, no individual person 
can maintain their health if the community 
they live in is unhealthy. Whether it is the 
threat of serious epidemics such as avian 
flu, allergic reactions caused by genetically 
engineered food, antibiotic resistant 
bacterial infections, chemical sensitivities 
from an increasingly toxic environment, 
or just the common cold spread through 
schools and the workplace, one does not 
have to look far to see this basic truth.

A forest is a perfect example of “community 
immunity.” In conifers such as pine, 
spruce, and fir, the primary agents of 
the trees’ defense are monoterpenes, 
aromatic molecules such as pinene, which 
give pines their characteristic fragrance. 
These molecules have several important 
physiological functions, including repelling 
insects and microbial pathogens and healing 
wounds to branches and bark.

Because trees and humans are so closely 
related biologically, it is not surprising to 
discover that the essential oils produced by a 
tree’s immune system are directly beneficial 
for our immunity. When we diffuse conifer 
oils into our homes we are not just bringing 
the beautiful fragrance of the forest indoors: 
we are also surrounding ourselves with a 
cloud of disease-fighting molecules created 
by the trees’ immunological intelligence. 

A garden is another kind of plant community. 
When the soil is healthy and rich in nutrients 
produced by healthy microbial ecologies 
the plants have vibrant flavors, colors 
and fragrances, indicating the presence 
of vitality and life force. Some of the 
most powerful antibacterial and antiviral 
essential oils come from this community: 
rosemary, sage, thyme, oregano, lemon 
balm, and lavender. A well-known example 
of this type of “community immunity” is 
the Hindu practice of growing of tulsi, holy 
basil, in courtyards of homes for its health-

enhancing and insect-repelling powers; in 
other parts of the world aromatic plants such 
as basils and marigolds planted in gardens 
have been found to be highly effective for 
repelling mosquitoes from neighborhoods.

Deserts have their own communities of 
long-lived species, growing slowly under 
the harsh sun. In this community we find 
some of the most famous of the sacred scents 
used for prayer and meditation from time 
immemorial: frankincense, junipers, sages. 
From our own backyard in the dry California 
coastal mountains we find the white sage, 
now globally renowned as part of Native 
American ceremonies, containing its own 
potent camphorous antimicrobial oils.

Jungles are intensely dynamic communities, 
filled with a multitude of diverse aromatic 
medicines. Here we find common spices like 
cinnamon, and more unusual species like 
ravensare and niaouli, which have unique 
antimicobial properties.

In the fields we find yet more fragrant plants 
with oils that destroy pathogens, such as 
lemongrass, palmarosa, citronella, and 
angelicas.

Nature has provided us with a rich and 
diverse palette of aromatic healing treasures 
to choose from.  By filling our gardens and 
cities with aromatic plants, by using their 
flavors in our diet, and by diffusing the oils 
they produce into our workplace and homes 
we are strengthened and protected by the 
essence of their immunological intelligence. 
We can create not just good health at the 
individual level, but “community immunity” 
as well.

David Crow is an acupuncturist and 
herbalist with over thirty years of clinical 
experience. He is the author of “In Search 
of the Medicine Buddha,” a book about his 
studies of Tibetan and Ayurvedic medicine 
in the Himalayas, “Sacred Smoke,” about 
his studies of Palo Santo in Ecuador, and 
“Plants That Heal,” a collection of essays 
on botanical medicine.  He is the founder 
of Floracopeia, a company that supports 
ecologically sustainable agriculture through 
the production of essential oils.
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ray Scott is a futurist, techno-philosopher, speaker, writer 
and artist. Gray is the founder and CEO of Serious Wonder 
and a professional member of  The World Future Society.

AGB: What is a futurist and why is it important for people in 
the green movement to understand futurology?

GS: Simply, a futurist is anyone who thinks about the future. We 
write, we forecast, we use strategic foresight and pattern recognition 
to project preferred futures. There are many different types of fu-
turists. Some futurists work with corporations, some are engineers, 
inventors, innovators, science fiction writers, and some do a mix 
of a few of these things and work in the media. GOOGLE, INTEL, 
FORD—all have futurists. 

AGB: How does one become a Futurist, what led you on this path? 

GS: My journey into futurism began around 2010. I traveled to Egypt 
and did a life changing meditation on 10/10/2010 inside the King’s 
chamber of the great pyramid. I then traveled to Peru and worked 
with Ayahuasca.  
 When I emerged on the other side, I started SERIOUS WONDER. 
Ayahuasca is an indigenous medicine and not something to be taken 
casually. It rips the ego out from under you. It was and still is the 
most frightening thing I have ever experienced.

While on the medicine, I saw digital landscapes and geometric 
worlds. I walked away from that experience knowing that the sub-
strate of the cosmos is digital. From African fractals to the flower 
of life etchings found in the Temple of Osiris at Abydos, Egypt. The 
truth is there to be discovered if you have the eyes to see. Technology 
and geometry are coded into nature. It is the nature. 
As a futurist, I observe, mix and, mirror where I think society, 
technology and our species are heading. I have always been a very  

curious, rebellious and sometimes foolishly 
fearless person.  Creating SERIOUS WON-
DER was a way for me to ask big questions 
and think about the future.  

I have always been interested in observing 
predictive behaviors in human psychology. 
Technology will always mimic the psycholo-
gy of the species. Understand the mind and 
you can see where technology is heading. It 
all comes down to pattern recognition. 

AGB: In your opinion, how are sustainability 
and technology complimentary?

GS: I think technology can do more than 
sustain. I see a future filled with biomimetic 
technologies that are inspired by nature that 
will solve some of our greatest challenges. 
Mimicking nature with technology is the fu-
ture. We know it works. By unlocking the se-
cret designs hidden in the natural world, we 
can design more holistically and efficiently. 

When you study the history of technology, 
you begin to realize that technology is a nat-
ural byproduct of the cosmos.  Technology is 
like an umbilical cord to the cosmos. Human 
consciousness is merely interpreting the 
signal and translating it into cars, planes and 
smartphones. For example trees, nautilus 
shells and flight patterns in falcons all use a 
predictable pattern. 1, 1, 2, 3, 5, 8, 13, 21, 34, 
etc. This pattern is known as the Fibonacci 
sequence.  It sounds like mysticism but it is 
scientific fact. 

 Just like human consciousness, technology 
can be benign or malignant.  It is up to us to 
decide how to use the code we find in nature, 
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in the cosmos and ultimately in our own 
minds. We can build bombs or invent cures 
with this knowledge. 

We need to think about the future in a new 
way. Technology is growing exponentially. 
The future is here now. Environmentalists 
should be using biomimetic technologies to 
develop solutions to our problems instead of 
demonizing tech. Fight dirty tech with green 
tech. Invent something, start a company, and 
solve a problem using green tech. Find the 
inefficiency and fix it. 
 
AGB: What are some examples of future 
green technologies we should expect to see 
in the next 5 years? 

Expect to see more kinetic energy harvesters 
in urban areas. A company called Pavegen 
has installed kinetic energy harvesting tiles 
in London, New York and France. Imagine a 
future filled with sidewalks, staircases, and 
stadium floors that collect micro amounts 
of energy from every footstep. Major cities 
like NYC, Chicago and San Francisco should 
be harvesting kinetic energy from sidewalks 
and should feed that back into the grid. 

 Vertical farms will also be huge in the next 5 
years. Growing food vertically in urban areas 
will change the way we feed our populations. 
It may also lower the cost of fresh foods and 
eliminate the need for pesticides. Imagine a 
50 story high-rise farm with tomatoes grow-
ing on the 11th floor, strawberries on 21st, 
and apples on the 33rd. 

London, Singapore and a few cities in the US 

already have vertical farms. These vertical 
farms could compost local food waste, filter 
and harvest rainwater and use natural pas-
sive fiber optic solar to light the interiors. 
This is not science fiction, this is fact. Verti-
cal urban farming is the future. 

AGB: What innovations do you see on the 
horizon for the future of fashion and beauty? 

 Wearable tech is huge now. Expect to see 
electronic makeup that can monitor your 
health and smart suits that are your main 
computer. Imagine wearing your social net-
work on your shirt! Imagine a future filled 
with clothing that will monitor your health. 
We will see clothing grown from bacteria 
and microbes will be the new fashion hous-
es of the future. Bio-fashion is the future of 
clothing. Mushroom mycelium and bacteria 
will rule the runways. Suzanne Lee from 
BioCouture is already doing it and the re-
sults are beautiful.  

One thing is certain—the future is going to 
be a wild ride.

Gray has been featured in and interviewed 
by the New York Post, Psychology Today, 
The Star, FOX5 News NY, San Francisco 
Magazine, The Futurist Magazine , H+ Mag-
azine, IEET, Brighter Brains, Media Disrup-
tus, London Futurists, OracleTalk and The 
One Way Ticket show. Gray is a frequent 
keynote speaker and has spoken at con-
ferences around the world on the future of 
technology. Gray lives in NY and is current-
ly working on his first book about the future 
of technology.

© COPYRIGHT KEN YEANG 2014   EDITT TOWER
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CHAGA MUSHROOM
INONOTUS OBLIQUUS: commonly known as the Chaga mushroom. 
To the Siberians it’s known as the “Gift from God” and the 
“Mushroom of Immortality.” The Japanese call it “The Diamond of 
the Forest,” while the Chinese deem it “King of Plants.” This vibrant 
growth has been used by humans to support health for thousands 
of years, growing in Birch forests of Russia, Korea, eastern and 
northern Europe, northern areas of the United States, in the North 
Carolina Mountains and in Canada. Mostly black in color due to 
the presence of massive amounts of melanin, Chaga is not soft like 
other mushrooms; it is hard—almost as hard as wood—and the most 
nutritionally dense of all tree growths.

The mushroom concentrates natural compounds for its protection 
from the elements and draws its life force from the Birch tree. Many 
trees usually outlive humans on the planet (the Birch can live up to 
200 years), and the Chaga mushroom acts as a parasite and draws 
living nutrients and life energy from its host. Subsequently, Chaga 
contains numerous B vitamins, flavonoids, phenols, minerals, and 
enzymes. It is also one of the world’s densest sources of pantothenic 
acid, (this vitamin is needed by the adrenal glands as well as digestive 
organs). It also contains riboflavin and niacin in significant amounts. 
Chaga contains wild-source minerals and is particularly high in 
copper, calcium, potassium, manganese, zinc, and iron. It also 
contains a potent substance known as superoxide dismutase (SOD). 
This is an enzyme whose function is to halt oxidation, especially the 
toxicity of a free radical known as singlet oxygen. This is the type of 
oxygen, which is responsible for oxidizing and damaging the tissues, 
which results in aging.

Melanin, the abundant phytochemical found in Chaga, is so much 
more than pigment. On an energetic level Melanin’s chemical 
structure allows no energy to escape. It’s the perfect absorber of 
light and all energy frequencies. Melanin is abundantly present in 
the inception of life. There is a melanin sheath covering both sperm 
and egg and it’s found in almost every organ of the body. Melanin 
counteracts stress, viruses and bacteria, improves the quality of sleep 
and regulates biological rhythms. It may even help protect against 
cancer and reduce the risk of heart disease. It is also the instigator of 
tissue repair, regeneration and infectious disease fighter. Its ability 
to undergo many chemical reactions at once is what scientists call 
‘oxidation-education reactions’.

For centuries, Shamans and healers have written about the 
symbiotic relationship Melanin has with the pineal gland, located 
within the precise geometric center of the brain. The pineal gland is 
occasionally associated with the third chakra (also called Ajna or the 

third eye chakra in yoga), and although larger in children, it reduces 
in size to that of a pea as it undergoes a gradual calcification process 
as we age. The optimum size of the pineal gland, when fully engorged 
and activated, is that of a grape. It is believed by some to be a dormant 
organ that can be awakened to enable “telepathic” communication. 
Philosophers and spiritual adepts have long contemplated the true 
function of this mysterious gland. The Ancient Greeks believed the 
pineal gland to be our connection to the Realms of Thought. 

This gland is activated by light, and it controls the various 
biorhythms of the body. It works in harmony with the hypothalamus 
gland, which directs the body’s thirst, hunger, sexual desire and the 
biological clock that determines our ageing process.

The pineal gland is also responsible for secreting two extremely 
vital brain fluids related to our mental health. Those are, melatonin, 
which is the hormone that induces sleep, and serotonin, which is the 
chemical that helps to maintain a happy, healthy balanced mental 
state of mind, among other functions. The pineal gland also secretes 
melanin during times of relaxation and visualization. As we are 
created by electromagnetic energy and react to EM energy stimuli 
around us, so does the pineal gland. 

Melanin/melatonin supplements are now a huge industry, with 
claims that the chemicals can improve sleep, help those who 
suffer from seasonal affective disorder (SAD), reduces headaches, 
strengthen the immune system, and slow down ageing. On a 
philosophical plane, melanin is a chemical/biological door. 

It’s no wonder the Ancient Egyptians, Japanese, Chinese and 
Russians had an exalted regard for the healing properties, both 
physically and spiritually of the Chaga mushroom.  Today the 
mushroom is found in many health food stores around the world 
and in the US. There are many ways to take Chaga; as a powder form 
in a capsule, or in tea or a smoothie. The effects are more noticeable 
if you have a clean diet and don’t take to many stimulants. Even if 
you do, you will notice a slight calming, grounding and a de-stressing 
energy in your corporeal body. Metaphysically your dreams may be 
more vibrant and memorable, and your relationships may become 
more harmonious.

Article sources: http://www.knowledgehousepublishers.com
http://en.wikipedia.org/wiki/Inonotus_obliquus
https://sites.google.com/site/naomiastral/
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AN HERB BY ANY OTHER NAME   In the US there is a buzz around Cannabis that’s 
at an all time high. Decriminalization of the 
herb and legalizing medical Marijuana is freeing 
the shackled herb of healing and happiness. Of 
course on a much larger and ‘drug lord’ kind of 
scale, tensions are high for law enforcement, 
how do they deal with a new pot economy. BTW 
its really hard not to pun the crap out of this 
article! 

As you can imagine there 
are many varied opinions on 
this herb from the general 
populace, mostly due to 
misconception, especially 
when it comes to its healing 
properties. Despite such 
widespread use, Cannabis 
has been illegal in most 
countries, up until now. 

Did you know that George 
Washington, Thomas 
Jefferson and Benjamin 
Franklin were all hemp 
farmers? It was even once 
mandated that hemp be 
grown, and one could pay 
taxes with hemp.  Then 
came Harry J. Anslinger, a 
prominent prohibitionist, 
who successfully lobbied 
Congress to pass the 
‘Marihuana’ (as it was called 
back then) Tax Act in 1937, 
making access to the plant 
costly. Anslinger was the 
head of the Federal Bureau of Narcotics and 
presented Cannabis use to the public as an 
unalloyed danger, resulting in “reefer madness.” 
The American Medical Association opposed the 
Marihuana Tax Act, fearing that it would limit 
medicinal study and potential prescription 
of the plant. Long a part of the United States 
Pharmacopeia, a compendium that set 

standards for medicines and foods, Cannabis was removed in 1942.

The Cannabis herb has undergone all kinds of assaults due to political 
agendas. In 1970, Congress enacted the Controlled Substances Act, 
classifying Marijuana along with heroin as a Schedule I drug. ‘Drugs 
in this category have a proven potential for abuse and no medical 
value’. (Opium, the source of morphine, and amphetamines are 
Schedule II drugs, classified as less dangerous despite their potent 

addictive properties.) 
Soon thereafter, President 
Nixon launched the “war 
on drugs,” and in 1986, 
President Reagan signed 
the Anti-Drug Abuse Act, 
which mandated prison 
sentences without parole 
for offenders convicted 
of possession and sale of 
all illegal drugs, including 
Marijuana. 

Since then the ‘outlawing’ 
walls slowly began to 
crumble. In 1996, California 
passed an initiative to 
legalize medical Marijuana. 
Low and behold ‘studies’ 
suggest that Cannabis 
can help relieve the 
debilitating pain caused 
by chronic ailments and 
the nausea associated with 
chemotherapy. It was a 
decisive moment for the 
public image of the herb.

FYI: Hemp and Marijuana 
are two different varieties of Cannabis sativa L: A flowering herb 
indigenous to many parts of the world, it is found growing in both 
tropical and temperate climates. When you grow Marijuana, male 
plants are culled and female plants are cultivated, since the THC 
content is most abundant in the buds or “female” part of the plant. 
Marijuana plants are typically grown far apart to avoid possible 
seeding (from male to female plants), which would lower the THC 
content in the buds. Marijuana is a Mexican term that first referred 
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to cheap tobacco and now denotes the dried leaves and flowers of 
the Cannabis plant. Hashish is Arabic for Indian hemp and refers to 
its viscous resin. In 1839, William O’Shaughnessy, a British doctor 
working in India, published a paper on Cannabis as an analgesic 
and appetite stimulant that also tempered nausea, relaxed muscles, 
and might ameliorate epileptic seizures. His observations led to 
widespread medical use of Cannabis in the United Kingdom; it was 
prescribed to Queen Victoria for relief of menstrual discomfort.

Cannabis was known to be used as a medicinal herb by the ancient 
Chinese, Egyptians, Greeks, and Romans for stomach ailments, 
cramps, and general pain. Archaeologists have discovered it in digs in 
Asia that date to the Neolithic period, around 4000 BCE. An emperor 
of China, Shen Nung, also the discoverer of tea and ephedrine, is held 
to be among the first to report on therapeutic uses of cannabis in a 
medicinal compendium that dates to 2737 BCE. It is also reported to 
be mentioned in the Sushruta Samhita of India, a Sanskrit redaction 
text on surgery published before the 8th century A.D.  

Hemp (from Old English hænep) is a commonly used term for high 
growing varieties of the Cannabis plant and its products, which 
include fiber, oil, and seed. Hemp is refined into products such as 
hemp seed foods, hemp oil, wax, resin, rope, cloth, pulp, paper, and 
fuel. The beauty of the plant is that it only takes four months before it 
is ready to harvest, as opposed to trees that take from 20 to 50 years. 
Hemp naturally repels weed growth and has few insect enemies this 
means it requires no herbicides and few or no pesticides.  Albeit, we’ve 
all seen Hemp fabric is not chic, but what you may not know is that 
although hemp pantie’s may not be the best idea, the fiber is 10 times 
stronger than cotton, and unlike cotton which grows only in warm 
climates and requires enormous amounts of water, hemp requires 
little water and can grow in all 50 states. This plant can be utilized in 
many ways and it can become a home-grown product that with time 
and ingenuity may take over from GMO cotton fields. Unfortunately 
it will take perseverance. Would-be hemp farmers are having mixed 
success navigating red tape on everything from seed acquisition to 
processing the finished plant. In the mean time we import it from 
Canada, China, Turkey and other countries. 

This healing plant that has been used as a medicine for thousands 
of years is used today in treatments ranging from  nausea, lack 
of appetite, sleeping disorders, auto-immune diseases (MS) and 
glaucoma, cancer, chronic pain, chronic nervous system disorders, 
epilepsy and other disorders characterized by seizures, HIV or AIDS 
and other disorders characterized by muscle spasticity. 

Lets get one thing straight: Hemp seeds do 
not cause intoxication when eaten. Hemp 
Seeds are a nutritious high-protein food 
that can be used for human and animal 
consumption alike. Because Hemp Seed Oil 
is such a rich source of Essential Fatty Acid’s 
of both LA (Omega 6) and LNA (Omega 3), 
in balanced proportions, conditions caused 
by deficiencies in both can be treated with 
the one oil. The seven-time Nobel Prize 
nominee, Dr. Johana Budwig, a pioneer of 
E.F.A research, reported success in treating 
heart infraction, arthritis, cancer and other 
common diseases with massive doses of 
E.F.A.’s.
 
The functions of LNA include: Production 
of smooth skin increased stamina, speeds 
healing, increases vitality, brings a feeling 
of calmness, reduces inflammation, water 
retention, platelet stickiness and blood 
pressure, enhances immune functions, 
reduces the pain and swelling of arthritis, can 
reverse pre-menstrual syndrome, can treat 
bacterial infections, brain development in 
children. 
The functions of LA include: Energy 
production, growth vitality, mental state, 
oxygen transfer, formation of cell membrane, 
recovery from fatigue, secretion production in 
exocrine and endocrine glands, formation of 
prostaglandin’s (to maintain cardiovascular 
system) keeping body fluids liquid, helping 
immune system resist and fight infection, 
prevention of allergies, functioning of heart 
tissue. 

Hemp seed oil, seeds and butters can be 
used on a daily basis for optimum health and 
rejuvenation. 
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HEMP EDIBLES
Banana Hemp Cookies
1 1/2 cups Oat Flour (throw some rolled oats 
in a blender or food processor!)
1 cup Spelt Flour
1/2 tsp Salt
3/4 tsp Baking Soda
1/2 tsp Baking Powder
2 tsp Cinnamon, ground
1 tsp Ginger, ground
1/2 tsp Nutmeg, ground
1/2 tsp Cardamom, ground
1/4 tsp Cloves, ground
1 cup Banana, mashed
1/2 cup Maple Syrup
1/2 cup Apple Sauce
1/2 cup Coconut, shredded, sugar free
1/2 cup Hemp Seeds
1/4 cup Almond Milk (or other milk  
substitute)
2 Tblsp Coconut Oil

Ginger Frosting
1/2 cup Almond Milk
1 1/2 piece of Ginger, fresh,chopped
3/4 cup Maple Sugar, granulated
1/2 cup Coconut Butter, earth balance
1 Tblsp Lecithin
1 Tblsp Chia Seed
1/2 tsp Ginger, ground

METHOD:
Oven at 350. You can use a mixer or blend by hand. 
Bananas, apple sauce, almond milk and maple 
syrup blended in a bowl. Add coconut oil and mix.  
In a separate bowl mix together the oat flour, spelt 
flour, salt, baking soda, baking powder, spices 
and coconut. Whisk together to mix. Add dry 
ingredients to wet and mix well. Add hemp seeds.
Scoop about a tablespoon of batter onto parchment 
lined sheet pans (or sprayed or silpat lined!) and 
bake about 10 minutes. When cool frost cookies, put 
in container and freeze! If you don’t freeze them & 
you frost them at least put them in the refrigerator 
- the icing doesn’t like to be hot! I like them straight 
from the freezer - they don’t NEED the frosting - 
but it’s a nice addition! I love having a couple with 
my tea in the morning!

TO MAKE THE FROSTING:
Infuse the chopped ginger in the almond milk - put 
in small saucepan, heat to boil, turn off heat and 
cover about 10 minutes. Strain out ginger.
Infused Almond Milk, maple sugar, coconut butter 
mixed together (depending on the heat of your 
kitchen will dictate the consistency of this stage...) 
I use a kitchen aid mixer with a paddle attachment - 
you could use a hand mixer or fork.
Add lecithin, ginger and chia seed mixing to 
combine. Let stand 10 minutes. Mix again and then 
it’s ready to use!

FROM HEAVEN ON MAIN STREET

W
EL

LN
ES

S



111

Hemp Mylk
1/2 cup shelled hemp seeds
3 cups filtered water
1 tablespoon maple syrup
pinch sea salt

Place all ingredients into a high-powered 
blender and blend for 60 to 90 seconds or 
until ultra smooth. 
Place a nut milk bag into a large jar or pitch-
er and pour hemp milk through the bag, 
squeezing out the milk, and leaving the pulp 
behind. I compost the leftover pulp. Store 
your hemp milk in the fridge for 3 to 4 days. 
Use it in recipes wherever milk is called for. 

FROM NOURISHING MEALS

Hemp Seed Salmon

2 filets of salmon
1 lemon
1/4 c. hemp seeds, raw
salt & pepper to taste

1. Squeeze fresh lemon juice onto each 
salmon filet.
2. Sprinkle with hemp seeds, salt & pepper.
3. Bake at 350 for 15 mts, or grill on medium 
high heat for 15-20 mts.

FROM HAPPY HEMP

Pistachio Date Truffles
Yields: 6-7 truffles

1/4 C raw pistachios
1/3 C Happy Hemp seeds, raw
7 dates, pitted
1/4 tsp seat salt + more for sprinkling

1. Pulse pistachios in a food processor,  
until it turns into a course flour.
2. Transfer pistachios into a small  
bowl and wipe out the food processor.
3. Pulse the Happy Hemp seeds,  
dates, and sea salt together for  
about 1-2  minutes, until you get a nice 
doughy texture.
4. Form the dough into small bite size  
balls, roll in pistachio flour, and sprinkle 
with a little sea salt. 

FROM HAPPY HEMP

Pesto
1 1/2 C. spinach
1/2 C fresh basil
1/4 c. extra virgin oil
1/3 c. hemp seeds raw
1/4 t. sea salt
2 cloves garlic, chopped
1 t. fresh lemon juice

1. combine all ingredients in a food  
processor or blender. 
2. pulse until desired texture.
3. mix with pasta, quinoa or rice, or  
spread on bread. 

FROM HAPPY HEMP
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MONGOLIA JOURNAL 

by photographer Phillip Van Nostrand 

ON THE TRANS-SIBERIAN RAILWAY
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“6/5/14 …
My goodness I am in the most beautiful place 
ever. I’m not sure if my pictures will be able 
to do it justice. Imagine this: three yurts, in 
the middle of vast plains; a mile away are 
foothills, another mile in a different direc-
tion are spots of animals– sheep, cows. The 
nearest dwelling is a speck in the distance. 
The road to get here was dirt for 25 min-
utes or so. I am truly in the Mongolia of my 
dreams. I took a chance on a friend’s recom-
mendation. For five days of travel they rec-
ommended a ger-to-ger trip (yurt-to-yurt), 
home stays in a different place every night. 
Today: open plains + blue skies.”
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“6/6/14
Impossible to describe opening my door this morn-
ing onto nothing but grassy plains. There is no barri-
er, no mat, no porch- simply bedroom and then vast-
ness. It’s a perfect day today, too.

Life for the kids here is interesting. It involves play 
intermixed with duties, like bringing that stray cow 
home, or shoveling out the poop from the pen, or 
bringing in all the sheep and goats at night. And in 
between, a lot of soccer in the largest backyard you 
can possibly imagine.”
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“6/7/14
Last day in Mongolia. Have I seen the real thing, or 
just a commercial taste? The people I met were real. 
The countryside was real. But as I was leaving the 
cowboy’s three yurts in the middle of nowhere, three 
German girls arrived. How many guests a year does 
this guy take? Am I not special??

...Everyone I have stayed with is basically a farmer, 
which is a very interesting sort of life to witness, 
wherever you might happen to be. As a guest on a 
farm, I find myself getting restless rather quickly, 
but the farmers always have something to do. There 
is always a project to complete, a cow to milk, sheep 
to bring in, water to fetch, etc.”
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When I came across the Osa Peninsula, I 
knew it was something magical. It felt like 
the last hold out of pristine, rich jungle 
coupled with the most amazing surf on 
uncrowded breaks. I purchased nine acres of 
rain forest overlooking the jungle and what 
would soon become my favorite surf break. 
At the time, I just wanted to go there and surf 
with friends, so I drove an airstream down to 
the port in FL, picked it up at the port in CR 
and braved the crazy, small, unpaved roads 
to my place in the jungle.

We eventually built a Bali-style pole house 
that sat back from the overlook and gutted 
the airstream, making it a lounge/kitchen 
area. It was all very rustic. The use of horses 
and ox were common in getting materials 
down our treacherous two mile driveway to 
the site we built. We had no electricity and 
for a short period of time no running water. 
It stayed like this until I reconnected with 
an old girlfriend (who is now my wife) and 
we decided to take a sabbatical—her from 
producing/coordinating tv and film, me 
from shooting fashion—to put some love and 
energy in the place and do it totally off the 
grid. 

TALL TALES
photographer Christopher Mosier
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PUNTA JAGUAR
COSTA RICA

We packed up and went down, neither one 
of us knowing much if any Spanish, to build 
this dream house DIY style. We lived in the 
jungle, planning and constructing, flying by 
the seat of our pants every day.

We were our own architects, cooks for 
the workers, contractors, etc. We did it all 
with a very small and sometimes rotating 
crew of local workers. Instead of building 
a new structure we tore apart the old one, 
repurposed what we could and made it into 
a completely different house.

My wife did a lot of the managing, which 
was tough because it’s all very different in 
Costa Rica with learning new labor laws, 
permitting, social and cultural differences in 
communicating and working. For example, 
it was our responsibility to house the crew, 
feed them, pay for their social security and 
insurance, bonus for holidays, vacation days 

and they even get a liquidation after two 
months of labor when the job is done.

Materials were very hard to come by as well. 
We were constantly challenged by running 
out of something and then having the entire 
country be out of the material needed, or it 
just not being available anymore. We had to 
be creative and think way outside the box. 
We had only simple tools, and we milled so 
much of our own wood or we repurposed it, 
nothing went to waste!

I was learning quickly how to make my ideas 
come to life just by starting with a piece of 
wood and making it into my vision. There are 
things that supersede language and cultural 
differences in work, and that is creativity 
and passion. I feel those were my tools and 
guides in this process.

We built year round, six or seven days a week 
for three years. We had no electricity, faced 
droughts, tropical storms, had accidents, 
my wife got a tropical disease on a visa run 
in Panama and so on. I think it’s safe to say 
we put real blood, sweat and tears in this 
dream and I couldn’t be happier with the 
outcome.At the very end of the project, we 
got solar panels and installed them in three 

houses: the treehouse/casa grande, our small 
bungalow (which we lived in full time), and 
the home for the caretaker that was converted 
from a water tank platform into a two story 
mini house in the trees.

The things you take for granted in life before 
coming to do a project like this blow your 
mind when you finally have them in the 
jungle. We built all the furniture by hand out 
of repurposed wood or roots. We used big 
seashells for sinks. Beach rocks became paths. 
Everywhere you look in the jungle there is 
art, there are possibilities and dreams yet to 
be uncovered just through inspiration of its 
majesty. 
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“A treehousea freehouse, a secret you and me 
house, a high up in the leafy branches, cosy as 
can be house” -- Shel Silverstein 

My son Will and I started building it in 2005 
and it took three summers to complete..
He had dropped out of college and we 
needed a common goal..We took a course at  
Yestermorrow Design in Warren, a school 
that teaches people to build their own 
houses..Airbnb was just starting up in 2009 
and we started taking guests in June of that 
year..We have been busy ever since..We serve 
wine and cheese at 5, a breakfast of waffles 
and fruit, maple syrup, and treat guests 
really well..They like sitting under the stars 
in the hot tub after skiing or hiking..Our 
town, Lincoln, is surrounded by National 
Forest and ski resorts are a short drive over 
the mountain..

Just because we love this Treehouse: This 
tall story starts with the world-acclaimed 
Redwoods Treehouse. 

Built in 2008 for a Yellow Pages marketing 
campaign, the 12m-high Treehouse was 
open to the public for a limited time as a 
restaurant. Now the world-acclaimed venue 
is open again this time as an exclusive venue 
for private hire.

The spectacular architecturally designed 
Redwoods Treehouse is a prestigious venue 
for corporate events and functions, product 
launches, cocktail evenings, Christmas work 
parties or special celebrations. With a focus 
on quality, guests will be blown away by their 
unique and unforgettable experience in the 
treetops. 

The Redwoods Treehouse is located in a 
privately owned, mature Redwoods forest, 
45 minutes north of Auckland in Warkworth.

LINCOLN
VT

AUCKLAND
NZ
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MYER FARM 
D I S T I L L E R S

from field to flask

Artisan spirits from 
Organic grains.

Myer  Farm Vodka,  Ginger  Vodka,  B lueber ry  Orange Vodka,  
Whi te  Dog Corn Whiskey,  Whi te  Dog Wheat  Sp i r i t ,  Wheat  Whiskey,  Four  Gra in  Whiskey,  

Rye Whiskey,  Bourbon Whiskey,  Myer  Farm Gin,  Cayuga Gold Bar re l -aged Gin.

7350 State Route 89  |  Ovid NY 14521  |  Open seven days a week  |  607 532 4800

www.myer farmdis t i l l e r s . com
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